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Members  of  the  Management  Development  Program 


Learning,  Listening  and  Leading 


They  will  write  even  better  stories.  They 
will  build  new  relationships  with  their 
readers.  And  they  will  lead  their  newspa¬ 
pers  into  a  new  era  of  communications. 

They  are  the  journalists  of  Gannett’s 
82  community  newspapers. 

To  help  them  keep  up  with  the  chang¬ 
ing  needs  of  readers,  Gannett  has  enriched 
and  updated  its  training  programs. 

Last  year,  1 50  senior  editors  attended 
newsroom  man<^ement  seminars.  This 
year,  a  similar  number  of  mid-level 
managers  will  attend  programs. 

Regional  seminars  will  continue  to  help 
reporters,  photographers,  designers  and 
editors  to  hone  their  skills.  Special  classes 
will  be  offered  to  advance  computer- 
assisted  reporting  and  to  encourage  more 


critical  thinking  in  newsrooms. 

What’s  more,  each  Gannett  newspaper 
has  developed  its  own  training  program  to 
meet  the  specific  reporting,  writing,  editing 
and  presentation  needs  of  its  staffers. 

Finally,  1 5  editors  have  begun  an 
18-month  Management  Development 
Program  that  will  prepare  them  to  better 
fulfill  their  present  and  future  newsroom 
roles. 

At  Gannett,  we  are  committed  to 
training  our  people  to  better  serve  their 
communities.  That  means  listening  to 
residents’  needs  and  responding  with 
stories  that  inform,  enlighten  and  lead. 
Newspaper  by  newspaper.  Community  by 
community. 

That’s  NEWS  2000. 
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NEWS' 


70th  Printing  and  Now  on  CD-ROM,  Too! 

The  Essential 
Marketing  Reference 


New 

1994  Edition! 

Includes  10  new  MS  As 
and  2  new  CMSAs. 


Now  on  CD-ROM 

For  the  first  time,  the  Market  Guide  is  available  on  CD-ROM. 
(For  DOS,  Windows  and  Mac.  Network  version  available.) 


The  Unique  Source  of  Critical  Market  Data 


Population  By  Age  Transportation 

Disposable  Income  Total  Auto  Registrations 

Number  and  Types  of  Electric  Meters 

Banks  Gas  Meters 

Total  Bank  Deposits  Tap  Water 

By  Type  Climate 

Principal  Industries  Location 

Retail  Outlets  Newspapers  Serving 

Shopping  Centers  the  Market 

Total  retail  sales  by  classification  in  over  3,000  U.S.  and 
Canadian  counties  and  1,600-1-  U.S.  and  Canadian  cities. 

Order  Now  and  Save! 

The  1994  E&P  Market  Guide®  is  available  for  just 
$100  per  copy.  You  can  order  your  Market  Guide 
and  CD-ROM  package  now  at  the  special 
introductory  price  of  only  $395. 

Network  versions  are  available  for  just  $495  for  2- 
10  users,  $595  for  1 1  or  more  users. 

WAN  pricing  on  request. 

Call: 

For  ordering  information  call  (212)  675-4380  ext.  333. 

For  answers  to  technical  questions  ask  for  ext.  444. 

Editor  &  Publisher,  1 1  W.  19th  Street,  New  York,  NY  1001 1-4234 


The  Editor  &  Publisher  Market  Guide®  is  a  | 

comprehensive  source  of  market  information  for 
demographers,  researchers,  market  analysts,  media 
personnel  and  others! 

It's  the  most  extensive  and  thorough  data  about  every 
county  and  every  market  where  a  daily  newspaper  is 
published  in  the  U.S.  and  Canada.  Editor  &  Publisher 
conducts  a  yearly  survey  in  more  than  1 ,600  markets  to 
update  the  data  and  uses  a  forecast  model  based  on  9 1 
different  variables  to  make  annual  projections. 

Successful  Marketing  Tool  Since  1924 
For  seventy  years,  the  annual  Market  Guide  has  forecast 
demographic  composition  and  retail  sales  with  a  proven 
97%  accuracy.  This  data  for  1994,  18  months  before 
government  figures  are  available,  makes  program,  project 
and  budget  planning  easier  and  more  accurate. 

Data  Has  Multiple  Uses 

Because  of  its  encyclopedic  nature,  the  Market  Guide  can 
be  used  in  a  variety  of  ways:  to  track  retail  distribution,  to 
identify  geographic  locations  from  highway  and  rail  access, 
to  point  out  primary  industries  and  employers,  to  identify 
site  locations  and  test  market  selections. 

Easy  to  Find,  Unique  Data 

The  four  sections  include:  Market  Ranking;  U.S. 

Newspaper  Market  Surveys;  Canadian  Newspaper  Market 
Surveys;  and  Population,  Income,  and  Retail  Sales  Tables. 

You  can  depend  on  the  Market  Guide  as  your  one-of-a- 
kind,  accurate  source  of  valuable,  descriptive  information 
and  as  the  only  source  of  this  information  for  MSA  and 
non-MSA  markets. 

The  1994  E&P  Market  Cuide®  CD-ROM 

Easy,  Fast,  Versatile 

The  E&P  Market  Guide  CD-ROM  is  easy  to  use,  yet  it  has 
remarkable  capabilities  for  complex  tasks.  Our  fully  indexed, 
searchable  database  is  menu-driven  and  allows  you  to  pull 
out  any  market  information  with  the  criteria  you  select.  You 
have  full  access  and  control  over  your  data.  All  information 
can  be  exported  to  your  PC  or  uploaded  to  your  mainframe 
for  further  analysis  in  the  format  that  works  best  for  you.  It 
cuts  research  time  dramatically. 

Customize  Reports  Instantly 

Population,  Household  Income,  Total  Retail  Sales,  Retail 
Outlets.. .the  Market  Guide  CD-ROM  instantly  enables  you 
to  search  any  data  field,  make  trend  analyses,  locate  growth 
areas  and  compile  and  compare  information  without 
combing  through  pages  of  data. 


Heed  a  lau^h?  Mister  doffo  is  here  , 
to  serve. 

Mister  &offo — with  his  wonderclo^ 
Weederman — put  a  weird  and  wacky 
spin  on  life.  There’s  nothing  like  Joe 
Martin’s  unique  strip  to  bring  the 
laughter  back  to  your  comics  page. 


To  sample  the  laughs  of  Mister  Soffo,  call 
Mary  5eth  f^cer  at  (&00)  246-6536 


Tribune  Media  Services 

A  TRtaUNE  PUBtlSHINQ  COMPANY 

435  N.  Michigan  Avc.  •  Chicago,  IL  60611 


In  your  face 
:  every  week 


CALENDAR  OF  EVENTS 
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• 

•  Are  supermodek  too  skinny? 

•  What's  the  best  way  to  get  autographs? 

•  Where  can  I  get  good,  cheap 

•  silver  jewelry? 

*  The  Times  X-Press  section  is  different 

from  the  rest  of  our  newspaper. 

Cleverly  designed  with  fun  graphics 

and  cut-out  photos,  this  new  section 

is  filled  with  stories  that  matter  to 

A. 

kids  ages  9  to  14. 

•  In  other  words,  it's  full  of  cool  stuff. 

^  Topics  range  from  mid-school-year 

^  doldrums  to  blue  jean  couture. 

^  Call-in  votes  ask  questions  such  as, 

*  “Do  you  think  country  music  is  cool 

*  or  cruddy?”  or  “Do  you  know  a  lot  of  ^ 

^  kids  who  smoke  cigarettes?  ” 

• 

•  Also  in  X-Press  are  a  Newspaper  in 

• 

•  Education  page,  a  cartoon  about  life 

• 

•  in  middle  school  called  “Blahville” 

• 

•  and  X-Pressions,  a  column  written 

• 

•  by  kids  about  their  experiences. 

A 

9 

W 

•  Since  it  started  in  January,  X-Press 

9 

9 

•  has  been  a  hit  with  readers  of  all 

9 

•  ages.  It  proves,  once  again,  that 

9 

•  when  it  comes  to  reaching  Tampa 

9 

•  Bay,  the  Times  rules. 

• 

9 

0 

I  Stp^tersburg 

9 

9 

•  Tampa  Bay's  Best-Selling  Newspaper 

• 

9 

9 

APRIL 

1  R"  14  —  American  Society  of  Newspaper  Editors  Convention, 
J.W.  Marriott  Hotel,  Washington 

1  5*  1  6  —  New  York  Press  Association  Spring  Convention  and 
Trade  Show,  Desmond  Hotel,  Albany 

1  5«  1  6  —  Society  of  Professional  Journalists  Region  One  Conven¬ 
tion,  Danford’s  Inn,  Port  Jefferson,  N.Y. 

1  5“  IT  —  National  Conference  of  Editorial  Writers/Florida  Con¬ 
ference  of  Editorial  Writers  Convention,  Biscayne  Bay  Marriott  Hotel, 
Miami 

RO'RR  —  Pennsylvania  Newspaper  Publishers  Association/Inter¬ 
state  Advertising  Managers  Association  Display  Advertising  Confer¬ 
ence,  Yorktowne  Hotel,  York 

2 1  *23  —  Kansas  Press  Association  Convention  and  Trade  Show, 
Holidome  Hotel,  Manhattan 

24>2T  —  Newspaper  Association  of  America  Convention,  Fair¬ 
mont  Hotel,  San  Francisco 

25  —  Associated  Press  Meeting,  Masonic  Auditorium  and  Fairmont 
Hotel,  San  Francisco 

2P"5/ 1  —  Religion  Newswriters  Association  Convention,  New 
York  Times  Building,  New  York 

MAY 

1- 4  —  Organization  of  News  Ombudsmen  Convention,  University 
of  St.  Thomas,  Minneapolis 

2- 4  —  United  Nations  Educational,  Scientific  and  Cultural  Organi¬ 
zation  Conference  on  Media  and  Democracy,  Santiago,  Chile 

1  2-  15  —  National  Cartoonists  Society  Convention,  Sheraton 
Grand  Torrey  Pines  Hotel,  La  Jolla,  Calif. 

1  4-  IT  —  Canadian  Circulation  Management  Association  Sales 
and  Marketing  Conference,  Radisson  London  Centre  Hotel,  London, 
Ontario 

15-18  —  International  Newspaper  Marketing  Association  Con¬ 
vention,  Wigwam  Resort,  Phoenix 

15-18  —  Newspaper  Purchasing  Management  Association  Con¬ 
vention,  Radisson  Plaza  Hotel,  Minneapolis 

25-2T  —  Newspaper  in  Education  Conference,  Peabody  Hotel, 
Memphis 

29-6/1  —  International  Federation  of  Newspaper  Publishers 
(FlEJ)  World  Newspaper  Congress,  Vienna,  Austria 

JUNE 

1  -4  —  Suburban  Newspapers  of  America  Advertising  Conference, 
Fairmont  Hotel,  New  Orleans 

8- 11  —  Association  of  American  Editorial  Cartoonists  Conven¬ 
tion,  Royal  Sonesta  Hotel,  New  Orleans 

1  4-  19  —  Investigative  Reporters  and  Editors  Conference,  Regal 
Riverfront  Hotel,  St.  Louis 

1  T- 1  9  —  National  Society  of  Newspaper  Columnists  Convention, 
Holiday  Inn  Longboat  Key,  Sarasota,  Fla. 

25-29  —  Nexpo  Conference,  Las  Vegas  Convention  Center 
25-29  —  Newspaper  Association  of  America  Classified  Co-op 
Marketing  and  Sales  Conference,  Las  Vegas 

25-29  —  International  Newspaper  Financial  Executives  Conven¬ 
tion,  Caesar’s  Palace,  Las  Vegas 
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at  New  York,  N.Y.,  and  additional  mailing  offices.  Printed  at  Mack  Printing  Co.,  East 
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ANNUAL 


Amy  Writing  Awards 


An  invitation  for  writers 
to  communicate 

biblical  truth  to  a  secular  audience 


The  Amy  Foundation  Writins  Awards  prosram  is  Revised  Standard  Version, 
desisned  to  recosnize  creative,  skillful  writins  that  In  addition  to  the  $10,000  first  prize,  there  are  four- 
presents  in  a  sensitive,  thousht-provokins  manner  the  teen  major  cash  awards.  They  include  a  $5,000  2nd 

biblical  position  on  issues  affectins  the  world  today.  prize,  a  $4,000  3rd  prize,  a  $3,000  4th  prize,  a  $2,000 

To  be  elisible,  submitted  articles  must  be  pub-  5th  prize  and  10  prizes  of  $1,000  each  —  a  total  of 

lished  in  a  secular,  non-religious  publication.  $34,000  in  Writing  Awards. 

The  opportunity  is  yours  to  present  biblical  Articles  and/or  inquiries  may  be  submitted  to: 

truth  as  quoted  from  an  accepted  The  Amy  Foundation 

and  popular  edition  of  the  Bible  Writing  Awards 

such  as  the  New  International  M  |  ^  RO.  Box  16091 

Version,The  Living  Bible,  I  ^  Lansing,  Ml  48901 

the  King  James,  or  the  (517;  323-6233 

First  Pnze 

2nd  Prize,  $5,000  3rd  Prize,  $4,000  4th  Prize,  $3,000  5th  Prize,  $2,000  plus  ten  prizes  of  $1,000  each. 

RULES 


Revised  Standard  Version. 

In  addition  to  the  $10,000  first  prize,  there  are  four¬ 
teen  major  cash  awards.  They  include  a  $5,000  2nd 
prize,  a  $4,000  3rd  prize,  a  $3,000  4th  prize,  a  $2,000 
5th  prize  and  10  prizes  of  $1,000  each  —  a  total  of 
$34,(X)0  in  Writing  Awards. 

Articles  and/or  inquiries  may  be  submitted  to: 

The  Amy  Foundation 
Writing  Awards 

f  1  f  1  f  1  RO.  Box  16091 

Lansing,  Ml  48901 
^  ^  (517;  323-6233 

Pnze 


ELIGIBILiry 

1 .  To  be  elisible,  the  article  must  have  been  published  in  a  secular, 
non-relisious  publication,  as  determined  by  the  Awards  Panel. 

2.  The  article  must  have  been  published  between  January  1  and 
December  31, 1994. 

CONTENT 

1 .  God’s  word  must  be  quoted  directly  from  the  Bible. 

2.  Such  quotations  must  be  acknowledged  as  coming  from  the  Bible. 

3.  Biblical  quotations  must  be  taken  from  an  accepted  and  popular 
edition  of  the  Bible,  such  as  the  New  International  Version,  The 
Living  Bible,  the  King  James,  or  the  Revised  Standard  Version. 

4.  The  article  must  present  the  biblical  position  on  an  issue  as  relevant, 
timely  and  deserving  of  thoughtful  consideration. 

5.  Examples  of  issues  for  consideration,  but  not  limited  to  these,  are 
family  life,  divorce,  value  trends,  media  and  entertainment  character, 
pornography,  political  morality,  U.S.  National  Interests,  abortion, 
religion  and  addiction  to  drugs  and  alcohol.  The  biblical  impact  on 


individual  character  and  outlook  are  also  appropriate  issues. 

JUDGING 

1 .  In  addition  to  content,  qualified  articles  will  be  judged  on  the 
following  primary  considerations: 

(1)  Persuasive  power  of  the  article. 

(2)  Author’s  skill  in  relating  God's  word  to  current  interest  issues. 

(3)  Author's  sensitivity  in  presenting  a  biblical  response  to  the  In¬ 
tensified  search  for  meaning  in  life. 

2.  Decisions  by  the  Judges  and  Awards  Panel  will  be  final. 

SUBMISSION 

1 .  The  entry  must  be  in  the  form  of  the  actual  full  page(s)  or  tear 
sheet(s)  containing  the  publication  name  and  date. 

2.  There  is  no  limit  to  the  number  of  qualified  entries  that  may  be 
submitted  by  a  single  author. 

3.  All  entries  must  be  postmarked  on  or  before  January  31, 1995. 
Winning  articles  will  be  announced  on  May  1, 1995. 


THE  AMY  FOUNDATION,  A  NON-PROFIT  CORPORATION  PROMOTING  BIBLE  EDUCATION 
“If  You  Continue  In  My  Word...Ybu  Will  Know  The  Truth  And  The  Truth  Will  Make  You  Free*  Jotn  ttsi.M 


CONTENTS 


NEWS 

9  Park  Put  In  Play 

Five  months  after  the  death  of  its 
founder,  Park  Communications  Inc.  is 
put  up  for  sale. 

1  O  San  Francisco 
Chronicle  Still 
Not  For  Sale 

Rumors  resurface,  but  chairman  Nan 
Tucker  McEvoy  says  the  board  has  reaf¬ 
firmed  its  decision  not  to  sell. 

1  1  Recycling 
A  Story  Is 
Not  Unethical 

The  Ontario  Press  Council  says  a  re¬ 
porter  who  sold  a  rewritten  local  news 
story  to  the  National  Enquirer  did 
nothing  unethical. 


1  2  In  Defense  Of 
An  Ethics  Code 

The  chairman  of  the  Associated  Press 
Managing  Editors  ethics  committee  de¬ 
fends  a  proposed  code  against  charges 
that  it  could  provide  ammunition  for 
libel  suits. 

1  3  Editors  Trade 
Barbs  About 
Proposed  News  Council 

A  government-sponsored  news  council 
bill  fails  a  House  committee  vote,  but 
editors  at  rival  Kentucky  newspapers 
continue  the  debate. 

1  4  Disagreement 
Leads  To 
Resignation 

A  black  columnist  resigns  from  a  New 
Jersey  newspaper  after  the  editor  asks 
her  to  include  other  opinions  in  her 
piece. 

1  5  Negative  Comments 
In  Story  Upset 
Parent  Firm 

An  editor  at  a  Connecticut  daily  quits 
over  the  firing  of  a  reporter  who  in¬ 
cluded  subscriber  complaints  in  an  ar¬ 
ticle  about  circulation  competition. 


1  6  Scientologists 
Take  On 
Florida  Paper 

The  Church  of  Scientology  accuses  the 
St.  Petersburg  Times,  Clearwater  Police 
Department  and  defunct  Clearwater 
(Fla.)  Sun  of  slanted  treatment  of  the 
church  and  its  members. 

1  7  More  Than 
Just  Talk 

Incoming  American  Society  of  News¬ 
paper  Editors  president  Gregory  Favre 
promises  that  his  term  will  be  an  active 
one. 

1  8  Quadrilingual 

The  Miami  Herald  prints  in  Spanish, 
Creole  and  Portuguese  in  addition  to 
English. 


DEPARTMENTS 

2  Calendar 

6  Editorial 

7  Letters  to  the  Editor 
7  Newspaperdom 


SECTIONS 

20  Legal 
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32  Newspeople  in  the  News 

33  Obituaries 
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38  Interactive  Communications 
42  News  Tech 
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40  Writer’s  Workshop 

60  Shop  Talk  at  Thirty 

U.S.  newspapers  end  the  siesta  and  join 

the  fiesta 
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Congratulations 

TO 

Donna  Britt 

CO-WINNER  OF  THE 

ASNE 

Distinguished 
Writing  Award 
FOR  Commentary/ 

Column 
Writing 


^yiirgton  Post 
Wnters  Group 


w? 


James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 
D.  Colin  Phillips,  General  Manager 


EditorS’Publisher 


®The  Fourth  Estate 


An  uninformed  readership 

MANY  NEWSPAPERS  THESE  days  are  big  on  the  idea  that  to  build  circulation, 
they  must  give  readers  what  they  want. 

That’s  fine  to  an  extent,  but  newspapers  also  should  keep  in  mind  that  they 
have  at  least  some  responsibility  to  inform  their  readers  by  offering  some  real 
news  mixed  in  with  the  tabloid  television/celebrity  gossip-type  news  that  seems 
to  be  growing  in  popularity. 

The  Washington-based  Times  Mirror  Center  for  The  People  &  The  Press, 
along  with  several  foreign  news  organizations,  recently  conducted  a  poll  in  the 
United  States  and  seven  other  democratic  countries. 

The  poll  revealed  that  while  most  people  in  the  seven  other  democracies  are 
intrigued  with  major  international  news,  the  U.S.  populace  is  more  concerned 
about  personalities  and  the  world  of  show  business  than  it  is  about  the  real  world. 

While  58%  of  Germans  polled  knew  that  Boutros  Boutros-Ghali  is  secretary- 
general  of  the  United  Nations,  only  13%  of  U.S.  residents  polled  knew  who  he 
was  —  and  the  United  Nations  is  based  in  the  United  States. 

In  Germany,  79%  knew  that  the  Palestine  Liberation  Organization  had 
reached  a  peace  accord  with  Israel,  compared  with  40%  in  the  United  States, 
where  the  agreement  was  signed. 

During  a  panel  discussion  about  the  study,  Joyce  Purnick,  a  New  York  Times 
editorial  writer,  said,  “Of  course,  people  don’t  know  who  Boutros  Boutros-Ghali 
is  —  because  he’s  not  on  A  Current  Affair.” 

There’s  nothing  wrong  with  a  newspaper  lightening  up  a  portion  of  its  content 
to  garner  some  of  the  readers  of  celebrity  magazines  or  viewers  of  tabloid  TV  pro¬ 
grams.  But  newspapers  should  not  look  for  a  quick  circulation  fix  by  jumping  on 
the  gossip-news  bandwagon. 

While  it  may  not  be  the  role  of  a  newspaper  to  be  an  educational  tool  per  se, 
many  in  society  depend  on  newspapers  to  learn  about  the  world  or  their  commu¬ 
nity  after  they  complete  their  formal  schooling. 

It  may  be  fun  to  read  about  the  trials  and  tribulations  of  superstars  Michael 
Jackson  and  Madonna,  but  what  is  the  readership  value  of  a  front-page  story  that 
relates  that  Madonna  used  the  “f  word”  12  times  on  Late  Show  with  David  Let- 
termanl 


More  action  on  secrecy 

WE  SAID  (E&P,  March  26,  p.  6)  that  when  it  comes  to  reviewing  rules  govern¬ 
ing  government  secrecy  and  writing  a  declassification  program,  we  would  rather 
do  it  through  legislation  by  Congress  than  by  a  presidential  order. 

One  proposal  called  for  the  creation  of  a  Security  Executive  Committee,  to  be 
a  subcommittee  of  the  National  Security  Council,  that  would  develop  and  coor¬ 
dinate  security  policy  for  the  entire  government.  That  would  leave  it  under  the 
influence  of  the  White  House,  we  said. 

Shortly  after  that  was  written,  the  White  House  extended  broad  security  pro¬ 
tection  to  the  National  Security  Council,  which  means  that  its  records  no  longer 
are  subject  to  the  Freedom  of  Information  Act  among  other  things. 

See  what  we  mean? 
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Letters  to  the  Editor 

Says  journalism  profs 
care  about  the  profession 


THANKS  FOR  JERRY  Ceppos’  letter 
stressing  the  concerns  of  journalism  ed¬ 
ucators  for  the  needs  of  the  profession¬ 
als  (E&P,  Feb.  5,  p.  7).  He’s  so  right  — 
and  let  me  help  dispel  any  doubts. 

A  few  years  ago,  the  Hearst  Founda¬ 
tion  established  endowments  at  a  num¬ 
ber  of  j -schools  to  fund  professional  vis¬ 
itors  —  hoping  to  build  and  strengthen 
bridges  between  those  who  work  in 
journalism  and  those  who  teach  it. 

Since  then,  the  schools  have  eagerly 
worked  out  great  programs  that  bring 
editors,  reporters,  publishers  and  a  re¬ 
markable  array  of  media  professionals 
onto  campus.  Deans  and  faculties  have 
strained  to  infuse  their  schools  with  the 


Newspaperdom» 

so  YIARS  AOO  .  .  .  Henry 
Luce,  editor  of  Time  magazine,  ac¬ 
cused  the  government  of  censoring 
news  about  subjects  other  than  the 
military.  Interviewed  by  the  Com¬ 
mission  of  Inquiry  on  Freedom  of 
the  Press,  which  Time,  Life  and 
Fortune  magazines  are  financing, 
Luce  said,  “Government  control  of 
news  through  a  large  percent  of 
government  bureaus  is  characteris¬ 
tic  of  the  modern  design  of  govern¬ 
ment.  Of  course,  we  have  more  gov¬ 
ernment  today  than  the  theorists  of 
the  18th  century  considered  neces¬ 
sary  or  even  anticipated  when  free¬ 
dom  of  the  press  was  first  estab¬ 
lished. 

“Consequently,  it  becomes  nec¬ 
essary  to  inquire  into  the  whole 
question  once  again,  to  reaffirm 
first  principles  and  possibly  to  arrive 
at  new  definitions  and  a  new  set 
of  codes  and  practices  to  meet 
changed  conditions.  Freedom  of 
the  press  must  be  re-established  not 
only  in  law  but  in  custom.” 

From  Editor  &  Publisher 
Aprils,  1944 


fresh  insights  working  newspeople  bring 
to  them. 

This  interchange  is  good  for  the  stu¬ 
dents,  faculties  and  schools.  Profession¬ 
als  say  they  benefit  from  mixing  it  up 
with  students  and  faculty.  No  doubt  the 
media  will  also  find  the  cross-pollina¬ 
tion  wholesome. 

Don’t  let  anyone  tell  you  journalism 
educators  don’t  care  about  the  profes¬ 
sion.  They’re  anxious  to  be  strong  part¬ 
ners. 

Tom  Eastham 

Eastham  is  vice  president  and 
Western  director  of  the  William 
Randolph  Hearst  Foundation 

Urges  press  to 
examine  new  law 

THE  PRESS  HAS  taken  little  notice  of 
the  Freedom  of  Religion  Restoration 
Act  of  1993. 

The  benign  title  of  this  law  does  not 
invite  examination,  especially  as  it  is  a 
law  which  appears  to  have  been  made 
to  correct  a  particular  judicial  abuse 
and,  generally,  other  possible  abuses. 

Among  other  things,  the  act  estab¬ 
lishes  “compelling  governmental  inter¬ 
est”  as  grounds  for  prohibition  (termed 
“burden”)  of  a  religious  exercise.  Al¬ 
though  the  act  specifies  that  any  bur¬ 
den  be  minimal,  not  much  prescience  is 
needed  to  apprehend  government’s 
ability  to  impose  burdens  which  could 
be  felt  by  those  burdened  as  oppres¬ 
sions.  That  we  may  not  see  exactly 
what  such  oppressions  might  be  is  itself 
relevant  to  this  matter,  now  that  it  is  es¬ 
tablished  that  the  judgment  of  govern¬ 
ment  presides  over  the  exercise  of  reli¬ 
gion.  This  act  could  be  an  example  of 
the  road  to  hell  being  paved  with  good 
intentions. 

J.  Robert  Israel 

Israel  is  a  former  editor  of  World 
Tradewinds  and  now  is  president  of 

International  Resources  of  California 
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Publisher  takes  his 
competitor  to  task 

YOUR  ARTICLE  IN  the  Circulation 
section  (E&P,  Dec.  11,  1993,  p.  20) 
may  have  been  misleading  to  readers  in 
regard  to  the  operations  of  the  Inland 
Valley  Daily  Bulletin,  Ontario,  Calif. 

The  1993-94  edition  of  the  Califor¬ 
nia  Newspaper  Publishers  Association 
rate  book  and  directory,  utilizing  figures 
supplied  by  tbe  Bulletin  itself,  indicates 
that  circulation  has  dropped  over  the 
past  three  years.  The  daily  circulation 
in  1990  was  noted  at  85,648;  currently, 
the  figure  reported  is  83,488.  No  men¬ 
tion  is  made  of  the  merger  of  two 
dailies  and  its  effect  on  circulation. 

In  comments  about  editorial  policies, 
the  Bulletin’s  editor  delivers  excellent 
advice  as  to  goals  and  practices.  In  real 
life,  those  who  watch  the  Bulletin  with 
intense  interest  note  a  sharp  increase  in 
the  reporting  of  crime  news  and  the  ac¬ 
centuated  editorial  devotion  to  the  pro¬ 
motional  activities  of  advertisers. 

Martin  Weinberger 

Weinberger  is  publisher  of  Courier 
Graphics ,  which  produces  papers  in 
Claremont,  Montclair,  Upland  and 
Laveme,  Calif. 

Clarification 

PROFESSOR  ALF  PRATTE’S  article 
on  American  Society  of  Newspaper  Ed¬ 
itors  presidents  (E&P,  Feb.  19,  p.  60) 
focusing  on  how  “typical”  they  were  as 
journalists  should  have  taken  into  ac¬ 
count  that  ASNE  was  founded  as  an  or¬ 
ganization  of  the  “editors  of  the  greater 
American  newspapers,”  as  stated  by  the 
bylaws  adopted  when  the  society  was 
founded  in  1922. 

Until  1979,  membership  in  the  soci¬ 
ety  by  editors  of  smaller  newspapers  was 
restricted  in  one  way  or  another.  So 
ASNE  not  only  does  not  “claim  to  rep¬ 
resent  editors  of  the  country’s  1,500  dai¬ 
ly  newspapers,”  as  Professor  Pratte 
notes,  it  never  set  out  to  do  so. 

The  composition  of  ASNE’s  board, 
from  which  future  presidents  of  the  so¬ 
ciety  will  be  elected,  is  far  more  diverse 
than  the  membership  of  ASNE  itself. 
The  20-member  board  includes  five 
women  and  four  minorities. 

Lee  Stinnett 

Stinnett  is  executive  director  of  the 
American  Society  of  Newspaper  Editors 


EditorS’Publisher  •  April  9,  1994 


7 


How  today’s  news  professional 
charts  the  information  superhighway. 

The  Freedom  Forum  Media  Studies  Center 
Technology  Seminars  for  Newsroom  Professionals 


Partidpants  have  come  from; 

ABC-TVNews 
The  Arizona  Republic  (Phoenix) 
Asbury  Park  (NJ)  Press 
Assodated  Press 
The  Boston  Globe 
The  Boston  Phoenix 
Capital  Cities/ABC 

The  Central  New  Jersey  Home  News  (New  Brunswick) 
The  Christian  Sdence  Monitor 
CNN 

Daily  News  (New  York) 
Da  Publishing 
Dallas  Times  Herald 
The  Detroit  News 
ElDiario 
El  Nuevo  Herald 
Gannett  Westchester-Rockland  Newspapers 
Group  W  Television 
The  Hartford  (CT)  Courant 
The  (Everett,  WA)  Herald 
John  Blair  Communications,  Inc. 
Journal  &  Constinition  (Atlanta) 
The  Kansas  Qty  (MO)  Star/Times 
KSL-TV  (Salt  lake  aty) 
KVW-TV  (Philadelphia) 
La  Opinion  (Los  Angeles) 
La  Prensa  (New  York) 
The  Los  Angeles  Times 
The  MacNeil/Lehrer  NewsHour 
The  Milwaukee  Journal 
New  York  Amsterdam  News 
New  York  Newsday 
The  New  York  Times 
The  News  &  Observer  (Raldgh) 
Newspaper  Assodation  of  America  (NAA) 
Newsweek 
The  Oakland  (CA)  Tribune 
The  Orange  County  (CA)  Register 
Ottaway  Newspapers,  Inc. 
The  Philadelphia  Inquirer 
The  Record  (Bergen  County,  NJ) 
Respekt  (Czechoslovakia) 
Reuters 

Rocky  Mountain  News  (Denver) 
The  Seattle  Times 
The  Tennessean  (Nashville) 
Time  Magazine 
U.S.  News  &  World  Report 
USA  TODAY 
The  Wall  Sueet  Journal 
The  Washington  Post 
WABC-TV  (New  York) 
WCBS-AM  Radio  (New  York) 
WNBC-TV  (New  York) 
WNYW-TV  (New  York) 
WPK-TV  (New  York) 
WWOR-TV  (New  Jersey) 
WXIA-TV  (Atlanta) 
WXTV-TV  (Secaucus) 


Technological  convergence  drives  today’s  newsroom — and  is  recasting  the 
role  of  the  newsroom  professional. 

“Newsroom  Technology.  Traveling  the  Information  Superhighway,”  is  a 
two-day  seminar  for  newsroom  professionals  as  well  as  media  and 
technology  reporters  sponsored  by  The  Freedom  Forum  Media  Studies 
Center  at  Columbia  University.  The  seminar  provides  a  broad  overview  of 
how  news  professionals  can  best  mantle,  use  and  cover  changing 
communications  technologies. 

“Traveling  the  Information  Superhighway”  draws  speakers  from  news 
media,  computer  and  telecommunications  industries,  and  scholars  who 
explain  the  issues  and  forecast  trends  in  newsroom  technology  from 
digital  compression  to  personal  communication  networks  to  interactive 
television. 

Selected  professionals  are  from  newspapers,  newsmagazines,  television, 
news  services  and  other  news  operations  from  the  United  States  and  other 
countries,  meeting  together  for  a  unique  personal  experience. 

For  example,  seminar  sessions  have  included  former  Media  Studies  Center 
Fellow  Roger  Fidler  of  Knight  Bidder  Information  Design  Laboratory 
describing  the  electronic  newspaper  of  the  future;  former  Fellow  and 
television  producer  Adam  Clayton  Powell  III  charting  the  future  course  of 
television  news;  John  Carey,  director  of  Greystone  Communications,  on 
interactive  television;  Chris  Jennewein,  general  manner  of  the  Mercury 
Center,  on  getting  newspapers  on  the  information  superhighway;  and 
former  Fellow  Anne  Wells  Branscomb,  attorney  and  research  affiliate  at 
Harvard  University,  on  intellectual  property  rights  and  copyright  in  this 
digital  age. 

“Traveling  the  Information  Superhighway”  also  has  site  visits  to  major  New 
York  media  organizations  Uke  Bloomberg  Business  News,  and  hands-on 
connections  in  the  Center’s  Technology  Studies  Laboratory,  featuring  more 
than  a  dozen  newsroom  systems. 

“Traveling  the  Information  Superhighway”  gives  newsroom  professionals 
an  exceptional  opportunity  to  explore  today’s  emerging  technologies  and 
prepare  for  tomorrow’s  specialized  newsroom. 

For  additional  information  please  contact: 


The  Freedom  Forum 
Media  Studies  Center 

At  Columbia  University  in  the  City  of  New  York 
2950  Broadway,  New  York,  NY  10027 


Every  Saturday  since  1884 


April  9, 1994 


Park  Put 
In  Play 

Five  months  after  the  death  of  its  founder, 
Park  Communications  is  put  up  for  sale 


by  Qeorge  Qarneau 

FIVE  MONTHS  AFTER  his  death, 
Roy  Park  Sr.’s  media  empire  is  for  sale. 

The  executor  of  his  estate  and  the 
board  of  his  namesake  company  have 
agreed  to  seek  a  buyer  for  Park  Com¬ 
munications  Inc.,  the  Ithaca,  N.Y.- 
based  company  he  founded  in  1962. 

Park’s  widow,  Dorothy,  is  executor  of 
his  estate.  She  succeeded  him  as  chair¬ 
man  of  the  company  after  his  death  in 
October  at  age  83. 

The  company’s  board  voted  March 
25  to  put  the  company  up  for  sale  after 
the  estate  decided  to  sell  its  89.6% 
stake.  No  investment  banker  had  been 
chosen  as  of  March  31. 

Park,  whose  fortune  was  estimated 
by  Forbes  magazine  at  $550  million 
and  rated  the  175th-richest  in  the  na¬ 
tion,  willed  51%  of  his  stock  to  a  chari¬ 
table  foundation  he  established,  the 
Park  Foundation,  and  most  of  the  rest 
to  family  members. 

That  means  that  51%  of  the  pro¬ 
ceeds  from  selling  his  stock  is  ear¬ 
marked  for  the  foundation.  The  rest 
would  go  to  family  members,  Ithaca 
College,  North  Carolina  State  Univer¬ 
sity,  his  church  and  the  local  United 
Way. 

Because  the  Internal  Revenue  Code 
prevents  a  private  foundation  from 
owning  more  than  20%  of  a  company, 
the  foundation  faced  the  prospect  of 
having  to  sell  its  bequest  sooner  or  lat¬ 
er,  said  Jerome  Libin,  a  Washington 
lawyer  who  represents  the  estate. 

“The  estate  and  the  foundation  de¬ 
cided  that  it  makes  more  sense  to  dis¬ 
pose  of  it  now  than  at  a  later  time,”  he 
said. 

“This  lets  the  foundation  do  its  work 


The  late  Roy  Park  Sr. 


and  provides  funds  to  the  foundation.” 

Park’s  will,  written  in  1992,  would 
have  required  the  foundation  to  sell 


stock  to  employees,  but  a  sale  would 
preclude  that. 

Park  Communications  reported  net 
income  of  $18.8  million  on  revenue  of 
$172  million  last  year.  It  owns  30  small 
daily  newspapers,  77  nondailies,  and 
nine  TV  and  22  radio  stations. 

The  company  never  paid  dividends 
to  shareholders  because,  as  Park  took 
pride  in  saying,  he  believed  in  pumping 


all  profits  back  into  the  company,  often 
for  acquisitions. 

Newspaper  analyst  John  Morton  of 
Lynch,  Jones  &  Ryan  in  Washington 
expressed  surprise  at  the  decision  to 
sell.  “My  understanding  of  Roy’s  inten¬ 
tion  was  that  this  would  not  happen, 
that  [the  company]  would  go  on  as  be¬ 
fore,”  he  said. 

Park’s  widow  and  son,  Roy  Park  Jr., 
through  the  company  spokesman,  de¬ 
clined  to  comment. 

Morton  valued  the  company  at  $400 
million  to  $450  million.  Only  10%  of 
its  20  million  shares  are  publicly  trad¬ 
ed,  on  NASDAQ.  Its  recent  stock  val¬ 
ue,  before  the  market  declines  last 
week,  was  about  $470  million. 

Analysts  suggested  that  interest 
might  be  cool  among  the  large  groups 
that  buy  most  newspapers  because 
Park’s  papers  are  small  and  therefore 
have  suffered  more  from  economic 
hard  times  than  larger  papers. 


“Most  big  companies  are  not  partic¬ 
ularly  interested  in  small-town  papers,” 
Morton  said,  because  “the  future  of 
smaller  newspaper  operations  is  less 
sure  than  larger  ones.” 

Aggressive  acquirers  such  as  Gan¬ 
nett  Co.  Inc.  and  Thomson  Corp.  ac¬ 
tually  have  sold  some  smaller  papers  in 
the  past  couple  of  years. 

The  diversity  of  its  holdings  also 


Park  Communications  reported  net  income  of 
$18.8  million  on  revenue  of  $172  million  last 
year.  It  owns  30  small  daily  newspapers,  77 
nondailies,  and  nine  TV  and  22  radio  stations. 


may  make  it  hard  to  find  a  single  buyer 
for  the  entire  company,  as  it  is  seeking, 
said  analyst  Peter  Appert  of  Alex. 
Brown  &  Sons  Inc.  in  New  York. 

“1  think  they  may  end  up  splitting  it 
up,”  he  said.  “I’m  not  sure  one  corpo¬ 
rate  entity  will  buy  the  whole  thing  be¬ 
cause  I’m  not  sure  one  corporate  enti¬ 
ty  would  want  it  all.” 

Libin  said,  “We  expect  there  will  be 
interest  in  buying  the  whole  company.” 
He  declined  to  say  whether  overtures 
have  been  received. 

Mentioned  as  a  possible  bidder  was 
Conrad  Black’s  Hollinger  Inc.,  whose 
American  Publishing  Co.  subsidiary 
acquired  11  Park  dailies  and  22  non¬ 
dailies  in  December  in  a  deal  that  Roy 
Park  Sr.  began.  He  died  before  the  deal 
was  concluded. 

The  recent  addition  of  the  Chicago 
Suri'Times  as  its  99th  U.S.  daily  has 
not  diminished  Hollinger’s  taste  for  ac¬ 
quisitions,  said  David  Radler,  president 
of  Hollinger  and  chairman  of  Ameri¬ 
can.  “We’re  certainly  going  to  look  at 
it,”  he  said,  referring  to  Park. 

Hollinger  has  no  inside  bidding  po¬ 
sition  for  Park,  Radler  said,  adding  that 
neither  would  there  be  any  “cultural 
difference”  between  Park  and  Ameri¬ 
can  papers. 

Because  Hollinger  is  based  in  Cana¬ 
da,  it  and  its  subsidiaries  are  barred 
from  owning  U.S.  radio  and  TV  sta¬ 
tions.  It  could,  however,  acquire  Park 
and  then  sell  its  broadcast  operations. 

Employees  had  mixed  reactions. 

“Right  now,  we’re  just  taking  in  the 
information  from  Ithaca  and  waiting  to 
see  what  happens,”  said  Dale  Cline, 
managing  editor  of  Park’s  Concord 
(N.C.)  Tribune,  who  expressed  no  sur¬ 
prise  at  the  announcement. 

The  news  caught  Paul  Semple,  gen¬ 
eral  manager  and  editor  of  the  Effing- 
ham  (III.)  Daily  News,  off  guard  be¬ 
cause  Park  acquired  the  paper  only  16 
months  ago. 

While  large  newspaper  chains  for 
years  have  been  gobbling  up  indepen¬ 
dent,  family-owned  newspapers  — 
which  are  down  to  about  350  dailies  — 
the  absorption  of  Park  by  a  larger 
group  or  groups  would  move  that  trend 
to  the  next  level:  buyouts  of  smaller, 
family-controlled  chains. 

“It’s  long  been  clear  to  me  that  the 
next  target  for  acquisitions  is  smaller 
family  groups,”  Morton  said. 

Another  example  is  Stauffer  Com¬ 
munications  Inc.,  the  Topeka,  Kan.- 
based  company  that  recently  an¬ 
nounced  that  it  was  seeking  a  buyer. 


San  Francisco  Chronicle 
still  is  not  for  sale, 
paper’s  chairman  says 

Rumors  resurface,  but  Nan  Tucker  McEvoy  says 
board  has  reaffirmed  its  decision  not  to  sell 


THE  SAN  FRANCISCO  Chronicle  is 
not  for  sale  and  family  shareholders 
continue  to  support  her  as  chairman  of 
the  board.  Nan  Tucker  McEvoy  in¬ 
formed  the  newspaper  staff  March  24. 

Her  bulletin-board  message  was  in 
response  to  a  recent  San  Jose  Mercury 
News  story  reporting  that  shareholders 
were  upset  about  McEvoy ’s  role  in  the 
management  of  Chronicle  Publishing 
Co.,  particularly  in  reversing  cost-cut¬ 
ting  measures  introduced  last  fall.  The 
article  also  revived  reports  that  the 
Chronicle  might  be  sold,  a  decision 
that  McEvoy  repeatedly  has  said  “will 
be  over  my  dead  body”  (E&P,  Dec.  4, 
1993,  p.  11). 

McEvoy,  74,  is  the  granddaughter  of 
the  Chronicle’s  founder,  M.H.  deYoung, 
and  the  largest  shareholder  in  the  fam¬ 
ily-owned  company  whose  holdings  in¬ 
clude  two  other  newspapers  and  broad¬ 
cast,  cable  and  book  publishing  units. 

As  reported  in  advance  by  the  Mer¬ 
cury  News,  a  special  shareholders 
meeting  was  held  March  24,  ostensibly 
for  family  stockholders  to  air  their 
grievances  with  McEvoy. 

Following  the  meeting,  McEvoy 
posted  the  following  notice: 

“A  group  representing  the  share¬ 
holders  of  the  Chronicle  Publishing 


Nan  Tucker  McEvoy 


she  had  interfered  with  the  Chronicle’s 
cost-cutting  program.  “I  have  absolute¬ 
ly  no  idea  where  they  [the  Mercury 
Neu^s]  got  that,”  she  added. 

She  did  note  that  the  Chronicle  re¬ 
cently  had  gone  up  two  pages  but  said 
that  action  was  taken  by  Chronicle 
president  and  CEO  John  Sias.  “That 


“The  other  shareholders  see  Nan  McEvoy  as  a 
conduit  between  management  and  the  owners.” 


Co.  met  informally  today  to  discuss 
and  resolve  a  number  of  misunder¬ 
standings.  I  am  pleased  to  say  that  I 
continue  to  enjoy  the  support  of  these 
shareholders  in  my  role  as  chairman  of 
the  company.  At  the  meeting,  we  also 
reaffirmed  our  determination  not  to 
sell  the  Chronicle  newspaper.  We  hope 
this  puts  to  rest  some  of  the  concerns 
implied  by  recently  published  reports 
about  the  company.” 

In  an  interview,  McEvoy  denied  that 


was  entirely  his  decision.  I  had  nothing 
to  do  with  it,”  McEvoy  said. 

Chronicle  executive  vice  president 
Phelps  Dewey  said  the  meeting  pro¬ 
duced  no  fireworks,  although  some 
shareholders  believed  that  McEvoy  had 
too  high  a  profile  in  a  Feb.  14  New 
York  Times  story  about  the  Chronicle. 

“But  there  was  no  palace  revolt,” 
Dewey  said.  “The  other  shareholders 
see  Nan  McEvoy  as  a  conduit  between 
management  and  the  owners.” 
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Recycling 
A  Story  Is 
Not  Unethical 

Ontario  Press  Council  says  reporter  who  sold  a  rewritten 
local  news  story  to  the  National  Enquirer  did  nothing  unethical 


by  Mark  Fitzgerald 

A  KITCHENER-WATERLOO  (On¬ 
tario)  Record  reporter  who  recycled  a 
hostage  story  by  selling  it  to  the  Na¬ 
tional  Enquirer  did  nothing  unethical, 
the  Ontario  Press  Council  ruled. 

The  council  rejected  in  part  a  com¬ 
plaint  by  Kitchener  residents  Jo  Anne 
and  Bill  Leyburne,  who  said  they  were 
“so  embarrassed”  to  see  a  photo  and 
story  about  their  harrowing  hostage 
experience  in  the  Enquirer. 

Last  summer,  the  Leyburnes  and 
their  two  small  children  traveled  to 
England  after  they  were  promised 
money  to  appear  in  a  travel  magazine 
and  film  documentary. 

Soon  after  their  arrival,  however, 
Mrs.  Leyburne  and  the  two  children 
were  held  hostage  for  16  hours  in  a 
boarded-up  cottage  by  their  host  — 
who  had  lured  them  into  the  situation 
to  gain  access  to  his  three  children  in 
Canada. 

On  their  return  to  Canada,  the  Ley¬ 
burnes  were  reluctant  to  talk  about  the 
experience,  but  they  finally  relented 
and  granted  interviews  to  the  Record 
and  Toronto  Sun. 

The  Leyburnes  said  they  were 
shocked  to  discover  two  months  later 
that  the  Record  reporter  had  sold  the 
Enquirer  a  photograph  and  story  about 
the  family.  “Can  you  imagine  having 
pictures  of  yourself,  along  with  your 
two  very  young  children,  in  such  a 
trashy  publication?”  Mrs.  Leyburne 
wrote  in  her  complaint.  “1  trusted  my 
local  paper  to  be  ethical.  I  feel  so  em¬ 
barrassed  about  this  incident.  People 
actually  believe  that  1  sold  my  story  to 
the  National  Enquirer.” 

Mr.  Leyburne  also  told  the  council 
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“I  trusted  my  local  paper  to  be  ethical.  I 
feel  so  embarrassed  about  this  incident. 
People  actually  believe  that  I  sold  my 
story  to  the  National  Enquirer.” 

—  Jo  Anne  Leyburne,  a  Kitchener,  On¬ 
tario,  resident  whose  harrowing  hostage 
experience  was  reported  in  her  local 
newspaper  and  then  sold  to  a  supermar^ 
ket  tabloid,  the  National  Enquirer 


that  the  family  was  concerned  about 
the  article  because  his  wife  had  gained 
the  hostage-taker’s  confidence  by 
promising  to  help  him  gain  access  to 
his  children.  The  hostage-taker,  Rich¬ 
ard  Guest,  62,  pleaded  guilty  in  Janu¬ 
ary  to  a  charge  of  false  imprisonment 
and  was  sentenced  to  two  years  in 
prison.  Guest  said  his  invitation  to  the 
Leyburnes  was  conceived  to  publicize 
his  efforts  to  regain  access  to  his  chil¬ 
dren  after  a  long  legal  battle  with  his 
ex-wife. 

For  its  part,  the  Record  said  it  was 
sympathetic  with  the  Leyburnes’  com¬ 
plaint  but  noted  that  the  Enquirer  ac¬ 


count  was  accurate. 

The  paper  pointed  out  that  its  sto¬ 
ries  are  shared  in  cooperatives,  such  as 
the  Canadian  Press,  Associated  Press 
and  SouthamStar  news  service. 

Record  officials  conceded  that  the 
reporter  failed  to  get  approval  for  sale 
of  the  story  but  also  said  the  approval 
would  have  been  almost  automatic. 

The  paper  also  adopted  a  new  policy 
forbidding  sale  of  photos  to  supermar¬ 
ket  tabloids. 

In  its  decision,  the  press  council  — 
a  voluntary  organization  that  deals 
with  public  complaints  against  news¬ 
papers  in  the  province  —  said  the  re¬ 
porter  “can  hardly  be  faulted”  for  sell¬ 
ing  the  story  to  the  Enquirer. 

However,  it  did  uphold  the  com¬ 
plaint  “on  grounds  that  the  sale  of  a 
previously  unpublished  photograph 
and  [the]  article  .  .  .  breached  rules  in 
the  Record’s  own  stylebook.“ 

Lupica  free  to  go 

A  STATE  JUDGE  has  rejected  the  New 
York  Daily  News’  bid  to  prevent  sports 
columnist  Mike  Lupica  from  defecting 
to  Newsday,  but  the  Daily  News  has 
appealed  the  ruling. 

State  Supreme  Court  Justice  Walter 
Schackman  March  18  ruled  that  Lupica 
properly  exercised  his  right  to  terminate 
his  contract  with  the  Daily  News  as  it 
was  expiring  and  sign  with  Newsday. 

The  Daily  News  argued  that  the 
four-year,  $1.8  million  pact  barred  Lupi¬ 
ca  from  reaching  an  “understanding” 
about  working  elsewhere  while  the  con¬ 
tract  was  in  force. 

Newsday  spokeswoman  Chiara  Co- 
letti  expressed  “complete  confidence” 
that  the  ruling  would  withstand  appeal. 
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In  Defense  Of 
An  Ethics  Code 

Chairman  of  the  Associated  Press  Managing  Editors 
ethics  committee  defends  proposed  code  against  charges 
that  it  could  provide  ammunition  for  libel  suits 


by  Qeorge  Qarneau 

THE  CHAIRMAN  OF  the  Associated 
Press  Managing  Editors  ethics  commit¬ 
tee  defended  the  group’s  proposed 
ethics  code  against  charges  that  it  could 
provide  ammunition  for  libel  suits. 

David  Hawpe,  who  is  vice  president 
and  editor  of  the  Louisville  Courier- 
Journal,  said  the  proposed  code  was 
designed  as  a  guide  for  newspapers  to 
develop  their  own  codes. 

He  said  the  4'/2-page  proposal  ag¬ 
gressively  attempts  to  help  editors  deal 
with  ethical  dilemmas  posed  by  such 
developments  as  computerized  photo 
manipulation,  rising  advertising  pres¬ 
sures  and  minority  affairs. 

The  detailed  ethics  guide  would  re¬ 
place  a  one-page  code,  adopted  in 
1975,  that  is  so  general  that  Hawpe 
called  it  “a  series  of  platitudes.” 

Critics  have  said  the  details  are  the 
devil  in  the  proposed  code,  which  is  so 
specific  that  it  could  serve  as  a  how-to 
guide  for  suing  newspapers. 

Richard  Winfield,  an  attorney  for 
the  Associated  Press  and  a  contributor 
to  E&P,  called  the  proposed  code 
“naive,  dangerous”  and  said  it  will 
bring  far  more  harm  than  good. 

The  more  specifically  a  code  defines 
acceptable  and  unacceptable  behavior, 
he  said,  the  more  “hooks  and  advan¬ 
tages”  plaintiffs’  attorneys  have  to 
show  “journalistic  malpractice.” 

In  an  interview,  Hawpe  disagreed. 

“I  already  have  a  code,  and  40%  of 
newspapers  have  more  detailed  written 
guidelines,  and  that  has  not  laid  us 
open  to  legal  attack,”  he  said.  “That 
has  not  eviscerated  our  journalism.” 

Quite  the  contrary,  he  said,  codes 
spelling  out  unacceptable  practices  are 
needed. 

Because  he  has  responsibility  for 
more  than  200  journalists  at  the  Couri¬ 
er-Journal,  “it  is  absolutely  incumbent 


“I  already  have  a  code,  and  40%  of 
newspapers  have  more  detailed  written 
guidelines,  and  that  has  not  laid  us  open 
to  legal  attack.” 

—  David  Hawpe,  APME  ethics  commit¬ 
tee  chairman  and  vice  president  and  edi¬ 
tor  of  the  Louisville  Courier-Journal 


on  me  to  offer  guidance  on  what  is  ex¬ 
pected,”  Hawpe  said.  “I  think  it  would 
be  fairly  irresponsible  not  to  have  some 
fairly  specific  set  of  guidelines  at  a 
newspaper.” 

That  paper’s  code,  reputed  to  be 
among  the  nation’s  most  strict,  covers 
several  dozen  pages  in  a  ringed  note¬ 
book. 

The  APME  began  the  ethics  code 
rewrite  after  a  poll  of  members  last 
year  found  that  ethics  problems  trou¬ 
bled  most  editors.  The  group  used  80 
codes  from  newspapers  and  journalism 
organizations  and  held  four  town  meet¬ 
ings  last  year  before  drafting  the  pro¬ 
posed  code  from  scratch. 

It  includes  a  statement  of  purpose,  a 
six-part  mission  of  journalism  and  six 
core  ethical  values:  trustworthiness. 


fairness,  respect,  accountability,  public 
service  and  diversity.  “Standards  of 
ethics”  list  specific  performance  stan¬ 
dards  applied  to  each  core  value,  some¬ 
times  in  painful  detail. 

Under  trustworthiness,  it: 

•  calls  for  newspapers  to  develop 
“safeguards,”  including  “systematic  ver¬ 
ification  of  facts  and  quotations  and 
corroboration  of  critical  information;” 

•  prohibits  alteration  or  manipula¬ 
tion  of  photo  content  except  for  illus¬ 
trations,  which  must  be  clearly  labeled; 

•  says  “every  effort”  should  be  made 
to  get  information  on  the  record  be¬ 
fore  publishing  it  unattributed. 

Under  a  new  category  of  diversity,  it 
says  newspapers: 

•  are  “obligated  to  serve  all  of  the 
community;” 

•  “must  make  concerted,  sustained 
efforts”  to  recruit  and  develop  staffs  re¬ 
flecting  their  areas; 

•  should  avoid  stereotyping. 

In  addition  to  Hawpe,  seven  editors 
and  an  “ethics  guru”  composed  the 
proposed  code.  Members  of  the  ethics 
committee  include  Robert  Ritter,  out¬ 
going  APME  president  and  vice  presi¬ 
dent,  Gannett  News  Service;  Michael 
Waller,  editor,  Hartford  Courant;  Peter 
Bhatia,  managing  editor,  Sacramento 
Bee;  Marcia  Bullard,  editor,  USA 
Weekend;  Robert  McGruder,  managing 
editor,  Detroit  Free  Press;  Lawrence 
Beaupre,  editor,  Cincinnati  Enquirer; 
and  David  Zeeck,  associate  editor, 
Kansas  City  Star. 

Their  “guide,”  Hawpe  said,  was 
Michael  Josephson,  “ethics  guru”  from 
the  Josephson  Institute  in  California, 
who  “has  helped  some  of  America’s 
biggest  corporations  and  major  organi¬ 
zations  wrestle  with  similar  tasks.” 

The  APME  is  conducting  town 
meetings  throughout  the  country  this 
year  to  collect  views  of  readers  and 
newsmakers. 
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Editors  Trade  Barbs 
About  Proposed 
News  Council 

Government'sponsored  news  council  bill  fails  committee  vote, 
but  editors  at  rival  Kentucky  newspapers  continue  the  debate 


by  Mark  Fitzgerald 

WHEN  A  BILL  that  would  have  creat¬ 
ed  a  government-supported  news  coun¬ 
cil  in  Kentucky  finally  died  on  St. 
Patrick’s  Day,  it  was  by  a  9-4  vote  in  a 
House  committee  that  has  20  members. 

But  this  low-key  defeat  of  the  news 
council  bill  —  which  had  been  ap¬ 
proved  by  the  Kentucky  Senate  23-12  a 
week  earlier  —  belied  the  bruising 
fight  that  it  has  generated  among 
newspapers  in  the  Bluegrass  State. 

For  the  news  council  proposal  pitted 
the  commonwealth’s  largest  paper,  the 
Louisville  Courier'] ournal,  against  its 
cross-state  rival,  the  Lexington  Herald' 
Leader  —  as  well  as  probably  the  ma¬ 
jority  of  the  rest  of  the  state’s  papers 
plus  the  Kentucky  Press  Association. 

Even  after  the  defeat  of  the  contro¬ 
versial  proposal  —  in  which  the  com¬ 
monwealth  would  have  provided  $1 
million  in  matching  funds  for  a  news 
council  at  the  University  of  Kentucky 
—  the  recriminations  continue. 

For  example,  in  a  March  21  editorial 
titled  “Media  cowboys  dodge  high 
noon,”  the  Courier'] ournal  accused 
Kentucky  papers  of  being  “arrogant” 
during  the  debate  with  their  “virtual 
orgy  of  self-righteous  exhortation.” 

“One  Kentucky  editor,”  the  Courier' 
]ournal  editorial  said,  “said  it  all  when 
he  condemned  the  deliberations  of  a 
news  council  as  being  similar  to  inter¬ 
ference  in  religion.  The  public  has  al¬ 
ways  suspected  the  media  of  holding 
themselves  to  be  sacred,  like  the 
church.  Now  they  know  for  sure.” 

For  his  part,  Herald-Leader  editor 
Tim  Kelly  said  the  news  council  idea 
“does  not  seem  to  be  a  major  issue  ex¬ 
cept  in  one  person’s  mind  and  that 
person  is  the  editor  of  the  Courier- 


Journal  who  is  using  it  to  gig  the  Her¬ 
ald-Leader.” 

Kelly  said  Courier-Journal  editor 
David  Hawpe’s  vigorous  fight  on  behalf 
of  the  news  council  had  less  to  do  with 
the  idea  and  more  to  do  with  Hawpe’s 
continuing  feud  with  the  Herald- 
Leader. 

“The  Herald-Leader  has  become  a 
much  more  powerful  voice  in  the 
state,”  Kelly  said.  “Clearly,  our  influ¬ 
ence  in  the  state  has  increased  while 


the  Courier-Journal,  if  not  diminish¬ 
ing,  is  at  least  not  growing. 

“We’ve  had  seven  finalists  in  the 
Pulitzer  Prizes  —  and  two  winners  — 
in  the  last  eight  years,”  Kelly  contin¬ 
ued.  “Clearly,  there’s  some  decent  jour¬ 
nalism  going  on  in  this  shop,  and  I 
think  with  the  growing  recognition 
we’re  getting  .  .  .  David’s  having  a  hard 
time  dealing  with  it.” 

In  an  interview,  Hawpe  dismissed 
the  idea  of  a  feud  as  ridiculous  —  espe¬ 
cially  in  light  of  the  Courier-Journal’s 
long  history  of  support  for  the  news 
council  and  newspaper  ombudsman 
movement. 

Hawpe  noted  that  the  newspaper 
appointed  the  nation’s  first  ombuds¬ 
man  and  that  since  the  1960s,  it  has 
been  a  leading  proponent  of  news 
councils.  It  was  a  supporter  of  the  Na¬ 
tional  News  Council,  which  lasted 


from  1974  to  1984.  And  in  1984,  Haw¬ 
pe  unsuccessfully  pushed  for  a  Ken¬ 
tucky  news  council  that  would  be  run 
by  the  Kentucky  Press  Association. 

“Does  that  sound  like  a  personal 
feud  to  you?  On  the  face  of  it,  that’s 
simply  not  the  case.  [Advocating  a 
news  council]  has  nothing  to  do  with 
any  feelings  I  may  or  may  not  have 
about  the  adequacies  of  the  Lexington 
Herald-Leader  and  its  approach  to 
journalism,  and  turning  it  into  an  ar¬ 


gument  between  two  newspapers  is  re¬ 
ally  doing  a  disservice.” 

However,  Kelly  is  not  the  only  Ken¬ 
tucky  journalist  who  personalized  the 
opposition  to  the  news  council. 

“As  proposed,  the  news  council 
would  come  down  to  the  big-city  news¬ 
paper,  the  Louisville  Courier-Journal, 
through  the  University  of  Kentucky, 
using  a  million  dollars  of  your  money 
to  try  and  tell  me  and  newspeople 
around  Kentucky  how  to  do  the  job 
we’ve  been  doing  pretty  well  for  a  lot  of 
years,”  Tom  Clinton,  executive  editor 
of  the  Madisonville  Messenger,  wrote 
in  a  column  in  March. 

Kelly  and  others  said  Hawpe  was  an 
issue  because  he  in  effect  wrote  the  bill 
—  and  lobbied  the  Kentucky  General 
Assembly  relentlessly. 


For  his  part,  Herald-Leader  editor  Tim  Kelly  said 
the  news  council  idea  “does  not  seem  to  be  a  major 
issue  except  in  one  person’s  mind,  and  that  person 
is  the  editor  of  the  Courier-J ournal  who  is  using  it 
to  gig  the  Herald-Leader.” 
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Disagreement 
Leads  To 
Resignation 

Black  columnist  resigns  from  New  Jersey  paper  after 
editor  asks  her  to  include  other  opinions  in  her  piece 


by  Tony  Case 

A  BLACK  COLUMNIST  resigned 
from  a  prominent  New  Jersey  newspa¬ 
per  after  her  editor  expressed  “serious 
misgivings”  about  a  piece  she  wrote. 

Lisa  Baird  wanted  to  use  her  space 
in  the  Record,  Bergen  County,  to  pon¬ 
der  the  black  community’s  response  to 
a  December  shooting  rampage  on  the 
Long  Island  (N.Y.)  Rail  Road.  Colin 
Ferguson,  a  Jamaican  immigrant  living 
in  Brooklyn,  N.Y.,  was  charged  with 
killing  six  and  injuring  19  people  on  an 
evening  commuter  train. 

In  a  column  submitted  the  week  of 
the  episode,  Baird  wrote  that  many 
blacks  “braced  for  the  inevitable”  after 
learning  that  Ferguson  was  black  —  “a 
tragic  response,  but  one  many  black 
people  experience  whenever  a  horren¬ 
dous  crime  is  perpetrated,  especially 
against  white  victims.” 

Record  editor  Glenn  Ritt  refused  to 
run  the  piece  as  it  was  presented  and 
wrote  to  Baird  rationalizing  his  deci¬ 
sion. 

The  columnist,  who  had  worked  at 
the  paper  for  more  than  three  years, 
left  the  following  week. 

“While  I  want  to  give  my  columnists 
maximum  latitude  and  autonomy,  1  re¬ 
main  the  editor  and  I  have  to  feel  I  can 
support  or  defend  any  column  or  any 
editorial,”  Ritt  said  in  a  note,  which 
Baird  provided  to  E&P. 

He  acknowledged  that  the  point  of 
the  column  —  fear  of  a  backlash 
against  all  blacks  because  of  Ferguson’s 
alleged  actions  —  was  valid  but  sug¬ 
gested  that  Baird  report  the  views  of 
others  as  well  as  her  own  observations. 

“This  is  the  perfect  opportunity  to 
reach  into  the  community  itself  and  let 
the  community  be  reflected,”  he  wrote. 


adding,  “I  strongly 
believe  it  would  be 
appropriate  to  mea¬ 
sure  the  true  pulse  of 
the  African-Ameri¬ 
can  community.” 

Columns  should 
“percolate  from  the 
real  world,  not  your 
intellect,”  the  editor 
maintained,  saying 
Baird’s  pieces  had 
“increasingly  be¬ 
come  commentary.” 

He  feared  that 
the  column  might 
be  seen  as  an  “apo¬ 
logia”  for  Ferguson’s 
alleged  actions  and 
could  damage  Baird’s 
effectiveness. 

“This  issue  is  very  raw,”  he  wrote. 
“There  are  lots  of  shaken  and  scared 
people.  I  would  caution  that  we  go 
slow  here  and  let  some  days  go  by  at 
the  very  least.  Let  the  story  develop. 
Let’s  be  awfully  careful  about  analyzing 
it  with  such  raw  emotions.” 

The  column,  which  focused  on  an 
incident  that  occurred  in  New  York, 
appeared  in  the  Record’s  North  Jersey 
section. 

Ritt  wrote  that  if  Baird  insisted  on 
writing  commentary,  her  piece  would 
have  to  run  on  the  op-ed  page  and  that 
“remains  at  least  a  month  away.” 

Baird  related  in  an  interview  that 
she  offered  a  revised  version  of  the  col¬ 
umn  the  following  day,  reporting  com¬ 
ments  by  an  Englewood,  N.J.,  official 
who  commutes  to  Long  Island. 

She  said  that  when  Ritt  told  her  to 
include  still  more  voices,  her  response 
was,  “This  is  bullshit.  No  other  colum¬ 
nist  around  here  is  required  to  do  that. 


The  rules  are  arbitrary  and  don’t  apply 
to  any  other  columnist  at  the  paper.” 

When  asked  what  she  wanted  to 
convey  in  the  column,  Baird  said, 
“When  something  like  this  happens, 
African-Americans  aren’t  granted  the 
humanity  of  just  being  able  to  respond 
to  it  as  a  tragedy.  We  also  have  to  re¬ 
spond  to  the  backlash  and  finger¬ 
pointing  against  the  race. 

“Also,  we  have  to  deal  with  the  in¬ 
ternal  anger  when  you  see  the  differ¬ 
ence  in  how  the  killing  of  these  people 
affected  society  at  large.  People  from 
the  president  on  down  were  calling  for 
gun  control,  but  blacks  and  Latinos  get 
gunned  down  every  day.  It  triggered  a 
lot  of  emotions.” 

In  his  note,  Ritt  indicated  a  desire  to 
argue  about  the  column  with  Baird  in¬ 
tellectually  and  “work  this  one  out,” 
saying  he  was  “not  at  all  comfortable 
trying  to  do  this  on  the  run  at  this 
hour.” 
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“I  did  not  kill  the  column.  I  endorsed  its 
thrust  and  its  goals.  I  asked  that  it  be 
made  more  convincing  by  reaching  out  to 
numerous  readers  in  the  African- 
American  community  for  their  reactions 
and  insight.  I  created  the  column.  I 
appointed  Lisa  to  the  post.  I  was  proud  of 
the  column  and  disappointed  by  her 
resignation."  —  Qlenn  Ritt 


Baird,  who  joined  the  New  York 
Post  as  an  assistant  metro  editor  in 
January,  retorted,  “I  try  to  avoid  intel¬ 
lectual  discussions  with  Glenn  Ritt 
like  the  plague.” 

She  explained,  “He’s  always  trying  to 
push  me  in  a  certain  direction  with  the 
column,  so  I’ve  always  tried  avoiding 
talking  with  him.  He’d  never  come 
right  out  and  say  he  disagreed  with  a 
column,  so  1  tried  to  keep  my  distance 
with  him  since  we  were  not  having  an 
honest  discussion.” 

Ritt,  wanting  to  avoid  a  “he  said/she 
said”  scenario,  prepared  a  statement 
that  said,  “1  did  not  kill  the  column.  1 
endorsed  its  thrust  and  its  goals.  1 
asked  that  it  be  made  more  convincing 
by  reaching  out  to  numerous  readers  in 
the  African-American  community  for 
their  reactions  and  insight. 

“1  created  the  column.  1  appointed 
Lisa  to  the  post.  I  was  proud  of  the  col¬ 
umn  and  disappointed  by  her  resigna¬ 
tion.  Controversy  alone  associated 
with  any  column  never  is  a  sticking 
point;  it  comes  with  the  territory.” 

Record  publisher  Malcolm  Borg  had 
no  comment  on  the  matter. 

Baird  said  she  “desperately”  misses 
opinion  writing  but  does  not  know  if 
or  when  the  opportunity  to  pen  anoth¬ 
er  column  will  arise. 

The  200-member  National  Society 
of  Newspaper  Columnists  supported 
Baird  in  the  dispute. 


NSNC  president  Bill  Tammeus,  a 
Kansas  City  Star  and  New  York  Times 
News  Service  columnist,  sent  a  letter 
to  Ritt  saying,  “Any  time  freedom  to 
express  [a]  voice  and  personality  in  ser¬ 
vice  to  readers  is  lost  or  threatened  for 
one  columnist,  all  columnists  are  in 
jeopardy. 

“Newspapers  should  meet  readers’ 
needs  by  encouraging  a  broad  range  of 
distinctive  voices  among  columnists. 
Action  that  produces  fewer  voices  or 
voices  of  narrower  range  must  be  seen 
as  detrimental  to  the  column  writing 
craft  and,  worse,  harmful  to  readers. 


who  need  all  the  help  they  can  get  to 
understand  the  world.” 

In  an  interview,  Tammeus  said,  “We 
tried  in  this  case,  as  we  have  in  one  or 
two  others,  not  to  get  too  deeply  in¬ 
volved  in  the  details  of  exactly  what 
happened  hut  tried  to  point  out  in 
broader,  more  philosophical  terms  that 
you  should  not  shut  down  the  voice  of 
a  columnist  without  a  damn  good  rea¬ 
son. 

“This  appears  to  be  a  lesson  editors 
need  to  hear  from  time  to  time,  and 
this  seemed  like  a  good  opportunity  to 
say  that.” 


Negative  comments  in 
story  upset  parent  firm 

Editor  at  Connecticut  daily  quits  over 

the  firing  of  a  reporter  luho  included  subscriber 

complaints  in  article  about  circulation  competition 


by  Dorothy  Qiobbe 

TWO  NEWSPAPERS  IN  Connecticut 
recently  held  dueling  promotions  for 
Sunday  circulation  and  while  the  bat¬ 
tle  for  readership  is  far  from  over,  the 
first  casualties  are  three  employees  of 
one  of  the  papers. 

The  Torrington  Register  Citizen,  re¬ 
cently  acquired  by  Trenton,  N.J.-based 


people  who  didn’t  receive  the  Sunday 
Register  Citizen. 

In  her  article  about  the  promotion, 
Epworth  included  some  of  the  com¬ 
ments  from  callers. 

“Her  story  was  pretty  innocuous, 
sort  of  a  color  piece  about  newspaper 
wars  ...  at  the  end,  she  put  in  a  few 
paragraphs  quoting  people  who  called 
the  Register  office  to  say  that  they 


Epworth  said,  “It  seemed  like  a  very  minor  thing 
to  bring  up  and  it  was  the  least  1  could  do  to 
balance  the  story  a  little  bit.” 


Journal  Register  Co.,  began  a  start-up 
Sunday  edition  March  20. 

To  counteract  the  launch,  the  Hart¬ 
ford  Courant,  an  area  competitor, 
staged  an  elaborate  promotion  in  town 
the  same  day,  with  editors  and  employ¬ 
ees  hand-delivering  free  copies  of  the 
Courant  to  every  doorstep  in  Torring¬ 
ton. 

“Because  we  are  the  local  paper,  1 
assigned  our  Sunday  reporter  to  do  a 
story  about  the  promotion,”  said  Eliza¬ 
beth  Healy,  the  Register  Citizen  editor 
who  assigned  reporter  Marsden  Ep¬ 
worth  to  cover  the  story. 

On  Sunday,  while  working  in  the 
the  Register  Citizen  office,  Epworth 
said,  she  answered  phone  calls  from 


didn’t  get  their  Sunday  paper,”  Healy 
said. 

“1  read  the  article  Monday  morning 
and  thought  good  for  her  .  .  .  there 
were  a  couple  of  circulation  problems 
with  the  new  Sunday  edition  and  she 
didn’t  try  to  hide  that.  1  thought  fine, 
no  big  deal.” 

Epworth  said,  “It  seemed  like  a  very 
minor  thing  to  bring  up  and  it  was  the 
least  1  could  do  to  balance  the  story  a 
little  bit. 

“1  spoke  to  so  many  people  who 
were  exercised  [about  not  receiving  the 
Register  Citizen]  that  1  thought  it  was  a 
fair  point  to  add  down  at  the  bottom  of 

(See  Negative  on  page  50) 
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Scientologists 
Take  On 
Florida  Paper 

Church  of  Scientology  accuses  the  St.  Petersburg  Times, 
Clearwater  Police  Department  and  defunct  Clearwater  Sun 
of  slanted  treatment  of  the  church  and  its  members 


by  Dorothy  Qiobbe 

IN  A  SPECIAL  125,000'Copy  issue  of 
the  Church  of  Scientology’s  magazine 
Freedom,  the  church’s  Clearwater,  Fla., 
branch  accused  the  St.  Petersburg 
Times,  Clearwater  Police  Department 
and  defunct  Clearwater  Sun  of  slanted 
treatment  of  the  church  and  its  mem¬ 
bers. 

The  publication  also  questioned  the 
nonprofit  and  tax-exempt  status  of  the 
Poynter  Institute  for  Media  Studies, 
which  owns  the  Times. 

The  “inflammatory”  coverage  by  the 
Sun  and  Times  has  “intensified  the  at¬ 
mosphere  of  hate  in  the  city  and  ulti¬ 
mately  led  to  acts  of  senseless  violence 
being  directed  against  members  of  the 
church,”  wrote  Richard  Haworth, 
Clearwater  bureau  chief  at  Freedom. 

Some  of  the  articles  in  Freedom  said 
the  local  media  have  ignored  contribu¬ 
tions  that  Scientologists  have  made  in 
the  Clearwater  community,  such  as  the 
annual  “Say  No  to  Drugs”  road  race, 
sponsored  by  the  Dianetics  Running 
Team.  The  event  raises  money  for  a 
national  drug  education  program. 

“Through  the  years,  the  church  has 


This  special  issue  of  Freedom,  published 
by  the  Church  of  Scientology,  was  a  paid 
supplement  in  the  Tampa  Tribune. 


and  innuendo.” 

Freedom  also  said  that  while  church 
members  have  met  with  the  editorial 
board  of  the  Times  in  an  attempt  to 
improve  communication,  “the  visit  had 


“It  deserves  our  attention  and  I  think  it’s  part  of 
our  responsibility  to  keep  track  of  what  the  church 
is  doing,  and  we  plan  to  continue  on  that  course.” 


been  an  active  participant  in  address¬ 
ing  problems  facing  the  city  and  down¬ 
town,”  one  article  said.  “The  Times  has 
reported  little  or  none  of  this  actual 
news  but  instead  has  dwelled  on  lies 


no  apparent  effect  on  the  paper’s  re¬ 
porting,  which  has  continued  to  be 
critical  and  inaccurate.” 

Violence  against  Clearwater-area 
Scientologists  “can  be  tracked  statisti¬ 


cally,”  Haworth  said  in  an  interview. 
“You  see  an  article  come  out  and  in  the 
aftermath  of  the  article,  the  number  of 
incidents  go  up.” 

The  acts  of  “senseless  violence”  in¬ 
clude  “the  kind  of  thing  where  there 
are  drive-bys  and  objects  being  thrown 
from  cars,  things  like  that.” 

The  “drive-bys”  haven’t  been  like 
the  bullet-flying,  blood-spraying  trag¬ 
edies  that  have  occurred  elsewhere, 
Haworth  said.  “It  wasn’t  shootings,  it 
was  paintballs,  [although]  that  actually 
does  get  shot.” 

The  special  Freedom  issue  was  pub¬ 
lished,  he  said,  because  “we  really  got 
to  the  point  where,  after  having  tried 
to  talk  and  meet  and  so  on,  it  still 
seemed  that  the  problem  continued. 
We  had  little  choice  but  to  try  and  tell 
our  own  story.  We  haven’t  put  out  a 
special  issue  of  Freedom  in  Clearwater 
in  a  long  time.” 

The  Times  defended  its  coverage  of 
the  Scientologists  and  said  the  church 
must  be  held  to  the  same  standard  of 
scrutiny  that  other  large,  influential  or¬ 
ganizations  receive. 

“The  Church  of  Scientology  is  a  ma¬ 
jor  and  growing  institution  here  with 
economic  and  political  and  other  con¬ 
sequence,”  said  Paul  Tash,  executive 
editor  of  the  Times.  “It  deserves  our  at¬ 
tention  and  I  think  it’s  part  of  our  re¬ 
sponsibility  to  keep  track  of  what  the 
church  is  doing,  and  we  plan  to  con¬ 
tinue  on  that  course. 

“We  have  quite  a  rigorous  policy  of 
accuracy  in  the  paper  and  on  those  oc¬ 
casions  that  we  unfortunately  discover 
we  have  made  an  error,  we  try  to  cor¬ 
rect  it  prominently,  even  placing  cor¬ 
rections  on  the  front  page  of  sections 
where  they  have  occurred.” 


FREE 


The  Untold  Story 

of  Scieiitology  in  Clearwater 
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More  Than 
Just  Talk 

Incoming  American  Society  of  Newspaper  Editors  president 
Gregory  Favre  promises  that  his  term  will  be  an  active  one 


by  M.L.  Stein 

IN  DONNING  HIS  third  hat,  Grego¬ 
ry  Favre,  incoming  president  of  the 
American  Society  of  Newspaper  Edi¬ 
tors,  promises  that  the  organization 
will  do  more  than  just  talk  about  the 
challenges  to  the  newspaper  business. 

Weeks  before  he  was  scheduled  to 
take  office,  during  the  ASNE  confer¬ 
ence  in  Washington  next  week,  Favre, 
executive  editor  of  the  Sacramento  Bee 
and  vice  president  for  news  of  Mc- 
Clatchy  Newspapers,  set  up  commit¬ 
tees  to  address  the  issues. 

One  group,  headed  by  Chris  Ander¬ 
son  of  the  Orange  County  Register, 
will  tackle  “New  Media  and  Values,” 
determining  how  newspapers  can  re¬ 
tain  their  traditional  values  in  the  face 
of  exploding  new  technology.  The  oth¬ 
er,  chaired  by  Tim  McGuire  of  the 
Minneapolis  Star  Tribune,  simply  is  la¬ 
beled  the  “Change”  committee  and 
will,  Favre  said,  examine  “all  different 
changes  in  our  newsroom  and  among 
our  readers.” 

“And,  of  course,  we  will  continue 
our  strong  commitment  to  diversity 
and  freedom  of  expression,”  he  said  in 
an  interview. 

Favre,  who  grew  up  in  the  newspa¬ 
per  business  —  his  father  and  mother 
published  the  Sea  Coast  Echo,  Bay  St. 
Louis,  Miss.  —  declared  that  he  is  bull¬ 
ish  on  the  industry  but  noted  that  it  is 
changing  rapidly  and  “we  will  have  to 
change  along  with  it.” 

“Today,  in  our  business,  there  is 
need  for  imagination  and  change  as 
there  never  has  been  before,”  he  ob¬ 
served.  “Too  many  people  in  our  busi¬ 
ness  haven’t  progressed  beyond  dino¬ 
saur  responses  and,  like  those  early 
beasts,  deal  in  movements  that  are 
coarse  rather  than  precise.  Dinosaurs 
are  extinct  and  the  thoughtful  mam¬ 
mals  have  taken  over,  and  that’s  what 
we  have  to  be.” 
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“Too  many  people  in  our  business 
haven’t  progressed  beyond  dinosaur 
responses  ....  Dinosaurs  are  extinct 
and  the  thoughtful  mammals  have  taken 
over,  and  that’s  what  we  have  to  be.” 

—  Qregory  Favre,  incoming  ASNE 
president 

Favre  urged  newspaper  managers  to 
not  be  afraid  of  change  and  to  take 
dramatic  steps  to  keep  up  with  a  rapid¬ 
ly  shifting  society. 

“Too  often,  we  look  for  formulas  and 
try  our  best  not  to  be  different  even  if 
being  different  works,”  he  said.  “Too 
often,  we  cheat  our  readers  on  a  daily 
basis  by  not  helping  them  explore,  en¬ 
joy  and  participate  in  an  ever-changing 
world.  Our  readers  aren’t  afraid  of 
change.  New  jobs,  marriage,  divorce, 
children,  new  homes  are  very  much 
part  of  their  everyday  living.  We  have 
to  make  reading  joyful  again  and  pay 
more  attention  to  the  quality  of  our 
work.” 

Although  the  new  technology  has 
become  entwined  permanently  with 


journalism,  there  sometimes  is  a  ten¬ 
dency  to  overlook  the  fact  that  the 
newspaper’s  primary  job  is  disseminat¬ 
ing  news  and  information,  Favre  said. 

“Some  of  us  in  our  rush  to  fall  in 
love  with  all  of  the  new  technology 
forget  that  fact,”  he  added. 

In  envisioning  a  future  of  news¬ 
papers  on  TV  screens,  tablets,  comput¬ 
ers  and  via  fax  plus  more  media  frag¬ 
mentation  with  500  predicted  cable 
channels  and  video  on  demand,  the 
new  ASNE  president  offered  the  possi¬ 
bility  that  newspapers  “may  be  the  last 
mass  medium.” 

That’s  why,  he  said,  the  ASNE’s  new 
committee  on  new  technology  is  so  im¬ 
portant. 

“We  must  distinguish  between  just 
passing  on  raw  information  and  jour¬ 
nalism,”  he  argued. 

At  the  same  time,  the  Pulitzer  Prize 
winner  said,  newsrooms  need  people 
who  understand  tax  policies.  Social 
Security,  health  care,  child  care  and 
other  important  issues,  including  reli¬ 
gion,  history,  nostalgia,  leisure  activi¬ 
ties,  personal  finance  and  public  poli¬ 
cy. 

Favre  discounted  concerns  that  the 
ASNE  and  Associated  Press  Managing 
Editors  association  may  be  duplicating 
each  other’s  efforts. 

“APME  serves  a  very  real  purpose, 
and  they  do  awfully  good  work,”  he 
said.  “It  has  been  a  leader  in  our  indus¬ 
try  and  will  continue  to  be.  And  its 
close  association  to  AP  is  another  im¬ 
portant  factor.” 

Favre  said  he  had  not  seen  the 
APME’s  proposed  code  of  ethics  but  he 
pointed  out  that  the  ASNE  is  includ¬ 
ing  ethics  in  its  “Statement  of  Mission” 
for  1994. 

The  statement  also  supports  “quality 
education”  for  journalists  by  working 

(See  Favre  on  page  35) 
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Miami  Herald 
Now  Quadiilingual 

Prints  in  Spanish,  Creole  and  Portuguese  in  addition  to  English 


by  M.L.  Stein 

BILINGUAL  NEWSPAPERS  ARE 
nothing  new  but  how  about  quadrilin- 
gual? 

That’s  what  the  Miami  Herald  is 
these  days,  printing  in  three  languages 
besides  English:  Spanish,  Creole  and 
Portuguese. 

Its  Spanish'Ianguage  El  Nuevo  Her¬ 
ald,  begun  in  1987,  now  has  a  staff  of 
78  and  includes  everything  from  His¬ 
panic  soap  opera  information  to  an  im¬ 
migration  hotline. 

It  has  separate  opinion  pages  and  a 
tabloid,  Vida  Social.  The  Holland  Mu¬ 
seum  in  the  Netherlands  named  El 
Nuevo  Herald  one  of  the  20  most  in¬ 
teresting  newspaper  designs  in  the 
world  for  four  consecutive  years. 

To  serve  the  estimated  200,000 
Haitians  living  in  Dade  and  Broward 
counties,  Fla.,  the  Herald  in  February 
started  printing  a  page  of  news  capsules 
in  Creole  as  a  Sunday  feature  in  two 
of  the  paper’s  seven  Dade  County 
“Neighbors”  tabloid  sections.  The  sec¬ 
tions  reach  a  reported  39%  of  the  Her¬ 
ald’s  home-delivery  customers  in  Dade 
County  alone. 

In  January,  the  Herald  began  pub¬ 
lishing  a  page  of  Brazilian  news  in  Por¬ 
tuguese  with  the  help  of  Agenda  Es- 
tatado,  a  news  service  in  Brazil. 

A  Herald  spokesman  said  more  than 
300,000  Brazilians  visit  Miami  every 
year  and  a  “growing  number  of  them 
are  settling  permanently.  You  can  hear 
Portuguese  spoken  in  downtown  Mia¬ 
mi  almost  as  frequently  as  Spanish.” 

Last  year,  the  Herald,  a  Knight-Rid- 
der  newspaper,  also  launched  Florida 
Marketplace,  a  monthly  news  and  ad¬ 
vertising  section  in  Spanish  and  Por¬ 
tuguese.  It  is  printed  and  distributed  in 
Latin  America  by  partner  newspapers 
in  Brazil,  Colombia  and  Venezuela. 
The  Herald  produces  the  pages  and 
sends  the  negatives  to  the  foreign  pa¬ 
pers. 

Herald  publisher  David  Lawrence  Jr. 


“We  have  made  lots  of  progress  in  the 
community  with  different  kinds  of  people. 
The  Herald  has  a  great  deal  of  respect 
for  different  points  of  view.  Relationships 
are  on  a  much  more  even  keel.” 

—  David  Lawrence  Jr.,  publisher, 
Miami  Herald 


said  the  advertorial  opens  the  Miami 
market  to  580,000  new  readers. 

Referring  to  the  Herald’s  four- lan¬ 
guage  publication,  Lawrence  said,  “Our 
mission  is  straightforward  —  to  com¬ 
municate  with  readers  in  a  way  that  is 
effective  for  them.” 

The  Herald  began  its  multilingual 
operation  in  1976  with  the  launching 
of  El  Miami  Herald.  At  the  time,  Dade 
County’s  Latino  population  —  mostly 
Cuban  —  was  approaching  500,000, 
almost  a  third  of  its  residents. 

El  Miami  Herald,  which  gave  way  to 
El  Nuevo  Herald,  was  a  24-page  sec¬ 
tion  consisting  of  stories  translated 
from  the  main  Herald.  By  1985,  the 
Hispanic  population  jumped  to  more 
than  850,000,  representing  43%  of 
Dade  County’s  1.8  million  people. 

Today,  the  paper  said,  El  Nuevo 
Herald  has  a  daily  circulation  of 


103,000  and  127,000  Sundays,  reaching 
250,000  readers  every  day.  Advertising, 
the  spokesman  added,  has  increased 
250%  since  the  days  of  El  Miami  Her¬ 
ald  six  and  a  half  years  ago. 

According  to  the  1990  census, 
562,000  Cubans  live  in  Dade  County; 
Cubans  are  59%  of  all  Hispanics.  The 
census  also  showed  74,000  Nica¬ 
raguans,  68,000  Puerto  Ricans,  54,000 
Colombians  and  large  numbers  of 
Mexicans,  Dominicans,  Hondurans 
and  Peruvians  in  the  county. 

Lawrence  said  the  Herald  has  good 
relationships  with  Hispanics,  including 
the  Cuban  community.  A  segment  of 
the  Cuban  population  for  several  years 
had  sniped  at  the  paper  for  allegedly 
being  in  favor  of  Fidel  Castro’s  regime 
in  Cuba,  a  charge  that  repeatedly  was 
denied. 

“We  have  made  lots  of  progress  in 
the  community  with  different  kinds  of 
people,”  Lawrence  said.  “The  Herald 
has  a  great  deal  of  respect  for  different 
points  of  view.  Relationships  are  on  a 
much  more  even  keel.” 

He  added  that  El  Nuevo  Herald  is 
profitable  and  growing  in  circulation. 

Lelyveld  replaces 
Frankel;  Roberts 
joins  N.Y.  Times 

AS  E&P  WENT  to  press.  Max  Frankel, 
64,  announced  he  will  step  down  after 
eight  years  as  New  York  Times  executive 
editor,  effective  July  1. 

Succeeding  Frankel,  who  will  be¬ 
come  a  columnist  for  New  York  Times 
Magazine,  is  Joe  Lelyveld,  57,  who  for 
the  past  four  years  has  been  the  news¬ 
paper’s  managing  editor. 

Eugene  Roberts,  61,  who  left  his  ex¬ 
ecutive  editor’s  post  at  the  Philadelphia 
Inquirer  in  1990  and  is  now  a  journal¬ 
ism  professor  at  the  University  of  Mary¬ 
land,  will  become  managing  editor. 
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In  a  world  of  fakes  and  forgeries,  sport  utility  vehicle  by  any  other  name  The  legendary  fun  and  freedom  machine 

there’s  one  original  no  one  has  been  isn’t  a  Jeep  vehicle.  that  encompasses  all  that  is  Jeep, 

able  to  copy-jeep.*  Take  Jeep  Grand  Cherokee.  A  vehi-  So,  the  next  time  you  see  our  name. 

Jeep,  you  see,  is  a  registered  trade-  cle  specifically  designed  for  individuals  remember  this:  There  may  be  a  lot  of 
mark  of  Chrysler  Corporation.  And  a  who  desire  the  best  of  both  worlds-  sport  utility  vehicles  on  the  road  today, 

trademark  is  a  word  or  name  used  to  sophisticated  luxury  and  proven  Jeep  but  there’s  only  one  Jeep.*., 

identify  the  source  of  a  product.  Which  capability.  There’s  also  Jeep  Cherokee, 

means  the  word  Jeep  can  indicate  only  the  classic  expression  of  versatility,  con- 

our  brand.  To  put  it  rather  simply,  a  venience,  and  value.  And  Jeep  Wrangler. 


There’sOnfyOneJeep:..^ 

A  Division  of  the  Chrysler  Corporation.  IS13 


Always  wear  your  seat  belt.  Jeep  is  a  registered  trademark  of  Chrysler  Corporation. 


Libel  suit  against 
financial  newsletter 
is  thrown  out 

California  appeals  court  says  criticism  of 
claims  made  in  newspaper  ads  was  fair  comment 


by  M.L.  Stein 

A  CALIFORNIA  APPEALS  court,  on 
First  Amendment  grounds,  threw  out  a 
libel  suit  against  a  financial  newsletter, 
ruling  that  its  blistering  criticism  of  a 
mutual  fund  manager’s  ads  was  fair 
comment. 

The  lawsuit  was  filed  by  Pilgrim 
Group  Inc.  of  Los  Angeles  against 
Morningstar  Inc.,  a  Chicago-based 
firm  that  publishes  Morningstar  Mutu¬ 
al  Finds,  and  its  publisher,  Don  Phil¬ 
lips. 

A  column  by  Phillips,  labeled  “Com¬ 
mentary”  and  headed  “Lies,  Damn  Lies 
and  Fund  Advertisements,”  attacked 
two  Pilgrim  ads  published  in  the  Wall 


Street  Journal  that  touted  the  “un¬ 
precedented  performance”  of  five  Pil¬ 
grim-sponsored  mutual  funds. 

The  ads,  published  in  January  and 
February  1993,  reported  that  Lipper 
Analytical  Services  ranked  the  five 
funds  as  having  led  the  mutual  fund 
field  in  1992.  The  second  ad  asked, 
“Has  anything  like  this  happened  be¬ 
fore?”  in  large,  bold  type.  Readers  were 
invited  to  call  an  800  number  to  learn 
“how  this  unprecedented  performance 
can  work  for  you.” 

Phillips’  column,  which  was  adorned 
with  a  drawing  of  a  court  jester,  began, 
“Mutual  fund  advertising  has  hit  a  new 
low.” 

He  repeated  Pilgrim’s  boast,  adding. 


A 


THE  NATIONAL  ALLIANCE  TO  END  HOMELESSNESS 

JOURNALISM  AWARDS 

To  recognize  excellence  in  coverage  of  homeless  Americans 
that  has  increased  understanding  of  causes  of  and  lasting  solutions 
to  the  problem  of  homelessness. 

♦  ♦  ♦ 

Awards  of  $1,000  in  nine  print  and  broadcast  categories  will  be  presented 
at  a  ceremony  in  Washington,  DC  in  October,  1994. 

♦ 

For  materials  published,  broadcast  or  produced 
between  September  1, 1993  and  August  31, 1994. 

♦ 

Deadline:  September  15, 1994 

♦ 

Entry  fee:  $25.00 


“Nothing  could  be  further  from  the 
truth.  Pilgrim  did  not  manage  the  top 
five  funds  in  1992.  Indeed,  not  one  of 
Pilgrim’s  open-end  mutual  funds  even 
placed  in  the  top  100  of  all  funds  .  .  . .” 

Phillips  said  the  ads’  small  print  re¬ 
vealed  that  the  rankings  of  the  five 
funds  were  independent  of  each  other, 
each  determined  by  its  showing  in  its 
own  category. 

Pilgrim  said  it  was  defamed  by  the 
commentary.  It  said  Morningstar  did 
not  mention  that  the  source  of  the  rat¬ 
ings  was  Lipper,  giving  the  impression 
that  Pilgrim  produced  its  own  figures. 

The  plaintiff  also  charged  “inten¬ 
tional  interference  with  prospective 
economic  advantage.” 

A  California  Superior  Court  judge 
admitted  the  case  for  trial. 

The  higher  court  termed  the  column 
“protected  opinion”  and  added  that 
Pilgrim  had  not  identified  any  “prov- 
ably  false  factual  assertions.” 

It  also  dismissed  the  action  for  al¬ 
leged  economic  harm. 

In  handing  down  the  unanimous 
opinion  of  the  three-justice  panel,  jus¬ 
tice  Earl  Johnson  wrote,  “We  do  not 
believe  the  average  reader  of  this  fi¬ 
nancial  newsletter  would  be  led  by  the 
article,  title,  text  and  context  included 
to  think  anything  other  than  Pilgrim 
manipulated  the  rankings.  This  Pilgrim 
does  not  deny.  Merely  making  unflat¬ 
tering  factual  statements  about  some¬ 
one,  without  more,  does  not  give  rise 
to  a  cause  of  action  for  defamation.” 

Johnson  termed  the  headline  no 
more  than  “loose,  figurative  or  hyper¬ 
bolic  language,”  noting  that  it  was  a 
play  on  Mark  Twain’s  reputed  saying, 
“There  are  three  kinds  of  lies:  Lies, 
damn  lies  and  statistics.” 

The  opinion  further  discarded  Pil¬ 
grim’s  complaint  that  Phillips  omitted 
mention  of  Lipper  as  the  source  of  the 
rankings,  concluding  that  nothing  in 
the  column  would  lead  readers  to  be¬ 
lieve  that  Pilgrim  formulated  its  own 
rankings. 

Phillips’  commentary  was  described 
by  the  court  as  a  “timely  expression  of 
opinion  on  a  matter  of  public  concern, 
precisely  the  kind  of  speech  which  the 
First  Amendment  is  designed  to  pro¬ 
mote  and  protect ....  The  press  plays 
an  unparalleled,  vital  role  in  contribut¬ 
ing  to  the  public  debate  on  matters  of 
great  importance,  which  lies  at  the 
heart  of  the  First  Amendment.”  BEiS?? 
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Put  United  Feature  Syndicate’s 
Newest  Offerings  to  Work  for  You. 


COMMITTED. 
An  Irreverent 
Look  at 
Family  Life 
from  a 
Cartoonist 
Who  Lives  It. 


Each  Committed  comic  panel  is  a 
candid  snapshot  of  modern  family 
life:  both  parents  work,  kids  rule  and 
the  house  is  an  absolute  mess. 
Committed  by  Michael  Fry  starts 
April  18th  in  papers  including  the 
Seattle  Times,  Houston  Post,  Detroit 
News  and  Los  Angeles  Times. 


Compelling  Commentary 
from  SAUNDRA  SMOKES 
of  the  Syracuse  Newspapers. 

Smokes  offers  honest  talk  about  real 
issues  and  how  they  affect  real  people. 
Her  writing  touches  a  nerve  in  people 
most  newspaper  columns  don’t  often 
reach.  She  cuts  across  racial  lines, 
across  the  sexes  and  across  all 
age  groups. 


Pulitzer  Prize-Winning 
Editorial  Cartoons 
from  STEVE  BENSON. 

Editorial  cartoonist  for  The  Arizona 
Republic,  Benson  is  the  1993  Pulitzer 
Prize  winner.  His  brash,  hard-hitting  style 
and  deft  humor  earn  him  regular  spots 
in  publications  including  Newsweek, 
Time,  U.S.  News  &  World  Report  and 
The  New  York  Times. 


Put  our 

United  Feature  Syndicate 
talent  to  work 
for  your  newspaper. 

For  rates  and  availability, 
please  call  Lisa  Hem  Wilson  at 
800-221-4816  or  212-692-3700. 

UNITED  FEATURE 
i!i  SYNDICATE 


Le^ 


News  associations 
file  brief  in  N.H. 
newspaper's  appeal 

Contend  court  decision  in  Concord  (N.H.)  Monitor 
case,  which  said  reporters  and  photographers  are  not 
professionals  and  must  get  overtime  pay,  was  faulty 


by  Debra  Qersh  Hernandez 

JOURNALISM  TODAY  JUST  isn’t 
the  same  as  it  was  40  years  ago,  and  a 
group  of  media  associations  filing  a 
friend  of  the  court  brief  in  the  Concord 
(N.H.)  Monitor  case  are  using  that  fact 
to  bolster  their  argument. 

The  Monitor  is  appealing  a  district 
court’s  decision  that  reporters  and  pho¬ 
tographers  are  not  considered  profes¬ 
sionals  under  the  overtime  regulations 
of  the  Fair  Labor  Standards  Act. 

The  case  began  in  1981,  when  the 
Department  of  Labor  said  the  newspa¬ 
per  owed  six  months  of  overtime  pay 
to  a  group  of  reporters,  editors  and 
news  photographers. 

The  Monitor  argued  that  those 
staffers  were  exempt  from  federal  over¬ 


Broadcasters.  They  noted,  “The  1943 
conception  of  journalism,  which  was 
adopted  without  analysis  by  the  Dis¬ 
trict  Court,  if  ever  valid,  ceased  to  be 
so  decades  ago. 

“Modern  reporters  are  not  semiedu- 
cated  characters  from  Hecht  and 
MacArthur’s  The  Front  Page,  who 
work  only  as  directed  by  senior  editors; 
who  either  write  (to  formula)  or  re¬ 
port,  but  not  both;  and  who  exercise 
little  initiative  and  pass  many  hours 
playing  cards. 

“Modern  journalists,  on  the  con¬ 
trary,  are  expected  to  live  by  their  wits; 
to  find  their  own  sources  and  dig  out 
stories;  to  go  and  come  as  they  please, 
depending  on  the  needs  of  the  story;  to 
exercise  their  own  judgment  and  dis¬ 
cretion  in  what  stories  to  cover  and 


“Modern  reporters  are  not  semieducated 
characters  from  Hecht  and  MacArthur’s 
‘The  Front  Page,’  who  work  only  as  directed 
by  senior  editors  .  .  .  .  ” 


time  regulations  because  they  were 
professionals,  who  do  not  get  overtime 
pay. 

After  seven  years,  the  court  issued  a 
decision,  finding  that  none  of  the  10 
reporters  or  two  photographers  was  a 
professional  under  the  law.  The  court 
ruled  that  the  newspaper  owed  them 
nearly  $21,000  in  overtime  pay  (E&P, 
Nov.  13,  1993,  p.  26). 

Filing  the  amici  curiae  brief  in  sup¬ 
port  of  the  Monitor’s  appeal  were  the 
Newspaper  Association  of  America, 
National  Newspaper  Association, 
American  Society  of  Newspaper  Edi¬ 
tors  and  National  Association  of 


how  to  cover  them;  to  write  with  style 
and  sophistication;  and  to  adhere  to 
well-recognized  professional  standards 
in  their  conduct,”  the  brief  stated. 

The  brief  urged  the  court  to  make 
clear  that  the  “professional  character 
of  modern  journalists  is  to  be  judged 
according  to  the  single  applicable  reg¬ 
ulation  and  the  actual  duties  they  as 
individuals  perform,  which  are  clearly 
professional  in  nature,  and  not  accord¬ 
ing  to  an  obsolete  agency  interpreta¬ 
tion  written  to  describe  newsrooms  of 
a  long-vanished  era.” 

The  associations  argued  that  not 
only  is  the  court’s  decision  “inadequate 


as  a  matter  of  law”  but  also  that  its 
opinion  was  based  heavily  —  in  some 
cases  nearly  word  for  word  —  on  the 
government’s  brief. 

They  also  noted  that  the  district 
court  ruled  when  it  did,  “only  after  its 
inaction  had  become  the  topic  of  press 
comment.  Then  it  issued  its  decision 
on  the  testimony  it  had  heard  back  in 
the  mid-1980s.” 

The  FLSA  regulations  in  question 
stem  from  the  administration  of  Presi¬ 
dent  Franklin  Roosevelt.  Overtime  pay 
was  designed  to  give  employment  op¬ 
portunities  to  more  people,  with  the 
theory  being  that  employers  could  give 
a  job  to  another  worker  rather  than 
pay  more  for  the  same  person  to  work 
more  hours,  the  brief  explained. 

Professionals  were  exempted  from 
overtime  regulations  and  were  divided 
into  two  categories:  learned  and  artis¬ 
tic,  under  either  of  which  modern 
journalists  can  be  classified,  the  brief 
stated.  Professionals  also  were  divided 
by  salary.  Those  earning  less  than  $250 
a  week  are  required  to  meet  different 
tests  if  they  are  to  be  exempted  than 
those  earning  more. 

Noting  that  reporters’  work  today  is 
“wholly  different”  than  that  done  by 
their  predecessors  50  years  ago  — 
when  reporters  were  legmen  who 
phoned  in  their  facts  to  a  rewrite  desk 
—  the  brief  pointed  out  that  “report¬ 
ing  is  not  mechanical  shift  work,  and  a 
reporter  cannot  leave  a  story  at  5  p.m. 
for  someone  else  to  finish  writing.” 

The  media  associations  also  took  is¬ 
sue  with  the  district  court’s  approach, 
saying  the  court  did  not  address  what 
the  journalists  did  all  day  but  rather 
“treated  the  case  as  an  exercise  in  liter¬ 
ary  criticism.” 

Outlining  the  “constitutional  pit- 
falls”  in  order  to  avoid  them,  the  brief 
said,  “The  test  should  be  construed,  as 
other  courts  have  done,  to  focus  on  the 
requirements  and  duties  of  the  job  and 
not  on  whether  reporters  have  man¬ 
aged  to  accomplish  it  in  a  way  satisfac¬ 
tory  to  the  literary  judgment  of  a 
court.” 

In  a  statement,  ASNE  president 
William  Hilliard,  editor  of  the  Portland 
Oregonian,  noted,  “To  classify  re¬ 
porters  as  other  than  professionals 
would  restrict  them  to  a  work  schedule 
that  could  strip  them  of  the  continuity 
necessary  for  an  accurate  and  complete 
presentation  of  developing  news 
events.”  BES?? 
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Publishers  on  Parade 


STEPHEN  W.  SULLIVAN 

PRESIDENT 

HARTE-HANKS  NEWSPAPERS 


Today 


A 


Featured  in  over  350  newspapers 
every  Sunday. 


“In  1989  we  continued  the  changes  in  the  Caller-Times,  added  Parade  to  our 
Sunday  package... and  the  excitement  began! 

“Since  then  we’ve  topped  Texas  in  circulation  growth,  with  13.5%  gains... and  Sunday 
circulation  that  increased  48  months  consecutively.  And,  for  four  out  of  five  years, 
we’ve  been  named  ‘Best  Newspaper  in  Texas’  in  our  circulation 
group  by  the  Press  Club  of  Dallas. 

‘As  Dublisher  of  the  Caller-Times.  I  know  that  Parade 


continues  to  contribute  to  these  successes,  and  to  the  value 
of  this  newspaper.  In  fact,  according  to  recent  research. 
Parade  enjoys  a  wide  range  of  popularity  among  Corpus 
Christi’s  readers  in  all  demographic  groups.  Parade  appeals 
to  all  people,  of  all  ages — and  that  works  for  us.” 


“Parade  Helped  Make  Us  The  Best!” 


Legal  Briefs 


Suit  about  governor’s 
schedule  rejected 

A  KENTUCKY  JUDGE  has  rejected 
attempts  by  the  news  media  to  force 
public  disclosure  of  Gov.  Brereton 
Jones’  official  schedule  of  daily  activi¬ 
ties. 

Judge  Roger  Crittenden  agreed  with 
arguments  by  the  governor’s  lawyers 
that  the  schedule  was  a  working  draft 
and  never  was  intended  for  public  re¬ 
lease. 

Crittenden  said  the  schedule  of 
meetings  and  activities  is  revised 
throughout  each  day  and  therefore  nev¬ 
er  becomes  “final.”  He  said  it  was  a 
“working  document  which  is  designed 
to  apprise  various  members  of  the  gov¬ 
ernor’s  staff  of  the  daily  agenda  of  the 
governor.” 

Because  it  is  not  final,  it  is  exempt 
from  disclosure  under  the  state’s  open 
records  law,  the  judge  said. 

The  Associated  Press;  Louisville 
Courier-Journal;  Lexington  Herald' 


HONG  KONG 
1997  approaches 

To  talk  about  the  transfer  of  this 
dynamic  capitalist  economy  from 
British  to  Chinese  sovereignty, 

Talk  to  the  people 
in  New  York  or  San  Francisco 


Hong  Kong  Economic 
&  Trade  Offices 

Melinda  Parsons 
Tom  Rosenthal 

680  Fifth  Avenue 
New  York,  NY  10019 
(212)265-8888 

or  Alex  Choi 

222  Kearny  Street,  Suite  402 
San  Francisco,  CA  94108 
(415)397-2215 


Leader;  Kentucky  Post,  Covington;  and 
Kentucky  Press  Association  sued  Jones 
to  force  the  release  of  his  daily  sched¬ 
ules. 

Louisville  lawyer  Jon  Fleischaker, 
who  represented  the  news  organiza¬ 
tions,  said,  “Obviously,  we  don’t  agree” 
with  Crittenden’s  decision. 

“We  were  asking  for  the  schedule  af¬ 
ter  the  fact,  so  it  was  the  best  reflection 
of  what  the  governor  had  already  done 
and  therefore  was  not  a  working  docu¬ 
ment,”  Fleischaker  said.  He  maintained 
that  the  schedule  should  be  disclosed 
because  the  public  has  a  right  to  know 
with  whom  the  governor  has  met. 

Herald'Leader  editor  Tim  Kelly  said, 
“Judge  Crittenden  apparently  believes 
that  the  official  activities  of  the  gover¬ 
nor  of  Kentucky  are  no  different  than 
those  of  a  head  of  a  private  corporation. 
We  will  review  the  ruling  and  consult 
with  the  other  news  organizations  be¬ 
fore  making  a  decision  on  whether  to 
appeal.”  —  AP 

Guilty  verdict 
1 7  years  later 

A  ROLLING  MEADOWS,  111.,  jury 
ended  a  17-year-old  case  March  11  by 
finding  Edward  Lyng  guilty  of  the  mur¬ 
der  of  the  daughter  of  Chicago  Sun- 
Times  columnist  Dorsey  Connors. 

After  21  hours  of  deliberation,  the 
jury  found  Lyng  guilty  of  killing  Stepha¬ 
nie  Lyng,  his  wife  and  Connors’  only 
child. 

Stephanie  Lyng  was  39  when  she  dis¬ 
appeared  from  her  Palatine,  111.,  home 
Oct.  25,  1977. 

Her  body  was  never  found,  but  Con¬ 
nors  said  family  members  never  doubt¬ 
ed  that  Lyng  was  her  killer. 

“We’ve  all  known  the  truth  for  so 
many  years,”  she  told  Sun-Times  re¬ 
porter  Frank  Burgos.  “We  just  lacked 
the  evidence.  It’s  like  walking  in  a 
dream.  1  can’t  believe  after  all  these 
years  of  hoping  that  this  has  finally 
happened.” 

During  the  trial,  prosecutors  said 
Lyng  stabbed  and  bludgeoned  his  wife 
to  death  in  their  home,  then  buried  the 
body  someplace  in  Lake  County,  111. 
Stephanie  Lyng’s  car,  with  blood  stains 
in  several  places,  was  found  in  a  parking 
lot  at  O’Hare  International  Airport  in 
Chicago. 


Lyng  was  questioned  by  grand  juries 
in  1977  and  1982  but  a  former  girl¬ 
friend,  Christine  Rezba  Knutson,  pro¬ 
vided  an  alibi.  Knutson  retracted  that 
alibi  in  1992  and  told  police  that  Lyng 
had  confessed  to  the  slaying. 

During  the  trial,  Lyng’s  attorneys  ar¬ 
gued  repeatedly  that  Connors  had  used 
her  “clout”  as  a  Surt-Times  homemaker 
tips  columnist  to  pressure  authorities 
into  arresting  her  son-in-law. 

Connors  denied  the  accusations  on 
the  witness  stand. 

Ex-Knight-Ridder 
ad  salesman  wins 
discrimination  suit 

A  FEDERAL  JURY  has  awarded 
$250,000  to  former  Knight-Ridder  Inc. 
ad  salesman  Paul  Isenbergh,  64,  who 
accused  his  former  employer  of  age  dis¬ 
crimination. 

Isenbergh,  who  was  60  when  he  lost 
his  job  when  Knight-Ridder  and  Times 
Mirror  Co.  merged  sales  forces  in  1990 
to  form  Newspapers  First,  said  he  was 
replaced  by  a  less  qualified  43-year-old, 
Larry  Malloy. 

Knight-Ridder  attorney  William 
Reese,  saying  there  was  little  or  no  evi¬ 
dence  of  age  discrimination,  planned  to 
ask  U.S.  District  Judge  Jacob  Mishler  to 
set  aside  the  verdict. 

After  the  verdict,  Mishler  asked  the 
Miami  jury  whether  the  company  be¬ 
lieved  in  good  faith  that  Malloy  was 
more  qualified  than  Isenbergh.  The 
panel  said  no.  Calculations  had  not 
been  made,  but  the  verdict,  if  upheld, 
could  be  reduced  by  $133,000,  the 
amount  of  Isenbergh’s  severance  pay 
and  pension. 

Isenbergh,  who  joined  the  PhiladeL 
phia  Inquirer  in  1957  and  worked  at 
Knight-Ridder  in  New  York  and  Miami, 
was  vice  president  and  sales  manager  of 
a  four-person  Miami  office  selling  ads 
in  Florida  and  the  Caribbean  when  the 
two  companies  merged  their  sales  arms 
and  created  the  national  sales  organiza¬ 
tion  Newspapers  First. 

Isenbergh  and  Malloy,  who  was  his 
counterpart  at  Times  Mirror,  were  in¬ 
terviewed  for  the  job  of  Miami  regional 
manager.  Isenbergh  was  offered  a  sales 
job  with  no  change  from  his  $63,500 
salary.  Malloy  got  the  regional  manager 
job  and  kept  his  $80,000  salary.  —  AP 


24 


Editor6?Publisher  •  April  9,  1994 


f 

^^IINDs  i 

Us  OF: 


1994  is  shaping  up  to  be  a 

banner  year  for  conservative 
columnist  Cal  Thomas. 

His  new  book,  “The  Things 
That  Matter  Most,”  from 
HarperCollinsPu  b/ishers, 
appears  in  bookstores  in 
May.  April  marks  the  ten- 
year  anniversary  of  his 
twice-weekly  column, 
syndicated  in  nearly  350 
newspapers  around  the 
world.  And  he’s  currently 
in  negotiations  with 
CNBC  for  a  national 
television  show. 


Los  Angeles  Times 
Syndicate  congratulates 

Cal  Thomas  on  a  trio  of  0  . 

tremendous  accomplishments  for  1994 — 
and  on  ten  years  of  delivering  conservative  commentary  of 
the  highest  caliber.  Call  our  sales  department  today  at  213/237-5485. 


He  wrote 
the  book  on 
conservative 
commentary 


LOS  ANGELES  TIMES  SYNDICATE 


In  Brief 


Thomson  Corp. 
splits  group 

THOMSON  CORP.  IS  splitting  its  in- 
formation/publishing  group  into  two 
operating  groups. 

The  move  “to  optimize  the  develop¬ 
ment  and  growth  potential”  of  the 
group  takes  place  as  Robert  Hall  retires 
as  chief  executive  of  information/pub¬ 
lishing,  a  conglomeration  of  130  busi¬ 
nesses  that  harvested  $2.7  billion  in 
revenue  and  $440  million  in  operating 
profit  last  year. 

Andrew  Mills  becomes  CEO  of  the 
new  financial  and  professional  group, 
and  J.  Gordon  Paul  becomes  CEO  of 
the  business,  education  and  informa¬ 
tion  group. 

They  will  report  to  Hall  until  he  re¬ 
tires  at  the  end  of  the  year  and  they  be¬ 
come  Thomson  directors  and  executive 
vice  presidents. 

The  financial  and  professional  group 
includes  professional  publishing  and  fi¬ 
nancial  services  operations  and  $1  bil¬ 
lion  in  revenue. 

The  business,  education  and  infor¬ 
mation  group,  with  $1.7  billion  in  rev¬ 
enue,  includes  business  information; 
education,  reference  and  library  opera¬ 
tions;  U.K.  regional  newspapers;  and 
U.K.  information  services. 

Press  restricted 
at  media-military 
relations  conference 

A  BAN  WAS  imposed  on  journalists 
covering  reporter  Peter  Arnett’s  remarks 
at  a  conference  on  media-military  rela¬ 
tions  so  lecturers  could  speak  more 
freely,  a  Navy  official  said. 

“The  objective  of  the  conference  is  a 
candid,  frank  discussion  in  an  environ¬ 
ment  of  academic  freedom,”  said  Navy 
Cmdr.  John  Woodhouse,  spokesman  for 
the  Naval  War  College. 

He  said  the  policy  protects  speakers 
whose  personal  views  differ  from  the  of¬ 
ficial  stand  of  their  employers  or  who 
want  to  discuss  material  that  has  never 
been  made  public. 

Members  of  the  news  media  are  in¬ 
vited  to  listen  to  the  speakers  but  can¬ 
not  attribute  quotes  to  them.  Wood- 
house  said. 

Arnett,  international  correspondent 


at  Cable  News  Network,  said  he  was 
unaware  that  local  news  media  would 
be  prohibited  from  quoting  him  at  the 
gathering  in  Newport,  R.I.,  last  month. 
He  gave  a  copy  of  his  speech  to  a  re¬ 
porter  at  the  Newport  Daily  News. 

“Certainly  my  remarks  are  for  public 
consumption,”  he  told  the  paper. 

Arnett  said  the  college’s  press  policy 
would  not  improve  relations  between 
the  news  media  and  the  military. 

Woodhouse  said  that  was  not  the 
point  of  the  event. 

“All  of  our  programs  are  for  the  ben¬ 
efit  of  our  students,  not  for  the  benefit 
of  anybody  else.” 

Arnett  told  the  conference  that  the 
proliferation  of  journalists  throughout 
the  world  eventually  will  force  the  mili¬ 
tary  to  be  more  cooperative  with  the 
media. 

The  media  “will  be  there  at  the  scene 
of  the  action  whether  the  Pentagon 
likes  it  or  not,”  said  Arnett,  who  won  a 
Pulitzer  Prize  in  1966  for  his  coverage  of 
the  Vietnam  War. 

“In  a  world  where  information  is  pro¬ 
liferating  and  eagerly  dispensed  and 
sought,  it  seems  to  me  pathetic  that 
United  States  military  authorities  some¬ 
times  are  so  hostile  to  the  press.” 

Arnett  told  the  group  that  members 
of  the  media,  like  members  of  the  mili¬ 
tary,  often  go  in  harm’s  way  to  do  their 
jobs. 

“In  all  your  discussions  here  today 
about  sins  of  omission  and  commission 
of  the  media.  I’d  like  you  to  understand 
that  what  reporters  are  doing  in  Bosnia 
goes  way  beyond  what  a  country  gener¬ 
ally  expects  of  its  media,”  he  said. 

The  war  college  is  a  graduate-level 
program  for  midgrade  and  senior  mili¬ 
tary  officers  from  all  services. 

Woodhouse  said  it  is  designed  to  pre¬ 
pare  them  for  leadership  positions 
throughout  the  Department  of  Defense. 

—  AP 

Quebecor  unit 
splits  stock 

QUEBECOR  INC.’S  PRINTING  sub¬ 
sidiary  has  announced  a  three-for-two 
split  of  subordinate  and  multiple  voting 
shares. 

The  resolution,  approved  by  Que¬ 
becor  Printing  Inc.’s  board  March  14 
and  to  be  submitted  to  shareholders 


April  25,  will  give  holders  of  subordi¬ 
nate  voting  stock  and  multiple  voting 
stock  three  shares  for  every  two  held. 

With  65  plants,  Quebecor  Printing 
said,  it  is  Canada’s  largest  commercial 
printer,  second-largest  on  the  conti¬ 
nent. 

Its  stock  is  listed  on  Montreal  and 
Toronto  exchanges. 

Journalists  attacked 
in  South  Africa 

RIGHT-WING  WHITES  assaulted  re¬ 
porters  and  photographers  covering  the 
chaos  in  the  black  homeland  of  Bo- 
phuthatswana.  South  Africa. 

Among  the  victims  were  two  corre¬ 
spondents  for  U.S.  newspapers,  Paul 
Taylor  of  the  Washington  Post  and  John 
Battersby  of  the  Christian  Science  Mon¬ 
itor,  and  Associated  Press  photographer 
David  Brauchli. 

Battersby  said  he  and  Taylor  were  se¬ 
verely  beaten  in  three  separate  attacks 
March  11  by  members  of  the  right-wing 
Afrikaner  Resistance  Movement. 

He  said  Taylor  took  the  brunt  of  the 
attack.  “His  whole  head  is  a  mess,”  Bat¬ 
tersby  said  in  a  radio  interview. 

Taylor  was  bruised  on  his  face  and 
body. 

It  was  the  second  time  he  had  been 
beaten  while  covering  the  country’s  po¬ 
litical  unrest.  In  August  1992,  shortly 
after  his  arrival  in  the  country,  he  was 
shot  in  a  black  township  south  of  Jo¬ 
hannesburg. 

The  pair  was  treated  by  Red  Cross 
workers. 

Brauchli  was  punched  and  kicked  by 
five  or  six  right-wingers  but  was  not  se¬ 
riously  injured.  The  attackers  took  his 
film  and  smashed  one  of  his  cameras. 

Journalists  who  witnessed  a  killing  of 
two  wounded  and  disarmed  right-wing 
whites  by  a  black  wearing  a  green  Bo- 
phuthatswana  military  uniform  appar¬ 
ently  narrowly  escaped  death  as  well. 

CBS  News  producer  Mike  Cadman 
said  his  videotape  showed  a  soldier  in 
the  background  attempting  to  shoot  a 
photographer  who  had  just  witnessed 
the  killing.  However,  his  rifle  jammed. 

On  March  10,  at  least  four  reporters 
were  badly  beaten  by  Bophuthatswana 
police,  who  dragged  them  from  their 
cars  and  attacked  them  with  rifle  butts, 
whips  and  fists.  —  AP 
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REALLY 


READERS 
LOVE  IT. 


“Advertisers  like  it  and  readers  love 
it.  It’s  really  performing.  Since  we 
replaced  our  old  TMC  with 
CoverSTORY,  that  part  of  our 
operation  has  gone  up  254%  over 
last  year  in  terms  of  revenue.  ” 


Keith  Blevins,  Publisher 
The  Daily  Citizen-News 
Dalton,  Georgia 


CoverSTORY  builds  revenues,  profits  and 
readership.  Three  good  reasons  why  it’s  the 
fastest  growing  entertainment  package  in 
the  industry.  For  more  information: 

Send  to:  CoverSTORY 

3150  Des  Plaines  Ave.,  Suite  21 
Des  Plaines,  Illinois  60018. 
Fax:708-299-9509. 

Or  call:  Paul  Camp,  Publisher, 
1-800-21STORY. 


Newspaper 


Phone  Number, 


Address 


CitylStatelZip. 


The  Best  Performer  in  the 
Entertainment  Business. 


In  Brief 


Philadelphia  Tribune 
is  100  years  old 

THE  PHILADELPHIA  TRIBUNE, 
which  hills  itself  as  the  oldest  black 
newspaper  in  the  country,  celebrates  its 
centennial  this  year  with  activities  it 
said  are  “designed  to  raise  awareness  of 
the  paper  and  reaffirm  its  commitment 
to  advocacy  and  support  of  the  local 
African-American  community.” 

Tribune  president  Robert  Bogle  an¬ 
nounced  a  yearlong  editorial  review  of 
solutions  to  some  of  the  more  critical 
problems  affecting  the  black  communi¬ 
ty  today. 

Other  activities  include  an  essay  con¬ 
test  for  Philadelphia  schoolchildren  fo¬ 
cusing  on  the  history  of  the  black  press, 
a  workshop  for  students  considering  ca¬ 
reers  in  journalism,  and  exhibits  of  pho¬ 
tos  and  artifacts  related  to  the  paper. 

Photographers  hurt 
in  Arab  protest 

A  BULLET  HIT  the  leg  of  a  photogra¬ 
pher  for  a  French  news  agency  and  an 
Associated  Press  photographer  was 
trampled  by  a  police  horse  when  offi¬ 
cers  broke  up  an  Arab  protest  in  east 
Jerusalem  recently. 

Police  spokesman  Shmuel  Ben-Ruby 
said  police  used  tear  gas  and  rubber  bul¬ 
lets  after  demonstrators  last  month 
joined  a  march  by  about  50  women 
commemorating  International  Women’s 
Day  and  started  throwing  stones. 

The  incident  came  a  day  after  AP 
photographer  John  Gaps  111  was 
wounded  in  the  leg  by  a  plastic  bullet 
fired  by  an  Israeli  army  sniper  in  the  oc¬ 
cupied  Gaza  Strip. 

Awad  Awad  of  Agence  France-Presse 
said  he  was  shot  in  the  calf  after  he  ig¬ 
nored  police  warnings  not  to  take  pho¬ 
tos.  Awad,  24,  was  treated  at  a  local 
hospital  and  released. 

Eyal  Warshavsky,  24,  of  the  AP  said 
that  when  police  tried  to  clear  the 
street,  “we  started  running  ....  For 
some  reason  1  fell  and  1  felt  two  horses 
stepping  on  me.  A  horse  hit  me  in  the 
head.” 

Warshavsky  was  treated  for  a  broken 
wrist. 

Ben-Ruby  said  he  “heard  that  a  horse 
trampled  on  a  photographer,  apparent¬ 
ly  while  moving  forward  or  backward.  It 


certainly  was  not  intentional.”  He  said 
he  did  not  know  about  Awad’s  injury, 
but  “if  he  was  among  the  demonstra¬ 
tors,  then  it’s  possible.” 

“We  try  to  permit  reporters  to  do 
their  work,”  he  said.  “We  don’t  interfere 
.  .  .  but  if  someone  stands  behind  a 
horse  or  between  demonstrators,  1  can 
only  express  regret.” 

Ben-Ruby  said  14  people  were  arrest¬ 
ed,  including  a  Palestinian  U.N.  aid 
worker  who  tried  to  prevent  an  arrest. 
He  was  released  after  questioning. 

There  were  no  other  reports  of  in¬ 
juries.  —  AP 

CSPA  gets  gift 

CHARLES  O’MALLEY,  FORMER  di¬ 
rector  of  the  Columbia  Scholastic  Press 
Association,  has  given  $500,000  to  en¬ 
dow  a  fund  to  support  the  group’s  activ¬ 
ities,  Columbia  University  has  an¬ 
nounced. 

CSPA,  a  school  and  college  press  as¬ 
sociation  founded  in  1925  at  Columbia 
to  train  young  editors,  boasts  an  inter¬ 
national  membership  of  2,000. 

Edmund  Sullivan,  director  of  the  as¬ 
sociation  since  O’Malley’s  retirement  in 
1981,  said  the  gift  would  establish  a 
Charles  R.  O’Malley/CSPA  Fund  to 
support  award  programs  for  student 
journalists,  conventions  and  other  pro¬ 
grams. 

Miami  Herald  rated 
top  Fla.  workplace 
for  women 

MIAMI  HERALD  PUBLISHING  Co. 
is  the  best  place  for  women  to  work 
among  the  biggest  employers  in  Florida, 
according  to  the  state’s  Commission  on 
the  Status  of  Women. 

Although  the  top  10  employers  were 
not  ranked  numerically,  the  commis¬ 
sion  singled  out  Herald  Publishing. 

“The  Herald  had  so  many  different 
and  unique  programs  that  it  needed  to 
stand  out  from  the  crowd  of  10,”  com¬ 
mission  spokeswoman  Emily  Cardenas 
said,  according  to  a  Miami  Herald  story. 

Knight-Ridder  Inc.,  Herald  Publish¬ 
ing’s  parent  company,  also  was  named 
among  the  top  10  employers. 

Another  Florida  newspaper  company. 


the  St.  Petersburg  Times,  was  given  an 
honorable  mention  for  its  “family- 
friendly”  workplace  programs. 

The  commission  said  the  survey  was 
the  first  of  what  will  be  annual  report 
cards  on  how  employers  treat  women. 

Satellite  firms 
cleared  for  launch 

PRESIDENT  CLINTON  HAS  signed  a 
directive  allowing  companies  to  sell 
satellite  imagery. 

Intelligence  and  defense  officials  had 
argued  that  converting  such  defense 
technology  to  commercial  use  could  en¬ 
danger  national  security  (E&P,  March 
5,  p.  14). 

According  to  reports,  the  directive 
calls  for  companies  seeking  to  launch 
satellites  to  apply  to  the  Commerce  De¬ 
partment  for  licenses.  The  secretary  of 
defense  can  rule  on  whether  a  particu¬ 
lar  assignment  would  harm  national  se¬ 
curity,  and  disputes  would  be  settled  by 
the  president. 

NAA  offers 
literacy  supplement 

THE  NEWSPAPER  ASSOCIATION 
of  America  will  offer  a  special  newspa¬ 
per  supplement  called  “Reading  Needs 
You  .  .  .  And  You  Need  Reading!”  in 
observance  of  International  Literacy 
Day,  Sept.  8. 

By  mid-June,  the  NAA  will  offer 
camera-ready  material  for  newspapers 
to  use.  It  also  is  planning  to  match 
newspapers  with  newsprint  suppliers 
that  will  donate  the  newsprint  for  the 
eight-page  supplement. 

Times  Mirror  buys 
software  firm 

TIMES  MIRROR  CO.  has  agreed  to 
acquire  Allen  Communication  Inc., 
which  develops  multimedia  training 
software  for  businesses.  Terms  were  not 
disclosed. 

Allen’s  software  is  expected  to  help 
Times  Mirror’s  professional  and  train¬ 
ing  subsidiaries  deliver  information  to 
customers. 
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“Things  need  to  be  changed.” 
“We’re  divided  by  race  —  no  question.” 
“Dollars  divide  anybody.” 


These  are  the  voices  of  our  readers.  People 
divided  by  race,  economic  circumstances  and 
religion. 

Through  the  ambitious  efforts  of  a  24-person 
team,  the  Richmond  Times-Dispatch  explored 
severe  racial  and  class  divisions  which  block 
progress  in  our  community. 

“Divided  We  Stand.”  an  unprecedented  eight- 
part  series,  gave  readers  a  chance  to  be  heard. 
Not  with  gunshots,  but  within  the  pages  of  their 
newspaper. 

They  were  moved  to  react  and  act  as  never 
before. 

The  series  “provided  a  catalyst  as  well  as  a 
forum  for  community  discussion  and  growth.” 


That  judge’s  remark  describes  why  the  Times- 
Dispatch  was  awarded  the  1993  W.S.  Copeland 
Award,  the  Viiginia  Press  Association’s  highest 
honor. 

We  are  proud  to  be  recognized  for  journalistic 
integrity  and  community  service. 

But,  more  importantly,  at  Media  General  our 
commitment  is  to  identify  problems  and  pursue 
solutions  in  each  community  we  serve. 


Media  General  Newspapers 


Our  Story  is 
Total  Commitment 


Richmond  Times-Dispatch 


The  Tampa  Tribune 


Winston-Salem  Journal 


Campus  Journalism 


Student  kicked  out 

after  publishing 
underground  paper 

1 6'year-old  honors  student  drops 
First  Amendment  suit  against  school 
district  after  he  is  allowed  to  transfer 


by  M.L.  Stein 

A  16-YEAR-OLD  HONORS  student 
was  booted  out  of  an  Orange  County, 
Calif.,  high  school  after  publishing  an 
underground  newspaper  that  ripped 
the  school’s  administration,  teachers 
and  curriculum. 


The  student,  Raihan  Kadri,  filed  a 
First  Amendment  suit  against  the 
school  district  hut  dropped  the  action 
for  injunctive  relief  when  the  district 
agreed  to  allow  him  to  take  a  “volun¬ 
tary  withdrawal"  from  the  school 
rather  than  an  “involuntary”  one. 


“It  was  a  disappointing  result,  hut  it 
removed  a  blemish  from  his  record  and 
allows  him  to  complete  his  senior  year 
at  another  school,”  said  Kadri’s  attor¬ 
ney,  Jack  Fleischli. 

Both  sides  reached  the  compromise 
after  Superior  Court  judge  Dennis 
Choate  ruled  that  whether  the  youth’s 


removal  from  Canyon  High  School  in 
Anaheim  Hills  was  proper,  Kadri 
would  not  suffer  “irreparable  harm”  by 
being  assigned  to  another  high  school. 

Fleischli  explained  that  a  hearing  on 
an  appeal  would  not  he  held  until 
April,  depriving  his  client  of  credits 


needed  for  graduation  this  spring.  The 
attorney  said  Kadri,  who  has  represent¬ 
ed  Canyon  three  years  in  a  row  in  aca¬ 
demic  decathlons,  has  been  accepted 
by  the  University  of  California,  Santa 
Cruz. 

Not  getting  his  diploma  would  have 
jeopardized  his  college  entry,  Fleischli 
said. 

Officials  at  Canyon  and  the  Orange 
County  Unified  School  District  were 
outraged  by  a  newspaper  named  the 
Exploited,  which  Kadri  and  his  friends 
distributed  throughout  the  high  school 
in  late  February.  Its  entire  contents  was 
commentary  laced  with  occasional 
profanity. 

A  front-page  column  said  the  paper’s 
goal  “is  to  protest  against  a  society 
which  degrades  us.  What  we  want  to 
do  here  is  present  an  honest  and  true 
forum  for  the  expression  of  the  issues 
and  concerns  of  we  —  the  exploited. 
We  are  the  products  of  a  society  which 
didn’t  want  us  and  didn’t  care  .  .  .  .  ” 

The  piece,  which  was  signed  by  “Or¬ 
acle,  Founder  of  The  Exploited,”  antic¬ 
ipated  that  the  administration  “is 
probably  going  to  say  that  we’re  trying 
to  introduce  bad  ideas  and  encourage 
bad  things  into  the  minds  of  all  you 
people”  hut  “we  are  not  trying  to  incite 
riot  or  violent  protest  ...  all  we  are 
trying  to  do  is  express  what  is  out  there 

What  is  out  there  are  “classes  which 
haven’t  been  slashed  are  ridiculously 
overcrowded,”  another  article  said. 
“Then  there  is  the  fact  that  everything 
is  broken  down,  outdated  and  obsolete 
....  The  sad  thing  is  that  things  keep 
getting  worse  .  .  .  .  ” 

An  article  by  “Jake”  said,  “The 
whole  school  is  bullshit.  It  is  not  about 
learning  or  having  fun  or  getting  a  job. 
It’s  about  controlling  thoughts  and 
breeding  clones.” 

The  Exploited  also  offered  a  multi¬ 
ple-choice  test,  with  one  question  be¬ 
ing,  “Why  does  Canyon  High  suck?” 
One  choice  said,  “Our  teachers  have 
lost  touch  with  reality.  They  think  that 
kids  have  gained  some  insights  into  a 
particular  field  after  they  have  read  the 
enlightening  truths  found  in  the  text 
and  have  passed  a  corresponding  test.” 

In  addition,  the  tabloid  reproduced 
toilet-stall  graffiti  with  the  caption: 
“The  Height  of  Canyon  Education.” 


(See  Campus  on  page  50) 
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One  scrawl  described  a  certain  teacher  as  a  “fag.” 
An  essay  made  an  obscene  anatomical  reference  to 
a  female  teacher,  who  was  named.  Obscenities 
were  used  in  other  references  in  the  paper. 
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Richard  Remmert,  director  of  sales 
at  Memphis  Publishing  Co.,  has  been 
promoted  to  assistant  general  manager. 

Natalie  Smith,  managing  editor  at 
the  Phoenixville,  Pa.,  Phoenix,  has 
been  promoted  to  editor. 

Michael  Rafter,  distribution  man' 
ager  at  Center  City  Newspaper  Distri¬ 
bution  Co.,  Philadelphia,  was  named 
circulation  director  at  the  Phoenix. 
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Bohhi  Hamler,  daytime  supervisor 
at  the  Phoenix,  was  appointed  compos¬ 
ing  room  manager. 

Laurie  Fox,  customer  service  manag¬ 
er  and  human  resources  manager  at 
First  Deposit  Corp.,  was  named  human 
resources  manager  at  Lesher  Commu¬ 
nications  Inc.,  Walnut  Creek,  Calif. 

Tracy  Ulmer,  who  was  event  coordi¬ 
nator  for  numerous  special  events  at 
the  Denver  Post  during  the  past  two 
years,  has  been  appointed  promotion 
manager. 

Jay  Harris,  chairman  and  publisher 
of  the  San  Jose  Mercury  News,  and 

Marferie  Knight  Crane,  daughter 
of  the  late  James  Knight,  have  been 
elected  board  members  of  the  John  S. 
nd  James  L.  Knight  Foundation. 
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y  Wellman,  publisher  of  the 
Coeur  d’Alene  (Idaho)  Press  and  presi¬ 
dent  of  the  North  Idaho  division  of 
Hagadone  Communications,  has  been 


named  to  the  newly  created  position 
of  president  of  the  communications 
division  of  Hagadone  Corp.,  Coeur 
d’Alene. 

David  Briggs,  who  has  reported  on 
religion  and  ethics  at  the  Associated 
Press  for  five  years,  has  been  named  re¬ 
ligion  writer. 

Candace  Page,  editorial  page  editor 
at  the  Burlington  (Vt.)  Free  Press,  has 
been  named  Montpelier  bureau  chief. 

Steve  Lowery,  publisher  of  the 
Bardstown  Kentucky  Standard,  was  in¬ 
stalled  as  president  of  the  Kentucky 
Press  Association  at  a  board  meeting 
recently. 

Other  officers  elected  were  Der> 
olhy  Abernathy,  publisher  of  the 
Oldham  Era  —  president-elect;  John 
Del  Santo,  publisher  of  the  Ashland 
Daily  Independent  —  vice  president; 
and  Gene  Clabes,  owner  of  Recorder 
Newspapers  in  northern  Kentucky  — 
treasurer. 


Solve  your  recruitment  problems; 
visit  us  at  NAA. 

The  Convention  provides  an  excellent  opportunity  to  discuss  your 
executive  recruitment  neeiJs.  Call  Mike  Walker  or  Carl  Youngs  at 
our  office  or  contact  us  at  The  Fairmont. 


1605  Colonial  Parkway  •  Inverness,  IL  60067 
(708)  991-6900 
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Obituaries 


William  Frank  "Red"  Ayceck,  85, 

a  retired  executive  at  Memphis  Pub¬ 
lishing  Co.,  publisher  of  the  Commer¬ 
cial  Appeal,  died  Feb.  27. 

Clayte  Binien  Jr.,  81,  a  retired  exec¬ 
utive  editor  at  the  Houston  Chronicle, 
died  March  2. 

He  served  on  Pulitzer  Prize  juries 
and  was  president  of  the  Texas  United 
Press  International  Editors  Associa¬ 
tion. 

Robert  Bruegger,  70,  a  retired  Har¬ 
ris  Group  newspaper  executive,  died 
March  11. 

He  was  projects  coordinator  for  Har¬ 
ris  newspapers  and  radio  stations  until 
his  retirement  in  1989. 

Earlier  in  his  career,  he  was  editor 
and  publisher  of  the  Hays  (Kan.)  Dai¬ 
ly  News. 

Thomas  Buskirk,  61,  special  sections 
editor  at  the  Waynesboro,  Va.,  News- 
Virginian,  died  of  a  heart  attack  on  his 
way  to  work  Feb.  23. 

Arthur  Alan  Culver,  87,  whose  47- 
year  career  at  the  Riverside,  Calif., 
Press-Enterprise  included  15  years  as 
president,  died  March  13. 

John  Every,  83,  a  retired  pressroom 
supervisor  at  the  Boston  Globe,  died 
March  12. 

Carl  Fiedler,  72,  a  former  managing 
editor  at  the  Sheboygan  (Wis.)  Press, 
died  March  4. 

V.  Leonard  Hanna,  76,  a  retired 
vice  president  of  finance  and  control  at 
the  Detroit  News,  died  of  Parkinson’s 
disease  at  Ford  Hospital,  Detroit,  Feh. 
28. 

Herman  "Red"  Harchik,  70,  a  re¬ 
tired  copy  editor  at  the  Daily  Racing 
Form,  Hightstown,  N.J.,  died  at  the 
Merwick  Unit  of  the  Medical  Center 
at  Princeton,  N.J.,  March  4. 

Earlier,  he  had  been  a  sportswriter, 
reporter  and  editor  at  the  Newark  Star- 
Ledger,  New  York  Times  and  East 
Brunswick,  N.J.,  Home  News  among 
other  papers. 

Muriel  Kennedy,  72,  a  former  radio 
programming  director  in  Watertown, 
N.Y.,  and  mother  of  Associated  Press 


business  editor  James  Kennedy,  died 
Feb.  28. 

Steve  Lelninger,  48,  advertising 
manager  at  Nixon  Newspapers  Inc.’s 
Peru  (Ind.)  Daily  Tribune,  died  March 
21. 

Previously,  he  was  classified  advertis¬ 
ing  manager  at  the  Elwood,  Ind.,  Call- 
Leader. 

Richard  "Dick"  Collins  Morri¬ 
son,  52,  a  retired  Midwest  director  of 
sales  at  Gannett  National  Newspaper 
Sales,  died  at  the  University  of  Illinois 
Hospital  of  complications  from  surgery 
for  a  brain  aneurysm  March  3. 

Earlier,  he  was  a  national  division 
sales  manager  at  the  Chicago  Tribune. 

Lona  Boatrico  Nousnor,  92,  a  for¬ 
mer  owner  and  publisher  of  the  weekly 
Connecticut  Jewish  Ledger,  Hartford, 
died  March  12. 

Stanloy  Ploza,  88,  a  retired  Chicago 
reporter  and  editor,  died  in  the  Little 
Co.  of  Mary  Care  Facility  in  his  home¬ 
town  of  North  judson,  Ind.,  March  8. 

He  started  as  a  police  reporter  in  the 
era  of  “Front  Page”  journalism  of  the 
1920s  and  then  covered  religion  for 
more  than  four  decades  at  the  Chicago 
Examiner  and  American  and  Chicago 
Today. 

Henry  PrendergasI,  86,  a  former 
reporter  at  the  Newark  Evening  News, 
died  at  jersey  Shore  Medical  Center, 
Neptune,  N.j.,  March  19. 

Alford  Rudnick,  87,  a  longtime 
Boston  lawyer  who  played  a  leading 


role  in  the  transfer  of  the  operating  li¬ 
cense  of  Channel  5  from  the  then- 
Boston  Herald-Traveler  Corp.  to  pri¬ 
vate  ownership,  died  of  cancer  in 
Boston  Feb.  18. 

Leopold  Shapiro,  87,  who  retired  af¬ 
ter  a  52-year  career  at  the  Boston 
Globe  in  1974,  died  Feb.  23. 

Randy  Shills,  42,  one  of  the  nation’s 
first  openly  gay  reporters,  died  of 
AIDS  at  his  Guerneville,  Calif.,  home 
either  late  Feb.  16  or  early  Feb.  17. 

He  tested  positive  for  HIV  in  1985 
and  announced  in  1993  that  he  had 
AIDS. 

Shilts’  1987  best  seller.  And  the 
Band  Played  On:  Politics,  People  and 
the  AIDS  Epidemic,  was  an  exhaustive 
history  of  the  disease,  chronicling  the 
neglect  of  governments  and  the  med¬ 
ical  establishment  during  the  early 
years  of  the  epidemic. 

Borl  SIruby,  77,  a  former  publisher  of 
the  Macon  (Ga.)  Telegraph  and  News, 
died  at  his  vacation  home  in  New 
Smyrna  Beach,  Fla.,  Feb.  10. 

He  also  was  president  of  the  Mil- 
ledgeville,  Ga.,  Union-Recorder  until 
he  retired  in  1983. 

Jonathan  Susskind,  33,  who  had 

written  restaurant  reviews  and  cooking 
columns  at  the  Seattle  Post-Intelli- 
gencer  since  1989,  died  of  AIDS  Feb.  1. 

Steve  Weiss,  42,  a  copy  editor  at  the 
Beaver  County  Times,  Beaver,  Pa.,  died 
at  his  home  in  Ohioville,  Pa.,  of  a  liver 
disease  caused  by  a  viral  infection  Feb. 
10. 
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In  Brief 


Price  hike 

THE  NEW  YORK  Times  has  raised 
newsstand  prices  for  its  daily  national 
edition  to  $1,  from  75^,  in  the  West  and 
Midwest  and  for  the  Sunday  paper  to 
$2.50,  from  $2,  in  the  Northeast  corri¬ 
dor. 

The  increases,  which  the  company 
attributed  to  higher  costs,  take  effect 
April  10  and  do  not  affect  the  New 
York  City  area. 

Globe  union 
joins  Guild 

THE  BOSTON  GLOBE’S  largest 
union,  after  one  of  its  toughest  con¬ 
tracts  ever,  has  voted  to  end  years  of  in¬ 
dependence  by  joining  the  Newspaper 
Guild. 

Bucking  management  opposition, 
the  Boston  Globe  Employees  Associa¬ 
tion  voted  456-443  to  join  the  national 
union  of  33,000  members,  mostly  at 


For  75  years 
Your  Source 
on  Veterans  Issues 

On  Issues 

Important  to  America 

veterans  health  care  and  education 
national  security,  POW/MIAs 
Boys  State/Boys  Nation 
youth  scholarships 
disaster  relief 
protection 


Lew  Wood,  PR  Director, 
Indianapolis  Headquarters 
(317)  630-1253 

Phil  Budahn,  Media  Relations  Mgr. 
Washington  Office 
(202)  861-2790 


newspapers.  The  BGEA  represents 
about  1,100  Globe  employees,  mainly  in 
news  and  advertising. 

Globe  publisher  William  Taylor, 
whose  paper  was  acquired  by  New  York 
Times  Co.  last  year,  expressed  disap¬ 
pointment,  saying,  “We  believe  the  em¬ 
ployees  have  lost  more  than  they  have 
gained,  including  a  special  relationship 
with  the  Globe  built  over  60  years  and 
an  exclusively  local  focus  on  labor  rela¬ 
tions.” 

Movement  to  affiliate  with  a  stronger 
union  intensified  in  the  BGEA  during 
the  three  years  that  it  went  without  a 
contract  before  the  union  accepted  a 
pact  full  of  concessions  last  year. 

N.Y.  Post  becomes 
burglary  victim 

THE  NEW  YORK  Post  found  a  crime 
story  too  close  to  home. 

The  scene  of  the  heist  was  the  Post’s 
South  Street  headquarters,  where 
thieves  absconded  with  more  than 
$100,000  in  cash  from  the  accounting 
office. 

The  money,  held  for  cashing  employ¬ 
ees’  paychecks,  was  taken  between  3:15 
a.m.  and  5  a.m.  March  22. 

The  thieves  broke  a  window  on  the 
third-floor  accounting  office  door, 
reached  in  and  unlocked  it,  pounded  a 
hole  through  a  concrete-block  wall  to 
the  cashier’s  office  and  cut  open  a  lock 
on  the  cash  drawer,  police  said. 

The  major-case  squad  was  investigat¬ 
ing  but  had  made  no  arrests  several 
days  after  the  burglary. 

Income  declines 

MACLEAN  HUNTER  LTD.  reported 
that  net  income  declined  last  year  to 
$56.6  million  (Canadian),  or  320  a 
share,  from  $81.2  million,  or  470  a 
share,  in  1992. 

Maclean  Hunter,  the  Canadian  com¬ 
munications  conglomerate  that  has 
agreed  to  be  acquired  by  cable  operator 
Rogers  Communications  Corp.,  report¬ 
ed  that  not  counting  unusual  items, 
earnings  increased  to  550  (Canadian)  a 
share. 

Unusual  items  included  $4  million, 
or  20  a  share,  for  staff  reduction  at  its 
majority-owned  Toronto  Sun  Publish¬ 
ing  Co.,  and  $29  million  for  the  write¬ 


down  of  that  company’s  U.S.  assets. 

Maclean  Hunter  said  operating  profit 
during  the  year  grew  to  $193.7  million, 
from  $177.1  million,  as  revenue  gained 
6%  to  $1.7  billion.  Tlie  company  report¬ 
ed  a  net  loss  of  $5.3  million,  or  30  a 
share,  in  the  fourth  quarter,  compared 
with  net  income  of  $26.1  million,  or  150 
a  share,  a  year  earlier. 

Canadian  and  U.S.  cable-television 
operations  produced  the  overwhelming 
majority  of  quarterly  and  annual  oper¬ 
ating  income. 

Newspapers  produced  just  $5.7  mil¬ 
lion  in  operating  profit  during  the  year 
on  $328.7  million  in  revenue  —  an  op¬ 
erating  profit  margin  of  less  than  2%. 

The  company  expected  “reasonable 
growth”  in  1994. 

Sun-Sentinel 
announces  grants 

THE  FORT  LAUDERDALE  Sun-Sen¬ 
tinel  has  established  $25,000  “Preven¬ 
tion”  grants  for  two  nonprofit  organiza¬ 
tions  that  aid  young  people. 

“  ‘Prevention’  addresses  the  cause  of 
problems  before  they  occur,”  Sun-Sen¬ 
tinel  charities  coordinator  Bonnie  Gross 
said.  “Rather  than  focus  on  what  we 
can  do  to  improve  the  plight  of  foster 
children,  for  example,  we  focus  on  why 
there  are  so  many  foster  children.” 

This  year,  grants  will  go  to  the 
Healthy  Mothers/Healthy  Babies  Coali¬ 
tion  of  Broward  County  and  the  South 
Palm  Beach  County  Boys  and  Girls 
Club. 

Money  for  the  grants  comes  from  the 
paper’s  Santa  Fund,  which  totaled 
$450,000  last  holiday  season. 

Last  year,  the  Sun-Sentinel  provided 
grants  of  $1.1  million  to  more  than  170 
community  groups  and  donated  adver¬ 
tising  worth  more  than  $2  million  to 
community  service  activities. 

Savannah  paper 
focuses  on  Olympics 

THE  SAVANNAH  (GA.)  News-Press 
has  introduced  a  new  weekly  page  de¬ 
voted  to  local  developments  related  to 
the  1996  Olympic  Games. 

Savannah  will  host  yachting  and 
beach  volleyball  events  connected  to 
I  the  Atlanta  Games. 
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Council 

Continued  from  page  13 

“In  fact,  the  relationship  between 
the  Courier-Journal  and  [Kentucky] 
Senate  Democrats  on  this  matter  is 
straightforwardly  incestuous,”  the  Her¬ 
ald-Leader  said  in  a  March  14  editorial. 
(The  Courier-Journal  reprinted  this 
editorial  in  its  entirety  March  16  and 
reprinted  pro  and  con  editorials  from 
other  papers  on  another  occasion.) 

Hawpe  proposed  the  government- 
funded  news  council  in  a  1993  editori¬ 
al.  He  described  the  idea  again  in  a  de¬ 
tailed,  three-page  letter  to  state  Sen. 
David  Karem  (D-Louisville)  Jan.  5. 
Karem’s  bill  incorporated  almost  all  of 
the  elements  that  Hawpe  suggested. 

The  news  council  would  have  been 
funded  by  a  $1  million  appropriation  of 
the  Kentucky  General  Assembly, 
which  would  have  been  matched  by  $1 
million  in  private  funds.  Members 
would  have  been  former  judges,  former 
legislators  or  executive  branch  officials, 
and  former  print  and  broadcast  media 
owners  or  employees  plus  six  non¬ 
government  or  media  representatives. 

As  with  the  privately  operated  Min¬ 
nesota  News  Council,  media  participa¬ 
tion  would  have  been  voluntary. 

Hawpe’s  original  proposal  would 
have  included  a  sitting  member  of  the 
Kentucky  Supreme  Court  on  the  11- 
member  council. 

“That  was  an  indication  he  had  lost 
all  grounding  of  reality,”  Kelly  said.  The 
Herald-Leader  editor  said  the  current 
Supreme  Court  is  responsible  for  three 
“highly  negative  rulings”  in  recent  libel 
decisions. 

Kelly  and  his  paper  trace  the  news 
council  idea  to  Hawpe’s  siding  with 
Kentucky  legislators  against  the  Her¬ 
ald-Leader,  which  Kelly  said  aggressive¬ 
ly  has  covered  corruption  in  the  state- 
house. 

“Every  stop  along  the  way,  there 
were  references  (by  the  Courier-Jour¬ 
nal)  to  the  Lexington  Herald-Leader 
and  its  treatment  of  the  Legislature, 
which  David  is  extremely  fond  of  and 
we’ve  been  very  critical  of,”  Kelly  said. 
“I’ve  never  seen  a  news  editor  take  up 
for  —  or  try  to  become  part  of  —  the 
power  structure,  particularly  one  that 
has  been  hit  with,  I  think,  18  convic¬ 
tions  on  charges  of  corruption.” 

But  Hawpe  said  newspaper  oppo¬ 
nents  of  a  news  council  have  been  hy¬ 
percritical.  In  two  editorials,  for  exam¬ 
ple,  the  Courier-Journal  noted  that 
newspapers  “scream  bloody  murder” 
when  anyone  proposes  to  do  away  with 


requirements  for  legal  ads. 

“You  can’t  applaud  state  interven¬ 
tion  to  make  local  units  of  government 
accountable,  through  legal  advertising, 
then  condemn  a  modest  state  effort  to 
make  newspapers  a  little  more  ac¬ 
countable  by  setting  up  a  news  coun¬ 
cil,”  the  paper  editorialized  March  10. 

In  an  interview,  Hawpe  emphasized 
that  government  funding  of  the  coun¬ 
cil  would  have  been  a  one-time  thing. 
“As  I  said,  this  would  be  a  turnkey  op¬ 
eration.  The  state  would  facilitate  its 
creation  and  then  walk  away.” 

Under  the  bill,  the  governor  would 
have  appointed  the  first  council  mem¬ 
bers,  but  subsequent  members  would 
have  been  elected  by  the  board. 

Hawpe  also  said  a  news  council  at  a 
state  university’s  journalism  depart¬ 
ment  “seems  to  me  a  quite  legitimate 
function  for  state  government.” 

Hawpe  said  the  debate  about  a  news 
council,  despite  its  bitterness,  was 
valuable  —  and  he  remains  committed 
to  the  news  council  concept. 

“I  think  there’s  a  need  in  any  state.  I 
can’t  think  of  a  venue  in  which  the 
media  could  not  benefit  from  a  mecha¬ 
nism  for  greater  accountability,”  he 
said. 

Hawpe  also  supported  an  idea  that 
has  emerged  in  the  wake  of  the  news 
council  controversy:  A  statewide  news¬ 
paper  ombudsman  program  run  by  the 
Kentucky  Press  Association,  which 
lobbied  against  the  news  council  bill. 

For  his  part,  Kelly  calls  the  ombuds¬ 
man  idea  still  “ill-formed,”  but  he 
agrees  with  Hawpe  that  the  debate  has 


been  useful. 

“1  think  the  rest  of  the  country 
needs  to  see  how  screwy  this  thing  has 
become,”  Kelly  added. 

Favre 

Continued  from  page  1 7 

with  the  Accrediting  Council  for  Edu¬ 
cation  in  journalism  and  Mass  Com¬ 
munications  and  encouraging  news¬ 
papers  and  editors  to  get  involved  in 
high  school  journalism. 

Favre,  whose  career  has  taken  him 
from  his  parents’  weekly  to  such  major 
newspapers  as  the  Atlanta  Constitu¬ 
tion,  Chicago  Sun-Times  and  Bee,  is 
nostalgic  about  his  Mississippi  report¬ 
ing  days  because  of  the  meaning  that 
he  believes  they  have  for  newspapers 
today. 

“I  rely  greatly  on  the  foundation 
that  was  built  back  then,  especially  on 
those  things  I  learned  from  my  mom 
and  dad,  things  about  ethical  behavior, 
the  joy  of  having  a  generous  spirit,  the 
acceptance  of  others  and  their  differ¬ 
ences,  the  realization  that  if  you  perse¬ 
vere,  you  can  bring  about  change.” 

Favre  emphasized  the  ASNE’s  com¬ 
mitment  to  diversity,  asking,  “Can  our 
readers  hear  the  unfiltered  voices  from 
our  streets  or  homes  or  workplaces? 
Can  they  feel  the  pain  or  experience 
the  joy  or  share  the  dreams  or  hear  the 
pleas  for  help  or  understanding  of 
those  we  want  to  serve,  especially 
those  who  live  in  the  shadows  of  our 
society  and  are  voiceless?”  BE^P 
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Advertisine/Promotion 


Susan  Qoldman 

Santa  Maria  (Calif.)  Times 


This  photo  of  Kira  Smith,  2,  touching 
the  panels  of  an  AIDS  memorial  quilt 
won  second  prize  in  the  color  photo 
category. 


Jerry  Willis 

Muskogee  (Okla.)  Daily  Phoenix 


This  photo  of  De Wayne  Johnson,  12,  painting  playground  equipment  in  the  Qreen 
Village  Public  Housing  complex  won  the  Qrand  Prize. 


USA  Weekend 
program  winners 
announced 


Newspaper  photographers  participate  in 
‘Make  a  Difference  Day’  promotional  contest 


USA  WEEKEND’S  EDITORS  two 
years  ago  devised  a  program  called 
“Make  a  Difference  Day,”  asking  its 
readers  to  spend  Feb.  29,  1992,  doing 
community  service  work. 

The  response  the  first  year  was 
68,000  readers  in  1,400  cities  who 
spent  the  day  making  their  communi¬ 
ties  better  places. 

“Make  a  Difference  Day”  was  made 
an  annual  event,  and  on  Oct.  23,  1993, 
the  program’s  third  year,  nearly  250,000 
people  got  involved,  according  to  the 
Sunday  magazine. 

This  year,  USA  Weekend  sponsored 


a  contest  for  photographers  —  affiliat¬ 
ed  with  the  400  newspapers  that  carry 
the  magazine  —  who  photographed 
“Make  a  Difference  Day”  projects  and 
events. 

The  Grand  Prize  photo,  selected  by 
a  panel  from  USA  Weekend,  the  White 
House,  Associated  Press  and  Magnum, 
will  be  awarded  a  $1,000  cash  prize. 
First-prize  winners  in  the  black-and- 
white  and  color  categories  each  will  be 
awarded  $500. 

The  photos  will  be  part  of  an  exhibi¬ 
tion  this  month  in  Washington  during 
National  Volunteer  Week. 


Peter  Keady 
Express-Times 
Easton,  Pa. 

This  photo  of  12~year~old  Katie  Hissim 
carrying  her  friend  Karolyn  Szymanski, 
also  12,  across  a  stream  won  second 
prize  in  the  black-and-white  photo  cate¬ 
gory.  Hissim  wore  rubber  hip  boots  to 
clean  up  the  stream;  Stymanski  had  on 
sneakers.  “Make  a  Difference  Day" 
means  more  than  cleaning  up.  It  is  also 
about  friendship. 
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Dale  Young 
Detroit  News 


Marc  Vasconcellos 

Taunton  (Mass.)  Daily  Qazette 


This  photo  of  Vernor  Primary  School  Principal  Ronald  This  photo  of  Albert  Marshall  getting  the  rocks  and  sticks  out 

Blevins  painting  a  classroom  door  won  first  prize  in  the  color  of  a  local  playground  won  first  prize  in  the  black-and-white 
category.  category. 


Dean  Allen  Orewiler 
Evening  Star 
Auburn,  Ind. 

This  photo  of  Will  Turner,  9,  and  Lauri  Sweitzer,  10,  stack¬ 
ing  canned  foods  at  McIntosh  Elementary  School  won  third 
prize  in  the  color  category. 


Sean  Opens  haw 
Arizona  Daily  Sun 
Flagstaff 

This  photo  of  Aisling  Pomeroy,  10,  fright)  and  another  Qirl 
Scout  trying  on  some  winter  garb  they  collected  won  third 
prize  in  the  black-and-white  category. 


California  daily  stops  accepting  tobacco  ads 


THE  DAVIS  (CALIF.)  Enterprise  has 
stopped  running  tobacco  ads,  giving 
as  its  main  reason  the  “increasing  ev¬ 
idence  linking  advertising  with  ado¬ 
lescent  smoking.” 

In  an  editorial,  the  Northern  Cali¬ 
fornia  daily  said  the  decision  “repre¬ 
sents  a  significant  loss  of  revenue  for 
the  Enterprise.” 

However,  the  editorial  continued. 


the  newspaper  could  not  ignore 
“mounting  evidence”  linking  smoking 
to  health  risks.  It  also  noted  that  the 
company  has  a  longtime  policy  of  pro¬ 
hibiting  smoking  in  its  offices. 

Davis,  home  to  a  branch  of  the  Uni¬ 
versity  of  California  near  Sacramento, 
has  one  of  the  toughest  anti-smoking 
ordinances  in  the  nation.  Not  only  is 
smoking  banned  in  all  public  buildings 


—  both  government  and  commercial 

—  it’s  also  against  the  law  to  light  up 
within  20  feet  of  a  building  and  at 
public  gatherings. 

News  editor  Jeff  Aberbach  said 
that  shortly  after  the  paper  an¬ 
nounced  its  ban  on  tobacco  advertis¬ 
ing,  a  cigarette  company  came  in 
with  a  full-page  color  ad,  which  was 
refused. 
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The  Michigan  State  University 
School  of  Journalism 


announces 


^THE 

WDART 


for  Excellence  in 
Reporting  on 
Victims  of  Violence 


$10,000 

for  outstanding  team  effort 
by  a  newspaper  staff 


The  competition  is  open  to  all  U.S. 
newspapers  and  will  be  given  for 
the  story,  series  or  group  of  related 
stories  that  best  illustrates  the  effects 
of  violence  on  victims  and  the  process 
of  recovery  from  emotional  trauma.  A 
$10,000  cash  prize  will  be  shared  by 
members  of  the  team  that  created  the 
winning  entry. 

The  award  is  administered  through  the 
Victims  and  the  Media  Program  of  the 
MSU  School  of  Journalism,  a  leader  in 
the  study  of  media  coverage  of  victims 
of  violence  and  tragedy,  and  is  funded 
by  the  Dart  Foundation  of  Mason. 
Michigan. 


Deadline  for  entries  is  July  15.  For 
a  complete  set  of  guidelines, 
contact: 


THE  DART  AWARD 

MSU  School  of  Journalism 
East  Unsing.  MI  48824-1212 
517-353-6430 
517-336-1244  (fax) 


Interactive  Communications 

Six  chains  form 
multimedia 
research  firm 


by  Mark  Fitzgerald 

SIX  BIG  NEWSPAPER  companies  are 
forming  a  convoy  on  the  information 
superhighway. 

Taking  the  name  “Pafet”  —  an 
acronym  for  Partners  Affiliated  for  Ex¬ 
ploring  Technology  —  the  six  compa¬ 
nies  said  their  research  consortium  will 
“develop  and  evaluate  technology  in¬ 
formation  that  supports  the  creation  of 
new  media  products  and  services.” 

Member  companies  are  A.H.  Belo 
Corp.  of  Dallas;  Central  Newspapers 
Inc.  of  Indianapolis;  Cowles  Media  Co. 
of  Minneapolis;  Freedom  Communica¬ 
tions  Inc.  of  Irvine,  Calif.;  McClatchy 
Newspapers  Inc.  of  Sacramento;  and 
Pulitzer  Publishing  Co.  of  St.  Louis. 

“Our  purpose  is  to  maintain  and 
strengthen  our  competence  in  collect¬ 
ing,  packaging  and  marketing  informa¬ 
tion,  making  use  of  the  best  of  evolv¬ 
ing  technologies  available.  As  a  group, 
we  can  invest  in  research  on  new  in¬ 
formation  technology  that  larger  com¬ 
panies  are  pursuing,”  said  James  Rosse, 
president  and  CEO  of  Freedom  and 
the  first  chairman  of  the  Pafet  manage¬ 
ment  committee. 

In  addition  to  Rosse,  the  manage¬ 
ment  committee  will  be  composed  of 
the  CEOs  of  the  consortium  compa¬ 
nies:  Robert  Decherd  of  Belo,  Frank 
Ru  ssell  of  Central,  David  Cox  of 
Cowles,  Erwin  Potts  of  McClatchy  and 
Michael  Pulitzer  of  Pulitzer. 

Patrick  Irestone,  vice  president  for 
new  business  development  at  the  Min¬ 
neapolis  Star  Tribune,  a  Cowles  news¬ 
paper,  will  serve  as  chairman  of  Pafet’s 
operating  committee. 

Dean  Blythe,  vice  president  for  busi¬ 
ness  development  at  Belo’s  Dallas 
Morning  News,  will  be  treasurer  of 
Pafet  and  a  member  of  the  operating 
committee. 

Other  operating  committee  mem¬ 


bers  will  be  Howard  Finberg  of  Cen¬ 
tral’s  Phoenix  Newspapers  Inc.;  Dick 
jablonski  of  Freedom’s  Orange  County 
Register;  Sylvia  Chavez  Sitters  of  Mc¬ 
Clatchy,  and  David  Lipman  of  Pul¬ 
itzer’s  Pulitzer/2000  unit. 

Consortium  members,  who  publish 
seven  of  the  50  biggest  U.S.  papers, 
have  a  combined  daily  newspaper  cir¬ 
culation  of  more  than  3  million.  They 
reported  combined  1992  revenues  of 
more  than  $2.5  billion. 


THE  ASSOCIATED  PRESS,  in  coop¬ 
eration  with  Worldview  Systems  Corp. 
and  Fodor’s  Travel  Publications  Inc.,  has 
created  a  service  by  which  newspapers 
can  supply  readers  with  timely,  detailed 
travel  information  by  fax.  AP  Fodor’s 
Worldview  TravelFacts  provides  infor¬ 
mation  about  147  worldwide  destina¬ 
tions. 

Five-  to  seven-page  reports  can  be  re¬ 
quested  for  each  destination  in  any  of 
four  categories:  business,  sightseeing, 
dining  and  nightlife-entertainment- 
recreation.  The  guides  are  updated 
monthly. 

Readers  can  use  toll-free  numbers 
and  fax  machines  or  fax-capable  PCs  to 
order  the  travel  guides.  A  request  is 
faxed  minutes  after  a  caller  selects  a  city 
and  information  category  and  inputs  a 
credit  card  number.  The  AP  will  pro¬ 
vide  the  service  free  to  member  news¬ 
papers,  which  will  receive  a  percentage 
of  revenue  generated  from  orders,  each 
of  which  costs  callers  $6.95. 

The  travel  guides,  along  with  finan¬ 
cial  and  sports  faxes,  are  offered  through 
the  new  AP  Fax  Services  division, 
formed  to  create  and  market  turnkey 
fax  services  for  newspaper  readers. 


AP  fax  service 
offers  travel  info 
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Reuters  forms 
new  media  subsidiary 

REUTERS  HAS  FORMED  a  subsidiary 
to  handle  ventures  into  new  media  and 
named  its  chief  U.S.  executive  as  sec¬ 
ond  in  command. 

Andrew  Nibley,  who  had  been  editor 
of  Reuters  America  and  responsible  for 
its  business  operations,  was  named  edi¬ 
tor  and  executive  vice  president  of 
Reuters  NewMedia  Inc.,  where  he  is  re¬ 
sponsible  for  editorial  direction  and 
marketing  in  “emerging  consumer,  cor¬ 
porate  and  multimedia  information 
markets.” 

Buford  Smith  was  named  president 
of  NewMedia,  based  at  Reuters’  U.S. 
headquarters  in  New  York  City. 

The  firm  has  signed  deals  with  on¬ 
line  service  companies  to  make  Reuters 
news  available  via  computer  to  con¬ 
sumers,  and  it  is  experimenting  to  give 
TV  viewers  access  to  Reuters  video 
news  reports  through  interactive  televi¬ 
sion. 

Two  men  are  replacing  N  ibley.  Paul  | 
Eedle,  formerly  bureau  chief  in  Egypt, 
was  named  Reuters  America  editor,  me¬ 
dia  news  and  television.  Based  in  Wash¬ 
ington,  he  is  responsible  for  nonfinan- 
cial  news  and  business  operations  of 
wire  and  video  services.  Donald  Nord- 
berg,  news  editor  of  Reuters  North 
America,  was  named  Reuters  America 
financial  editor,  responsible  for  finan¬ 
cial  news  for  business  clients. 

Accompanying  Nibley  into  NewMe¬ 
dia  was  Arthur  Bushnell,  a  former  Unit¬ 
ed  Press  International  hand  who  moves 
from  Reuters  America  senior  vice  pres¬ 
ident  for  media  sales  to  Reuters  New¬ 
Media  senior  vice  president,  with  day- 
to-day  marketing  responsibility. 

Pulitzer  in 
Delphi  deal 

PULITZER  PUBLISHING  CO.  and 
Delphi  Internet  Services  Corp.  jointly 
will  enhance  the  two-year-old  PostLink 
on-line  newspaper  from  Pulitzer’s  St. 
Louis  Post'Dispatch. 

PostLink  subscribers  will  have  access 
to  a  range  of  services,  from  stock  quotes 
and  shopping  to  worldwide  communica¬ 
tions  through  Delphi’s  Internet  connec¬ 
tion  as  well  as  24-hour  local  news, 
weather,  sports  and  community  infor¬ 
mation. 

Massachusetts-based  Delphi  said  its 
agreement  with  Pulitzer  is  part  of  its  ef¬ 
fort  to  deliver  products  and  services 


that  give  publishers  “their  own  look  and 
feel  for  a  local  or  specialized  market” 
and  that  allow  them  to  “expand  into 
new  markets  by  building  on  well-estab¬ 
lished  name  brands.” 

Delphi  chief  executive  Daniel  Bruns 
said  work  with  Pulitzer  will  “create  a  lo¬ 
cal,  neighborhood  service  with  a  door 
to  the  world.” 

The  agreement  includes  upgrading 
PostLink  to  Delphi’s  graphic  user  inter¬ 
face,  which  a  Delphi  spokeswoman  said 
is  expected  by  midyear. 

In  addition  to  the  full  text  of  the 
Post'Dispatch,  PostLink  will  offer  ac- 


It’s  been  said  that  Xerox  is  one 
of  the  best  known  and  most 
recognized  brand  names  in  the 
world.  Unfortunately,  it’s  also 
one  that  some  misuse. 

All  you  have  to  remember  is 
that,  grammatically,  there  is  no 
such  thing  as  a  Xerox. 

Which  means  you  can’t  make 
a  Xerox,  or  go  to  the  Xerox,  and 
there’s  certainly  no  way  you  can 


cess  to  a  variety  of  local  information, 
including  school  news,  an  events  calen¬ 
dar  for  cultural  institutions  and  sports 
events,  listings  for  the  local  Public 
Broadcasting  Service  television  station, 
names  and  addresses  of  political  repre¬ 
sentatives,  high  school  sports  statistics, 
restaurant  reviews,  weather  reports  and 
movie  timetables. 

This  summer,  PostLink  will  begin  op¬ 
erating  on-line  discussion  forums  that 
connect  Post'Dispatch  editors  with 
readers.  For  a  premium,  users  will  gain 
access  to  the  paper’s  archives,  dating 
from  1988. 


Xerox  anything.  Because  the 
Xerox  trademark  isn’t  a  noun  or 
a  verb.  It’s  a  proper  adjective 
which,  when  properly  used,  must 
be  followed  by  a  descriptor  of 
one  of  our  products,  such  as 
Xerox  copier.  Xerox  printer,  or 
Xerox  Fax. 

So,  as  we  said  earlier,  remem¬ 
ber,  don’t  Xerox  anything!  Not 
even  on  a  Xerox! 


THE  DOCUMENT  COMPANY  N 

XEROX  W 
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What  you  can't  make 
a  Xerox  on... 

Canon 

Kodak 

Sharp 

Oce 

Konica 

Panasonic 

Toshiba 

Sanyo 

Mita 

Lanier 

Minolta 

Olympia 

Ricoh 

Savin 

and  Xerox 
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Interactive  Communications 

Washington  Post 
to  go  on  line 
with  Ziff-Davis 


by  Jim  Rosenberg 

DIGITAL  INK  CO.  is  creating  an  elec¬ 
tronic  edition  of  its  parent  company’s 
Washington  Post  using  computer  on¬ 
line  technology  from  Ziff-Davis  Interac¬ 
tive,  a  division  of  New  York-based  com¬ 
puter  magazine  publisher  Ziff-Davis 
Publishing. 

No  price  has  been  set  for  the  service, 
for  which  a  large-scale  test  is  planned 
this  summer. 

Availability  (initially  for  modem- 
equipped  PCs  running  Windows  3.1,  lat¬ 
er  for  Macintosh  computers)  is  expect¬ 
ed  in  the  fall,  when  Ziff  launches  what, 
for  now,  it  calls  its  Interchange  Online 
Network,  a  commercial  service  primar¬ 
ily  directed  toward  those  with  a  serious 
interest  in  computers. 

While  the  on-line  Post  will  share 
Ziff’s  technology  and  its  Boston-based 
Digital  Equipment  Corp.  Alpha-based 
host  computer.  Digital  Ink  product  de¬ 
velopment  director  Mark  Potts  said, 
“Our  brand  is  on  one  version  of  it,  and 
their  brand  is  on  another  version  of  it.” 

Though  noting  that  subscribers  will 
use  Post  services,  not  Interchange,  he 
said  that  for  an  extra  charge,  the  on¬ 
line  Post  “will  be  accessible  through  In¬ 
terchange  and  vice  versa,  but  primarily 


you’ll  be  buying  the  Washington  Post 
service  directly.” 

A  Digital  Ink  spokeswoman  said 
Ziff’s  is  the  only  on-line  service  that 
meets  its  three  criteria:  it  enables  the 
publisher  to  create  its  own  “look  and 
feel”  for  the  electronic  edition,  pre¬ 
serves  the  company’s  direct  business  re¬ 
lationship  with  Post  readers,  and  pro¬ 
vides  delivery  and  interface  technolo¬ 
gies  that  best  serve  content. 

Using  many  of  the  paper’s  design  fea¬ 
tures,  including  logos,  headlines  and 
graphics,  the  Post’s  on-line  service  will 
carry  more  news  and  information  than 
is  printed  in  the  daily,  including  de¬ 
tailed  neighborhood  news,  texts  of 
speeches  and  press  conferences,  and  a 
Washington-area  entertainment  guide. 

Ziff-Davis  Interactive  president 
Michael  Kolowich  said  the  cost  of  elec¬ 
tronically  supplying  an  extra  page  of 
content  is  about  one-tenth  the  cost  of 
adding  a  page  of  content  to  a  magazine. 

Subscribers  also  will  have  electronic 
mail  and  messaging  capabilities  that  al¬ 
low  them  to  exchange  information  and 
comments  with  newsmakers.  Post 
staffers  and  each  other.  They  will  have 
access  to  the  newspaper’s  archives  and 
the  Internet  as  well. 

The  service  plans  to  run  display  and 


classified  advertising,  with  users  able  to 
search  listings  and  place  ads  on  line. 

Gearing  up  for  its  fall  launch,  Ziff  is 
stressing  the  importance  of  content,  or¬ 
ganization  and  presentation  and  the  ex¬ 
ploitation  of  the  latest  PCs’  speed, 
memory  and  storage. 

It  said  its  on-line  service  was  created 
from  scratch  as  a  publishing  platform 
for  formatted  text,  graphics,  images  and 
live  links  to  related  information  across 
a  unified,  easily  searched  information 
space  with  complete  indexing. 

Users  with  a  386  PC  with  VGA 
monitor,  4  MB  RAM,  10  MB  free  hard 
disk  space  and  minimum  2,400-bps  mo¬ 
dem  will  be  able  to  customize  work 
spaces  and  automate  information  col¬ 
lection  by  “subscribing”  to  their  most- 
used  service  areas. 

Interchange  automatically  can  update 
designated  discussions  and  search  and 
copy  material  specified  by  watch  lists 
whenever  a  user  logs  on,  overnight  or 
during  other  unattended  periods. 

Multitasking  operation  permits  back¬ 
ground  communication  while  users 
work  in  a  foreground  connection.  Auto¬ 
matically  updated  and  downloaded  in¬ 
formation  can  be  stored  locally  for  con¬ 
venient  later  use  without  charge  for 
continuous  connection. 

For  the  Post  and  other  publishing 
customers,  Ziff-Davis  Interactive  said, 
its  editorial  tools  can  be  learned  quick¬ 
ly.  Few  people  and  little  time  are  re¬ 
quired  to  move  information  onto  the 
service. 

Ziff’s  Interchange  service  will  be  or¬ 
ganized  into  special-content  areas,  be¬ 
ginning  with  its  area  of  expertise:  per¬ 
sonal  computing  —  an  area  not  restrict¬ 
ed  to  Ziff  publications.  Others  will 
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include  InfoWorld.  Downloadable  soft¬ 
ware  also  will  be  posted. 

(Six  years  ago,  the  company  began 
the  PC  MagNet  interactive  magazine, 
and  it  operates  ZiffNet  computer  infor¬ 
mation  services  that  reach  more  than 
200,000  members  on  CompuServe, 
Prodigy  and  AppleLink.  It  will  have  a 
similar  service  on  Apple  Computer’s 
forthcoming  eWorld.) 

Interchange  also  will  draw  on  Reuters 
NewMedia  Inc.  for  general  news,  sports, 
business,  entertainment  and  transcript 
reports;  StarWave  Corp.  for  an  elec¬ 
tronic  sports  section;  Weather  Services 
Corp.  for  reports,  forecasts,  maps  and 
satellite  images  of  hundreds  of  cities 
worldwide;  PC  Quote  for  prices  and 
other  fundamental  data  on  stocks, 
bonds  and  mutual  funds;  and  the 
Kiplinger  organization  for  business  and 
personal  finance  advice. 

In  addition  to  an  electronic  version 
of  Grolier’s  21-volume  Academic  Ameri¬ 
can  Encyclopedia,  Interchange  will  pro¬ 
vide  reference  information  from  more 
than  1,000  business,  health  and  con¬ 
sumer  publications  licensed  by  Informa¬ 
tion  Access  Co.,  a  division  of  Ziff- 
Davis. 

Ziff  anticipates  a  role  for  on-line  ad¬ 
vertising  to  subsidize  the  cost  of  the  on¬ 
line  service  and  as  a  service  itself.  It  said 
many  people  read  its  magazines  for  the 
ads,  while  ZiffNet  members  use  vendor- 
supplied  product  specifications  and  di¬ 
rect  access  to  vendors. 

Ziff  Interactive  management  includes 
software  development  vice  president 
Michael  Kraley,  who  helped  develop  the 
Arpanet  and  Internet;  vice  president 
David  Schnaider,  who  assisted  in  devel¬ 
oping  Prodigy  and  other  on-line  ven¬ 
tures;  senior  editor  David  DeJean,  who 
helped  develop  the  videotex  concept 
while  at  the  Los  Angeles  Times  in  the 
early  1980s;  on-line  software  develop¬ 
ment  director  Patrick  Johnson,  who  was 
a  vice  president  and  chief  technical  of¬ 
ficer  at  CompuServe  Data  Technolo¬ 
gies;  and  new  product  development  di¬ 
rector  Bruce  Thurlby,  formerly  editorial 
business  and  operations  manager  at 
Prodigy  Services  Co. 

Paper  has  RAP 

THE  SMALL  BUSINESS  Gazette, 
Staten  Island,  N.Y.,  said  it  is  instituting 
a  referral  appreciation  program,  or 
RAP,  making  those  who  refer  new  ad¬ 
vertisers  to  the  paper  eligible  for  a  do¬ 
nation  equal  to  5%  of  the  cost  of  the  ad 
to  nonprofit  agencies  of  their  choice. 


Utilities  authority  won’t  OK  numbers 


THE  NORTH  CAROLINA  Utilities 
Commission  has  rejected  a  request  by 
the  state’s  largest  newspapers  and 
Southern  Bell  to  allow  use  of  three-dig¬ 
it  phone  numbers  for  information  ser¬ 
vices. 

The  commission  said  the  public  in¬ 
terest  would  not  be  served  by  releasing 
the  numbers,  called  Nil  codes,  for 
commercial  purposes. 

The  decision  is  a  setback  for  many 
North  Carolina  newspapers  that  want¬ 
ed  to  use  the  codes  to  offer  local  tele¬ 
phone  information  services  ranging 
from  classified  listings  to  hourly  news 
updates. 

“Obviously,  it’s  very  disappointing  to 
us,”  said  Raleigh  lawyer  Hugh  Stevens 
Jr.,  who  represents  the  North  Carolina 
Press  Association.  “It  seems  to  me  they 
threw  up  all  these  speculative  negatives 
and  ignored  some  proven  positives 
where  this  has  been  done.” 

Supporters  of  the  Nil  request  in¬ 
cluded  the  Durham  Herald-Sun,  Char¬ 
lotte  Observer,  Winston-Salem  Journal, 
Greensboro  News  &  Record,  Asheville 


Citizen-Times  and  Raleigh  News  &  Ob¬ 
server. 

Some  Nil  codes  are  reserved  for 
public  services  —  411  for  local  tele¬ 
phone  number  information,  611  for 
phone  repair  service  in  some  markets 
and  911  for  emergencies  —  but  the  oth¬ 
er  codes  remain  unused. 

The  commission  in  its  order  said  the 
potential  public  service  value  of  Nil 
numbers  was  too  great  to  risk  losing.  It 
also  said  that  because  the  Federal  Com¬ 
munications  Commission  is  looking  at 
the  assignment  of  Nil  numbers  nation¬ 
ally,  a  state  decision  at  this  time  might 
prove  hasty. 

Commercial  use  of  Nil  codes  has 
been  permitted  elsewhere.  Florida  and 
Georgia  already  have  allowed  Southern 
Bell’s  parent  company,  BellSouth  Corp., 
to  collaborate  with  Atlanta-based  Cox 
Enterprises  Inc.  in  using  Nil  dialing. 

Telephone  carriers  who  objected  to 
Southern  Bell’s  Nil  request  said  they 
would  be  willing  to  help  North  Caroli¬ 
na  newspapers  provide  information  ser¬ 
vices  using  seven-digit  dialing.  —  AP 


Deadlines  Getting  You  Down? 


Here's  One  That  Will 
Give  You  A  Lift. 


•$1,000  cash  award 

•  Deadline  for  entries  is  August  1, 1994. 

•  All  awards  will  be  presented  in  Palm  Springs,  CA 


The  1994  Max  Karant 
Journalism  Awards 

will  be  given  for  fair,  accurate  and  insightful  coverage  of 
general  aviation  in  print  (non-trade)  and  broadcast  journalism. 


For  information  and  entry  forms  contact: 

Kevin  D.  Murphy  (301)  695-2162 
Aircraft  Owners  and  Pilots  Association 
Communications  Division 
421  Aviation  Way,  Frederick,  MD  21701 
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News  Tech 

Orders  and 
installations 


CText  Inc. 

Ann  Arbor,  Mich. 

Systems  for  13  North  American 
newspapers  in  1993  and  work  with 
IBM  Corp.  subsidiary  Integrated 
Systems  Solutions  Corp.,  White 
Plains,  N.Y.,  to  develop  a  new  classified 
advertising  system  for  the  Los  Angeles 
Times. 

With  sales  totaling  $10.7  million  last 
year,  most  of  CText’s  U.S.  and  Cana¬ 
dian  installations  went  into  news¬ 
papers,  ranging  from  single-station 
classified  sites  to  a  20-station  editorial 
system.  Among  them  were  several  pag¬ 
ination  sites  and  a  large  AdVision  in¬ 
stallation  for  the  tabloid  Le  Journal  de 
Montreal. 

Also  in  Canada,  the  Lethbridge  (Al¬ 
berta)  Herald  installed  a  full  package 
that  included  AFM  editorial,  standard 
classified,  editorial  and  classified  pagi¬ 
nation,  and  ADept  display  ad  systems. 

The  Times,  ISSC  and  CText  will  de¬ 
sign  and  implement  a  classified  system 
with  improved  customer  service  capa¬ 
bilities.  ISSC  will  provide  order-entry 
and  pagination  for  production  of  mul¬ 
tiple  publications  and  products,  allow¬ 
ing  the  paper  to  create  new  regional 
and  other  specialized  editions. 

According  to  the  paper,  the  system 
will  support  numerous  sales  offices  and 
access  by  more  than  400  staffers.  The 
completed  system,  according  to  ISSC 
(which  has  worked  with  CText’s  Date¬ 
line  editorial  system  at  the  Chicago 
Tribune),  will  consist  of  an  enhanced 
version  of  CText’s  AdVision  client- 
server  software  for  OS/2-based  systems. 
ISSC  will  provide  technology,  develop¬ 
ment,  systems  integration  and  project 
management. 

Digital  Technology 
Inlornallonal 

Orem,  Utah 

Production  system  for  Muncie  (Ind.) 
Newspapers  Inc.  running  Macintosh- 
based  applications  and  a  Sybase  SQL 
Server  database.  The  installation  con¬ 


sists  of  Classified  Database  and  seven 
ClassSpeed  workstations.  Ad  Database 
and  seven  AdSpeed  display  ad  produc¬ 
tion  stations.  Editorial  Database  and 
20  SpeedWriter,  seven  PageSpeed  and 
six  SpeedPlanner  stations,  and  Graph¬ 
ics  Database  and  SpeedDriver  output 
management  system  for  pagination. 
The  Graphics  Database  includes  new 
archiving  and  routing  features  for  wire 
photos  and  locally  scanned  images. 
SQL-lnserter  Photoshop  plug-in  soft¬ 
ware  from  Atlanta-based  IronMIke 
will  capture  AP  photos  into  the  data- 
base-archive  system. 

The  Dallas  Morning  News  will  use 
DT  software  to  create  and  paginate  its 
seven-day  Business  News  section.  Re¬ 
porters  will  use  33  SpeedWriter  sta¬ 
tions;  copy  editors  will  use  six  Page- 
Speed  stations;  WireSpeed  will  capture 
news  wire  stories;  page  planning  and 
output  tracking  will  be  accomplished 
using  two  SpeedPlanner  packages; 
SpeedDriver  automated  pagination 
and  OPl  software  will  handle  Post¬ 
Script  generation  and  page  output.  All 
programs  are  integrated  with  the 
Sybase  SQL  Server-based  Editorial 
Database. 

Harris  Publishing  Systems  Corp. 

Melbourne,  Fla. 

Pagination  systems  sales  to  three 
newspaper  companies,  two  of  which 
ended  1993  with  what  the  company 
called  its  highest  sales  in  10  years. 

Union  Leader  Corp.,  Manchester, 
N.H.,  publisher  of  the  Union  Leader 
and  Sunday  New  Hampshire  News, 
will  install  the  Image  Management 
And  Graphics  Enhancement  System 
(IMAGES),  with  relational  database 
and  integration  of  a  Camex  display  ad 
system  via  PostScript  gateway,  JPEG 
photo  compression,  AP  Leafdesk  inter¬ 
face  and  color  separation  software. 

All  pages  will  be  produced  on  eight 
Harris  2100  pagination  workstations 
connected  to  the  XP-21  Page  Server. 
The  system  includes  Sun-based  appli¬ 


cations  for  PostScript  input  and  out¬ 
put,  Photoshop  plug-in  and  Harris 
PageTrak  page  management  and  track¬ 
ing.  For  classified  advertising,  the  site 
will  get  CASH  with  fileserver  and 
backup  server  and  21  classified  work¬ 
stations,  with  pagination  on  2100 
workstations  running  C-Page  software. 

The  Duluth  (Minn.)  News-Tribune 
is  installing  the  Windows-based  News- 
Maker  integrated  editorial  and  pagina¬ 
tion  system  with  automated  copyflow. 
It  will  consist  of  a  fileserver,  38  re¬ 
porter  and  30  copy  editor  workstations. 
Wire  Server  software,  XP-21  Page 
Server  and  four  2100  pagination  work¬ 
station  upgrades  as  well  as  Quark 
XTension  interface  software  from 
North  Atlantic  Publishing  Sys> 
toms,  Chelmsford,  Mass.,  Photoshop 
Plug-in  software,  JPEG  compression, 
OPl  server  software  and  an  interface  to 
the  Vu/Text  electronic  library.  Output 
software  includes  Autologic  APS-6  in¬ 
terface  with  load  leveling  and  genera¬ 
tion  of  color  separations. 

The  State  Journal-Register,  Spring- 
field,  111.,  will  use  an  XP-21  page  server 
with  high-availability  backup,  Mac 
Server  software,  six  2100  workstations, 
IMAGES,  Autokon  interface.  Xerox 
scanner  with  interface,  and  other  soft¬ 
ware  for  PostScript  input  and  output 
and  generation  of  color  separations. 

Advancud  Publishing 
Technology 

Los  Angeles 

ACT  Windows-based  editorial  and 
pagination  system  for  the  Columbia 
Missourian  and  Record  Reporter, 
Phoenix. 


Red  ink  ebbs 
at  triple-I 

INFORMATION  INTERNATIONAL 
Inc.  finished  its  foreshortened  fiscal 
year  with  almost  20%  higher  revenues 
and  less  than  half  the  loss  of  the  12 
months  ended  April  30,  1993. 

Since  switching  to  calendar-year  re¬ 
porting,  the  Culver  City,  Calif.,  systems 
vendor  showed  $36.3  million  in  rev¬ 
enues  and  a  net  loss  of  $2.28  million 
during  the  eight-month  period,  com¬ 
pared  with  revenues  of  $30.7  million 
and  a  loss  of  $4.61  million  in  the  previ¬ 
ous  full  year. 
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The  Hidden  Cost 

nf  A  PliAAn 

uT  A  tlicap 

Publishing  System 

Buy  some  off-tlie-slielf  computers,  network  tkem  to^letlier,  and  you  liave 
a  puUisliing  system  tliat  doesn’t  cost  mucli.  But  as  you’ll  stxin  discover, 
there’s  more  to  a  system  tlian  a  collection  of  third-party  products, 
ultimately  the  hidden  “people  costs  ”  of  system  support  will  hit  your 
bottom  line. 

You  need  a  system  that  won’t  leave  you  staring  into  a  financial  hlach  hoi 
SII  can  show  you  a  tum-hey  solution  that  meets  your  deadlines,  wliile 
helping  to  keep  support  and  maintenance  costs  dtwn.  Like  we’ve  alreaxly 
done  for  5(X)  mastlieads,  woddwide. 

System 

Integrators,  Incf 

^  c  Kaw  nunv  ti)  slinw  yma.  CaU  us  Uxlay  fi>r  yixir  tvv  aip\' 

Ilf  SH’s  Gist  c/ OutKfJiip  GukL*.  1-800-44^744 

We’te  SII.  Not  the  cheapest  puhlishing  system  you  can  own. 

Just  the  least  expensive. 

® 

Real  Issues.  Solid  Answers. 
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Technical  Briefe 


U.S.  may  impose 
high  tariffs  on 
Fuji  Photo  paper 

FOLLOWING  EASTMAN  KODAK’S 
charges  that  Fuji  Photo  Film  Co.  was 
dumping  photographic  paper  on  the 
U.S.  market  far  below  its  domestic 
Japanese  price,  the  Department  of 
Commerce  proposed  applying  tariffs  of 
more  than  300%  on  the  imported  pa¬ 
per. 

If  the  unusually  high  tariffs,  which 
exceed  those  sought  by  Kodak,  are  ap¬ 
proved  this  summer,  they  will  not  be 
levied  until  fall. 

Paper  that  Fuji  sells  in  the  United 
States  is  made  in  the  Netherlands. 

The  Wall  Street  Journal  reported  that 
if  Fuji  sales  in  the  Netherlands  surpass 
5%  of  total  sales,  a  price  comparison 
will  be  made  only  with  that  market, 
where  the  company  then  can  lower  its 
prices. 

Next  year,  Fuji  expects  to  complete 
construction  of  a  photo  paper  plant  in 
South  Carolina,  where  it  already  has  a 
printing  plate  operation. 

CPFP  changes  name 
to  Avenor  Inc. 

CANADIAN  PACIFIC  FOREST  Prod¬ 
ucts  Ltd.,  Montreal,  last  month 
changed  its  name  to  Avenor  Inc. 

The  newsprint  supplier’s  wholly 
owned  U.S.  marketing  subsidiary  is 
Avenor  America  Inc. 

Quebecor  adopts 
HyperCard  SMDS 
for  Globe  tabs 

QUEBECOR  PRINTING  (USA) 
Corp.  is  taking  delivery  of  full-color, 
ready-to-print  digital  page  files  from 
Globe  Communications  via  switched 
multimegabit  data  service  from  MCI 
Communications  Inc. 

Globe  formerly  relied  on  overnight 
delivery  of  films  and  satellite  page  trans¬ 
missions. 

MCI’s  landline  HyperCard  SMDS 
transmissions  speed  communication  of 
the  large  files  at  T1  data  transfer  rates, 
allowing  shorter  production  schedules 
and  more  time  for  late  editorial  and  ad¬ 
vertising  changes.  The  process  com¬ 


pletely  dispenses  with  page  films  when 
combined  with  the  direct  digital  en¬ 
graving  of  print  cylinders  at  Quebecor’s 
gravure  plants. 

The  publisher  of  the  Globe,  Examine 
er  and  Sun  weekly  national  tabloids 
transmits  page  files  from  its  Florida  of¬ 
fices  to  Quebecor’s  Buffalo  plant,  where 
they  are  rasterized  on  a  Scitex  system 
for  conversion  to  digital  engraving  data. 
The  data  then  is  transmitted  via  the 
network  to  Quebecor  plants  in  three 
other  states  for  printing. 

GATF  president  dies 

JOHN  BURGESS,  PRESIDENT  of  the 
Graphic  Arts  Technical  Foundation 
and  the  National  Scholarship  Trust 
Fund,  died  March  24  at  age  63  of  com¬ 
plications  following  surgery. 

President  of  the  Pittsburgh-based 
GATF  since  late  1990,  Burgess  reorgan¬ 
ized  the  foundation,  which  last  year  ex¬ 
perienced  a  financial  turnaround.  Un¬ 
der  Burgess,  leadership  in  education 
and  training  were  emphasized;  the 
areas  of  electronic  imaging,  information 
processing,  environment  and  safety 
were  expanded;  and  the  GATFWORLD 
member  magazine  and  SecondSight 
research  reports  were  launched. 

Working  29  years  at  the  GATF,  Bur¬ 
gess  began  as  special  assistant  to  the  ex¬ 
ecutive  director  of  development  and 
planning  and  moved  on  to  public  rela¬ 
tions  director,  foundation  advancement 
director  and  marketing  director. 

Kimberly-Clark 
expands  de-inking 

KIMBERLY-CLARK  CORP.’S  de-ink- 
ing  plant  at  Coosa  Pines,  Ala.,  will  ex¬ 
pand  output  from  120  tons  a  day  to 
more  than  400  tons  a  day  by  early  next 
year. 

The  extra  capacity  will  allow  produc¬ 
tion  of  newsprint  containing  40%  recy¬ 
cled  fiber. 

Soutbam  buys  shows 

SOUTHAM  INC.’S  EXHIBITION 
unit  has  agreed  to  acquire  three  re¬ 
gional  home  shows  from  Reed  Exhibi¬ 
tion  Companies. 

Terms  were  not  disclosed  for  the 
shows,  in  New  Orleans,  Boston  and 


Providence.  The  deal,  expected  to 
close  soon,  would  leave  Southex  Exhi¬ 
bitions  with  60  North  American  con¬ 
sumer  and  trade  shows. 

Reed,  a  unit  of  Elsevier  PLC,  is  the 
world’s  largest  exhibition  producer. 

Rockwell  names 
Bain  engineer 
of  tbe  year 

LAWRENCE  BAIN  IS  among  14  Rock¬ 
well  International  employees  named 
engineer  of  the  year,  the  company’s 
highest  honor. 

With  what  is  now  Rockwell  Graphic 
Systems  since  1970,  the  printing  tech¬ 
nology  director  based  in  Westmont,  111., 
was  selected  for  his  leadership  in  iden¬ 
tifying  and  applying  new  printing  tech¬ 
nologies. 

Held  in  conjunction  with  National 
Engineers  Week,  chaired  this  year  by 
Rockwell  chairman  and  CEO  Donald 
Beall,  the  program  that  awards  a  silver 
medallion  bearing  the  image  of  Leo¬ 
nardo  da  Vinci  honors  outstanding 
technical  achievement  among  the  com¬ 
pany’s  15,000  engineers  and  scientists. 

Bain’s  accomplishments  include  “de¬ 
velopment  of  keyless  inking  technology 
for  the  Japanese  market  and  the  con¬ 
ceptualization  and  implementation 
of  new  technologies  to  control  print 
color  and  registration,”  Rockwell  Gra¬ 
phic  Systems  president  Frank  McKay 
said. 


Lawrence  Bain  is  one  of  14  Rockwell 
engineers  of  the  year. 
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Vital  to  Your  Success 


1994  Editor  &  Publisher  Market  Guide 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets.  (PuUislidNov.  1993) 
One  to  four  copies;  $  1 00  per  copy. 

Bulk  orders  of  5  or  more:  $92  per  copy. 

Intemotionol  orders  (outside  U.S.  or  Canada):  $1 25  per  copy. 

Market  Guide  aiul  0  ROM;  $395 


Name 


1994  Emtm  &  PuBUSHn  Intimutional  Yiar  Book 

Ttw  encyclopedia  of  the  netwspoper  indusi7.  (PuUnlwd  April  1 994) 

One  k)  lour  oopiai:  $100  pv  copy. 

Bull  ordan  of  5  V  more:  $92  per  copy. 

InlOTolionol  ordin  (ouhidi  U.S.  or  Canada):  $1 25  per  copy. 

Year  Book  and  CD1IOM  vnltsyl  Idling  oopcUiliai:  $495. 

Year  Book  and  CDdlOM  wHh  liriing  ccpobililiM:  $895. 

Total  for  this  order  $ _  Payment  required  with  order. 

Title 


Ketwwli  version  ol  bolli 
ibe  Met  Guide  end 
Teot  looli  CD-ROMs  ve 
oveiloble,  pletse  tel 
1217]  trS-dUO  lit. 

333  lor  pridii} 

For  lednkel  IntoriMtiM 
tel  Fit.  444 


Company 

VISA/MC  account  # 

Street  Addreu 

Ste./Apt. 

Exp.  dote 

City 

Signature: 

Stole 

Zip -I'd 

1*11006 

Fox 

Business  CntciE  Oaiv  Ok  Citegmv 

1.  Newspaper 

2.  Newspaper  Equip.  Manufacturer 

3.  Syndicate /News  Service 

4.  Advertsing  Agency 

5.  Public  Relations  Firm 

6.  Legal  Firm 

7.  Government 

8.  Manufacturer -General 

9.  Manufacturer- Auto  &  Truck 

10.  Manufacturer -Fcxxl 

11.  Service  Industry 

12.  University /Public  Library 

13.  Financial 

14.  Retail 

15.  Public  Transportation 

16.  Individual 

17.  Publishing  Other  Than  Newspaper 

18.  Real  Estate 

19.  Other  _ _ 

Pgynent  kusI  Iw  in  U.S.  lunik  onii  nciompony  nil  oiileii. 

CA.  Distrlit  of  Columbia,  li  and  NY  residents  please  add 
eppliieblt  soles  tai.  Please  p'ovide  lemplele  street 
address  litb  zip  cede  lot  UPS  del  very.  FOR  CRFDIT  CARD 
ORDERS' Foe  order  to  1212)  69l-bt39.  All  soles  iinol. 


Editor^Publisher 

Circulation  Department 
11  West  19th  Street 
NewYork,  NY  10011-4234 


About  Awards 


Spertswrilers  Hall  of  Fame.  Miami  Herald  sports  ed' 
itor  and  columnist  Edwin  Pope  will  be  inducted  into  the 
National  Sportscasters  and  Sportswriters  Hall  of  Fame  in 
Salisbury,  N.C.,  May  2. 

Pope,  65,  started  his  career  at  the  Athens  (Ga.)  Banner- 
Herald,  becoming  at  age  15  the  youngest  sports  editor  of 
any  daily  newspaper.  He  joined  the  Herald  in  1956  after 
stints  at  the  Atlanta  Journal  and  United  Press. 

Also  being  inducted  into  the  hall  is  John  Carmichael, 
the  late  columnist  at  the  defunct  Chicago  Daily  News. 

SND  Contest.  The  Society  of  Newspaper  Design  and  the 
Newhouse  School  of  Public  Communications  at  Syracuse 
University  presented  164  newspapers  from  the  United 
States  and  13  other  countries  with  a  total  of  987  awards  in 
its  15  th  annual  Best  of  Newspaper  Design  competition. 

Best  of  Show  winners  were  Le  Devoir,  Montreal,  which 
was  recognized  for  overall  design,  and  the  Philadelphia  In- 
quirer’s  Sunday  magazine,  for  a  photo  story  by  April  Saul 
titled  “American  Dreamers.” 

Newspapers  receiving  the  most  awards  were  El  Mundo, 
Madrid,  with  64;  New  York  Times,  55;  San  Francisco  Ex¬ 
aminer,  38;  Anchorage  (Alaska)  Daily  News,  34;  and  De¬ 
troit  News,  32. 

Scripps  Howard  Awards.  The  Scripps  Howard  Foun¬ 
dation  has  presented  six  newspapers  and  three  print  jour¬ 
nalists  with  1993  National  Journalism  Awards. 

The  papers  and  areas  for  which  they  were  recognized 
were  the  Chicago  Tribune  and  Albuquerque  Tribune  — 
public  service  reporting;  Dallas  Morning  News  and  Mobile 
(Ala.)  Register  —  environmental  reporting;  Columbus 
(Ga.)  Ledger- Enquirer  —  service  in  support  of  literacy; 
and  Tribune  Chronicle,  Warren,  Ohio  —  service  to  the 
First  Amendment.  Individuals  recognized  were  John  Woes- 
tendiek,  Philadelphia  Inquirer  —  human-interest  writing; 
Richard  Aregood,  Philadelphia  Daily  News  —  editorial 
writing;  and  John  de  Rosier,  Brigham  Young  University  — 
college  editorial  cartooning. 

Goldsmith  Prize.  Neill  Borowski  and  Gilbert  Gaul  of 
the  Philadelphia  Inquirer  have  been  awarded  the  $25,000 
Goldsmith  Prize  for  Investigative  Reporting  for  a  series 
about  the  abuse  of  tax-exempt  status  by  nonprofit  organi¬ 
zations. 

The  seven-part  series,  “Warehouses  of  Wealth:  The  Tax- 
Free  Economy,”  was  published  in  April  1993. 

The  prize  is  presented  annually  by  the  Joan  Shorenstein 
Barone  Center  on  the  Press,  Politics  and  Public  Policy  at 
Harvard  University’s  John  F.  Kennedy  School  of  Govern¬ 
ment. 

Polk  Awards.  Eileen  Welsome  of  the  Albuquerque  Tri¬ 
bune  has  won  a  George  Polk  award  for  her  reporting  about 
people  unknowingly  used  as  guinea  pigs  for  atomic  exper¬ 
iments  half  a  century  ago.  Also  cited  last  month  among 
the  winners  of  the  annual  journalism  awards  was  Richard 
Dudman  for  career  achievement,  including  Vietnam  War 
coverage,  in  31  years  at  the  St.  Louis  Post-Dispatch. 

The  national  reporting  award  to  Welsome  recognized 
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Editor  &  Publisher 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

4/5/94 

3/29/94 

4/5/93 

A.H.  BeloCorp.  (NY) 

47.25 

50.75 

40.00 

Capital  Cities/A^  Inc.  (NY) 

692.75 

698.125 

540.00 

Central  Newspapers  Inc.  (NY) 

26.375 

27.25 

24.00 

Dow  Jones  &  Co.  Inc.  (NY) 

38.50 

38.50 

31.75 

Enquirer/Star  Group  (NY) 

16.00 

16.625 

16.375 

Gannett  Co.  Inc.  (NY) 

52.75 

53.50 

51.75 

Harte-Hanks  Comm.  (NY)  # 

19.125 

17.875 

Knight-Ridder  Inc.  (NY) 

58.25 

58.00 

54.625 

Lee  Enterprises  Inc.  (NY) 

33.875 

35.50 

29.75 

McCIatchy  Newspapers  Inc.  (NY) 

22.625 

23.375 

22.125 

Media  General  Inc.  (AM) 

22.625 

22.625 

18.875 

Multimedia  Inc.  (NDQ)  * 

29.25 

28.50 

32.50 

New  York  Times  Co.  (AM) 

27.375 

27.75 

30.75 

Park  Communications  Inc.  (NDQ! 

22.25 

23.00 

19.75 

Pulitzer  Publishing  Co.  (NY) 

35.00 

35.75 

35.625 

E.W.  Scripps  Co.  (NY) 

23.00 

26.375 

26.75 

Times  Mirror  Co.  (NY) 

31.75 

31.875 

31.875 

Tribune  Co.  (NY) 

59.75 

60.375 

52.375 

Washington  Post  Co.  (NY) 

234.50 

236.00 

235.25 

*  Initial  Public  Offering  -  1 1/3/93  at  $16.50 

*  3  fot  1  stock  split 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

4/5/94 

3/29/94 

4/5/93 

Maclean  Hunter  Ltd.  (a) 

16.75 

16.875 

11.125 

Hollinger  Inc.  (a) 

15.875 

15.75 

10.375 

Quebecor  Inc.  Class  A  (a) 

21.25 

21.00 

17.50 

Reuters  (c) 

84.50 

88.375 

62.00 

Southam  Inc.  (a) 

20.25 

20.00 

15.625 

Thomson  Corp.  (a) 

18.00 

17.625 

15.75 

Toronto  Sun  Publishing  Corp.  (a) 

15.00 

15.25 

13.00 

TorStar  Corp.  (a) 

24.875 

24.25 

23.50 

Pearson  Ltd.  (b) 

6.66 

6.74 

4.17 

News  Corp.  Ltd.  (c) 

52.875 

51.375 

41.50 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Wertheim  Schroder  &  Co.  Inc. 

seven  years  of  research  for  a  series  focusing  on  some  of  the 
people,  among  them  minutes-old  babies,  who  were  exposed 
to  radiation  between  1945  and  1947  in  government-spon¬ 
sored  experiments. 

Other  print  journalism  winners,  by  category,  were  Larry 
Keller  and  Fred  Schulte,  Fort  Lauderdale  Sun-Sentinel  — 
medical  reporting;  Paul  Nyden,  Charleston  (W.Va.)  Gazette 
—  business  reporting;  Keith  Richburg,  Washington  Post  — 
foreign  reporting;  Ying  Chan,  New  York  Daily  News  —  lo¬ 
cal  reporting;  State  Journal-Register,  Springfield,  111.,  staff  — 
political  reporting;  Scot  Paltrow,  Los  Angeles  Times  —  fi¬ 
nancial  reporting;  and  Isabel  Wilkerson,  New  York  Times  — 
regional  reporting. 

The  Polk  awards  were  established  in  1949  in  memory  of 
the  CBS  reporter  who  was  killed  while  covering  the  Greek 
civil  war.  Winners  are  chosen  by  a  committee  of  faculty 
and  alumni  of  Long  Island  University.  —  AP 
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^Garfield^  creator  to 
leave  United  Media 

Jim  Davis  is  buying  the  rights  to  his  cartoon  cat, 
which  soon  will  be  syndicated  by  Universal  Press 


by  David  As  tor 

ONE  OF  THE  two  most  widely  syndi¬ 
cated  comic  strips  in  history  is  leaving 
United  Media. 

An  agreement  has  been  reached  in 
principle  for  cartoonist  Jim  Davis  to 
acquire  full  global  ownership  and 
rights  to  his  “Garfield”  property.  Terms 
were  not  disclosed,  but  sources  indicat¬ 
ed  that  Davis  is  paying  UM  at  least  $15 
million  to  $20  million. 

Universal  Press  Syndicate  will 
syndicate  the  16-year-old  “Garfield,” 
which  appears  in  more  than  2,400 
newspapers  in  83  countries. 

Paws  Inc.,  a  48-employee  Indiana 
company  founded  by  Davis  in  1981, 
will  handle  all  promotion  and  licens¬ 
ing.  “Garfield”  products  are  marketed 
in  69  countries  by  more  than  350  li¬ 
censees. 

The  comic  also  has  spawned  33  best¬ 
selling  books  as  well  as  a  popular  Sat¬ 
urday  morning  series  and  prime-time 
specials  on  CBS-TV. 

The  parting  from  UM,  announced 
April  6,  is  expected  to  be  finalized  be¬ 
fore  the  end  of  next  month. 

“There’s  still  a  lot  of  paperwork  to 
do,”  said  Davis,  who  noted  that  nego¬ 
tiations  began  last  summer  and  contin¬ 
ued  past  the  March  15  expiration  date 
of  his  UM  contract. 

Why  did  he  seek  ownership  of  his 
property  and  to  leave  UM?  In  the 
1980s,  when  cartoonists’  rights  became 
a  big  issue  in  syndication,  Davis  stated 
publicly  on  at  least  one  occasion  that 
he  was  satisfied  with  UM  owning  his 
creation. 

Davis,  48,  said  he  became  more  in¬ 
terested  in  ownership  as  the  “Garfield” 
property  grew  and  his  philosophy 
about  how  to  best  run  the  business 
evolved. 

The  cartoonist  added  that  he  want¬ 


Jim  Davis 


ed  “long-term  stability”  for  his  comic 
during  a  time  of  flux  at  E.W.  Scripps 
Co.-owned  UM.  Since  1992,  UM’s  TV 
Data  and  Pharos  Books  divisions  have 
been  sold,  UM’s  syndication  division 
(which  includes  “Garfield”  distributor 
United  Feature  Syndicate)  was  al¬ 
most  sold  to  Time  Warner  and  numer¬ 
ous  management  changes  have  been 
made. 

Davis  did  say  he  ultimately  would 
have  sought  ownership  even  if  things 
had  been  calmer  at  UM,  noting  that  it 
was  a  dream  of  his  “to  take  control  of 
my  own  destiny.” 

He  added,  “No  one  is  more  commit¬ 
ted  to  Garfield’s  success,  more  attuned 
to  his  unique  potential  or  more  able  to 
achieve  it  than  the  people  at  Paws.” 

Commenting  further  about  UM, 
Davis  said,  “There  was  never  a  major 
falling  out.  There  were  little  differ¬ 
ences  in  philosophy  and  how  to  go 


about  the  business  ....  I  enjoyed  the 
relationship  with  them  over  the  years. 
We  built  a  heck  of  a  program  together.” 

Douglas  Stern,  who  last  summer  was 
named  president  and  CEO  of  New 
York-based  UM,  said  he  grew  to  like 
Davis  in  the  short  time  that  he  knew 
him. 

“We  wish  Jim  the  very  best,”  Stern 
added.  “Garfield  is  a  wonderful  charac¬ 
ter.” 

When  asked  why  UM  let  this  char¬ 
acter  go.  Stern  said,  “Jim  had  a  desire 
to  have  total  control  of  his  property, 
and  he  was  willing  to  make  a  signifi¬ 
cant  offer  for  it.  It  was  very  distracting 
to  be  in  a  very  long  negotiation.  Unit¬ 
ed  Media  has  a  lot  of  growth  plans  for 
the  future,  and  we  want  to  focus  our 
resources  on  existing  properties.” 

UM  senior  vice  president,  general 
manager  of  syndication  Sid  Goldberg 
added,  “There  was  a  lot  of  life  to  Unit¬ 
ed  before  ‘Garfield’  and  there  will  be  a 
lot  of  life  after  ‘Garfield.’  ” 

Davis  will  be  joining  a  syndicate 
whose  roster  includes  such  comics  as 
“The  Far  Side”  by  Gary  Larson,  “For 
Better  or  For  Worse”  by  Lynn  John¬ 
ston,  “Doonesbury”  by  Garry  Trudeau, 
“Cathy”  by  Cathy  Guisewite  and 
“Calvin  and  Hobbes”  by  Bill  Watter- 
son.  The  on-sabbatical  “Calvin  and 
Hobbes”  is  the  third  most  widely  syndi¬ 
cated  strip  in  the  world  behind  “Gar¬ 
field”  and  “Peanuts”  by  Charles  Schulz 
ofUFS. 

“Universal  distributes  some  of  the 
most  popular  features  in  newspapers 
today,  and  we’re  proud  to  have  ‘Gar¬ 
field’  among  them,”  Davis  said.  “I’m  re¬ 
ally  looking  forward  to  working  with 
Universal.  John  McMeel  and  I  have 
been  friends  for  years.” 

McMeel,  who  is  president  of  the 
Kansas  City-based  syndicate,  said,  “We 
are  thrilled  that  ‘Garfield’  has  found  a 
home  at  Universal.  For  more  than  15 
years,  he  has  been  a  favorite  of  millions 
of  readers  young  and  old.  He  will  be  a 
solid  fit  in  our  stable  of  talent.” 

Davis,  who  won  the  National  Car¬ 
toonists  Society’s  Reuben  Award  as 
“Outstanding  Cartoonist  of  the  Year” 
in  1990,  said  he  has  retained  former 
UM  executive  Brad  Bushell  as  a  con¬ 
sultant  to  help  with  the  transition  to 
Universal  and  possibly  work  on  other 
projects  in  the  future. 

New  York-based  Bushell,  who  will 
not  be  a  Paws  employee,  preceded 
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Goldberg  as  senior  vice  president,  gen¬ 
eral  manager  of  syndication  at  UM  be¬ 
fore  resigning  last  month  (E&P,  April 
2,  p.  30).  Two  sources  said  he  was  told 
to  leave  the  company. 

Next  week’s  issue  will  include  stories 
about  additional  management  changes 
at  UM  and  industry  reaction  to  the 
“Garfield”  announcement. 

‘Defending’  column 
syndicated  by  King 

RETIRED  ARMY  COL.  David  Hack- 
worth  is  doing  a  weekly  column  that 
“analyzes  the  military-industrial-polit¬ 
ical  complex,”  according  to  King  Fea¬ 
tures  Syndicate. 

The  “Defending  America”  writer, 
who  strongly  advocates  military  re¬ 
form,  earned  eight  Purple  Hearts  and 
more  than  100  valor  awards  during  his 
25 -year  tenure  in  the  Army. 

Hackworth  then  became  a  journal¬ 
ist,  reporting  from  the  Persian  Gulf 
during  Operation  Desert  Storm,  the 
former  Yugoslavia,  Somalia  and  other 
locales.  His  work  has  been  published 
in  the  Washington  Post  and  Playboy 
and  Newsweek  magazines.  He  serves  as 
a  contributing  editor  of  Newsweek. 

The  columnist  also  authored  Brave 
Men  and  About  Face:  Odyssey  of  an 
American  Warrior  and  co-authored 
Vietnam  Primer.  In  addition,  he  has 
appeared  frequently  on  television  and 
radio. 

Hackworth  is  represented  by  liter¬ 
ary/syndication  agent  David  Hendin, 
the  former  senior  vice  president  and 
editorial  director  at  United  Media. 

Early  subscribers  to  “Defending 
America”  include  the  Arizona  Repub¬ 
lic,  Phoenix;  Atlanta  Constitution; 
Austin  American-Statesman;  Detroit 
News;  Milwaukee  Sentinel;  San  Anto¬ 
nio  Express-News;  San  Diego  Union- 
Tribune;  St.  Paul  Pioneer  Press,  and 
several  dozen  other  papers. 

Quayle  will  write  a 
syndicated  column 

DAN  QUAYLE  WILL  write  a  weekly 
column  for  Creators  Syndicate  start¬ 
ing  next  month. 

The  possible  1996  presidential  can¬ 
didate  will  use  the  feature  to  discuss 
such  topics  as  the  Clinton  administra¬ 
tion,  congressional  term  limits,  foreign 
policy,  violence  on  television  and  “tra¬ 
ditional  family  values.” 


Before  becoming  vice  president  un¬ 
der  President  Bush,  the  Indiana  politi¬ 
cian  served  in  the  U.S.  Senate  and 
House. 

Quayle,  47,  earned  a  bachelor’s  de¬ 
gree  in  political  science  from  DePauw 
University  in  1969  and  a  law  degree 
from  Indiana  University  in  1974.  He 
subsequently  practiced  law  in  Hunt¬ 
ington,  Ind.,  and  also  worked  as  associ¬ 
ate  publisher  of  his  family’s  newspaper, 
the  Huntington  Herald-Press. 

The  Republican  now  serves  as  chair¬ 
man  of  the  Hudson  Institute’s  Compet¬ 
itiveness  Center,  an  educational  insti¬ 
tution  founded  last  year  “to  help 
America  meet  the  challenge  of  global 
competition.” 


Two  features  added 
to  ‘Eating’  package 

THE  LOS  ANGELES  Times  Syndi¬ 
cate  has  added  two  features  to  its  “Art¬ 
ful  Eating”  package. 

One  of  them  is  “Low-Fat  Baking”  by 
Donna  Deane,  test-kitchen  director 
and  food  stylist  at  the  Los  Angeles 
Times  and  co-author  of  a  cookbook 
called  Simply  Healthful  Cakes. 

The  other  feature  is  “The  Home 
Cook”  by  Marion  Cunningham,  a 
Times  and  San  Francisco  Chronicle 
columnist  who  assisted  James  Beard  for 
11  years  in  his  many  cooking  classes 
throughout  the  country. 

She  is  the  author  of  the  award-win¬ 
ning  Breakfast  Book  as  well  as  the  Sup¬ 
per  Book,  Fannie  Farmer  Baking  Book 
and  the  13th  edition  of  the  Fannie 


Farmer  Cookbook.  Also,  the  restaurant 
consultant  edited  the  12th  Fannie 
Farmer  Cookbook  edition. 

Cunningham,  who  is  working  on  a 
book  about  teaching  children  the  ba¬ 
sics  of  cooking,  has  contributed  articles 
to  Bon  Appetit,  Food  &  Wine  and 
Gourmet  magazines. 

The  two  new  features,  which  will  al¬ 
ternate  every  other  week  in  “Artful 
Eating,”  replace  “America’s  Best”  and 
“Party  Line”  by  Kathie  Jenkins. 


On-line  service  has 
seven  CS  columns 

SEVEN  COLUMNS  FROM  Creators 
Syndicate  now  are  available  on  line 
via  the  CompuServe  Information  Ser¬ 
vice,  which  has  about  1.7  million  mem¬ 
bers. 

The  seven  are  the  astrology  feature 
by  Joyce  Jillson,  the  political/social  col¬ 
umn  by  Mona  Charen,  “Media  Beat” 
by  Jeff  Cohen  and  Norman  Solomon, 
“Fight  Back!”  by  consumer  writer 
David  Horowitz,  “Taking  Stock”  by  fi¬ 
nancial  writer  Malcolm  Berko,  “The 
Gadget  Guru”  by  Andy  Pargh  and 
“The  Harris  Poll.” 


SAY  'I  DO'  TO 
MORE  READERS 


Use  our  two  bridal  Special 
Feature  Packages  to  marry  readers 
and  revenue.  Brides  &  Bouquets 
offers  20  features.  Our  Wedding 
Bells  Mini  has  1 3.  Purchase  them 
individually,  or  use  both  to  give 
blushing  brides  and  gorgeous 
grooms  everything  they  need  to 
plan  the  perfect  day. 

Both  packages  are  a  complete 
registry  of  bridal  fashion,  wedding¬ 
planning  tips,  gift  ideas  and 
romantic  honeymoons. 

Brides  &  Bouquets  and  Wedding 
Bells  Mini  are  both  available  via  AF 
DataFeatures  high-speed  wire,  on 
diskette  or  camera-ready  by  mail. 
Call  today  for  samples  (619)  293- 
1818.  Or  fax  this  ad  and  your 
address  to  (619)  297-0537. 

COPLEV 
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News  about  honors 

JEFF  MACNELLY  WAS  among  the 
184  new  fellows  elected  to  the  214- 
year-old  American  Academy  of  Arts 
and  Sciences. 

The  editorial  cartoonist  is  with  the 
Chicago  Tribune  and  Tribune  Media 
Services,  which  also  syndicates  Mac- 
Nelly’s  “Shoe”  and  “Pluggers”  comics. 

Another  TMS  creator,  Mike  Peters, 
has  won  a  National  Headliner  Award 
for  his  editorial  cartoons. 

Peters,  who  is  with  the  Dayton  Dai' 
ly  News,  also  does  the  “Mother  Goose 
and  Grimm”  comic  for  TMS. 

Next  month,  humor  columnist  Erma 
Bombeck  will  receive  an  honorary  de¬ 
gree  from  the  University  of  Notre 
Dame. 

It  will  be  the  15th  such  degree  for 
the  Universal  Press  Syndicate  writer. 

Another  columnist,  Carol  Kleiman, 
has  won  an  award  from  the  Foundation 
of  American  Women  in  Radio  and 
Television  for  her  Nightly  Business  Re' 
port  commentaries  that  air  on  the  Pub- 
lic  Broadcasting  Service.  Kleiman 
writes  “Jobs”  and  “Women  at  Work”  for 
the  Chicago  Tribune  and  Knight-Rid- 
der/Tribune  News  Service. 

‘Terry’  on  television 

A  TELEVISION  SERIES  based  on  the 
“Terry  and  the  Pirates”  adventure  strip 
is  being  developed. 

“Terry,”  created  in  1934  by  Milton 
Caniff  (1907-1988),  is  considered  one 
of  the  best  comics  of  all  time.  It  was 
syndicated  by  what  is  now  Tribune 
Media  Services. 

The  live-action,  hourlong  series  is 
being  developed  by  RCS  Films  &  TV 


of  Italy  and  four  American  producers: 
Michael  Uslan  and  Benjamin  Melniker 
(Batman)  and  Mace  Neufeld  and 
Robert  Rehme  (Patriot  Games). 

A  popular  transcript 

THE  TRANSCRIPT  OF  President 
Clinton’s  March  24  news  conference 
was  the  most  requested  document  ever 
from  the  Fax-on-Demand  system  oper¬ 
ated  by  U.S.  Newswire. 

USN  reported  that  183  news  organi¬ 
zations  and  individuals  asked  for  the 
transcript  of  the  session,  which  was 
dominated  by  questions  about  the 
Clintons’  investments  in  Whitewater 
Development  Co.  in  Arkansas. 

Washington-based  USN  also  an¬ 
nounced  that  White  House  state¬ 
ments,  schedules  and  other  documents 
now  can  be  accessed  via  Knight-Rid- 
der’s  PressLink  electronic  bulletin 
board. 

Page  goes  bilingual 

NEWSDAY’S  “STUDENT  Briefing 
Page,”  a  thrice-weekly  color  feature  for 
young  readers,  has  gone  permanently 
bilingual. 

Readers  now  can  pull  the  feature  out 
of  the  tabloid  paper  and  read  the  Eng¬ 
lish-language  version  on  one  page  side 
by  side  with  the  Spanish-language  ver¬ 
sion  on  another. 

The  idea  was  suggested  by  teachers, 
students  and  parents,  who  said  seeing 
the  same  information  in  two  languages 
could  help  speakers  of  both  languages 
improve  their  skills.  Tests  of  the  bilin¬ 
gual  concept  were  well-received. 

Plans  call  for  the  Spanish  transla¬ 
tion,  which  is  done  on  contract,  to 
join  the  English-language  version  in 
syndication  by  the  Los  Angeles  Times 
Syndicate. 

Bill  Zimmerman  edits  the  “Student 
Briefing  Page”  at  Newsday. 

California  cartoons 

EDITORIAL  CARTOONS  BASED 
on  California  issues  are  being  self-syn¬ 
dicated  by  T.  Brian  Kelly. 

“We’re  giving  our  subscribers  the  op¬ 
portunity  to  laugh  at  the  state  we’re 
in,”  said  Kelly,  who  has  10  initial 
clients.  His  work  also  has  appeared  in 
the  San  Jose  Mercury  News  and  na- 


A  Kelly  cartoon 


tional  weekly  edition  of  the  Washing' 
ton  Post. 

Kelly,  34,  holds  a  bachelor  of  fine 
arts  degree  in  painting  from  the  Uni¬ 
versity  of  Illinois  at  Urbana. 

He  is  based  at  the  California  Car¬ 
toon  Service,  P.O.  Box  20145,  Oak¬ 
land,  Calif.  94620. 

Russian  resurfaces 

THE  YURI  CHARACTER  in  “Mot¬ 
ley’s  Crew”  surfaced  again  during  the 
week  of  March  28  as  the  proprietor  of 
a  Moscow  gambling  casino. 

Tom  Forman,  who  does  the  Tribune 
Media  Services  comic  strip  with  Ben 
Templeton,  has  a  strong  interest  in  the 
former  Soviet  Union.  He  has  lectured 
about  Russia  and  written  two  screen¬ 
plays  and  a  novel.  The  Last  Decathlon, 
about  the  country. 

Solomon  does  film 

ARTIST  DEBRA  SOLOMON  has 
written,  directed  and  produced  an  ani¬ 
mated  short  called  Mrs.  Matisse. 

The  film  is  about  the  marital  woes  of 
Amelie  Matisse,  the  wife  of  philander¬ 
ing  French  painter  Henri  Matisse. 

Solomon  illustrates  the  youth-ori¬ 
ented  “How  Come?”  science  column, 
which  is  written  by  Kathy  Wollard  of 
the  Los  Angeles  Times  Syndicate. 

‘Franchising’  news 

“FRANCHISING”  NOW  IS  appear¬ 
ing  in  more  than  100  newspapers  and 
magazines. 

The  free  question-and-answer  col¬ 
umn  is  by  John  Hayes  of  Franchise 
News  Features,  2  Chelfield  Road, 
North  Hills,  Pa.  19038. 
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WRITER^S  WORKSHOP 

by  Jack  Hart 

Missed  opportunities 


A 

newspaper’s  first  obligation  is  a 
full  and  fair  accounting  of  the  day’s 
news.  Most  of  the  stories  we  write  take 
forms  that  serve  that  purpose.  The 
lead  summarizes  the  story’s  most  im¬ 
portant  elements.  The  balance  of  the 
story  elaborates,  dealing  out  addition¬ 
al  facts  in  more  or  less  descending  or¬ 
der  of  importance. 

That’s  exactly  as  it  should  be  .  .  . 
most  of  the  time. 

But  we  have  other  obligations  too.  A 
newspaper  links  readers  and  the  rest  of 
humanity,  helping  to  make  life  mean¬ 
ingful  by  exploring  the  nuances  of  the 
human  condition. 

When  it  does  that,  news  writing 
serves  the  same  purpose  as  literature. 
The  great  novels  earned  their  status  as 
classics  because  they  used  sophisticat¬ 
ed  story  forms  to  reveal  central  truths 
about  the  human  experience. 

The  key  word  here  is  “story.”  Jour¬ 
nalists  use  the  word  promiscuously, 
hanging  it  on  just  about  any  group  of 
related  facts.  But  literary  types  use  the 
word  in  a  much  narrower  sense.  They 
reserve  it  for  narratives  that  meet  cer¬ 
tain  requirements,  and  they  recognize 
true  storytelling  for  the  rare  skill  it  is. 

The  nature  of  stories  and  story¬ 
telling  is  a  book-length  topic.  But  all 
we  really  need  to  say  here  is  that  a 
good  story  will  display  these  minimum 
characteristics:  ( 1 )  an  interesting  cen¬ 
tral  character  who  (2)  faces  a  chal¬ 
lenge  or  is  caught  up  in  a  conflict  and 
(3)  whose  situation  changes  as  (4)  ac¬ 
tion  takes  place  in  (5)  an  engaging  set¬ 
ting. 

Any  situation  that  displays  most  of 
those  elements  contains  the  potential 
for  a  true  story,  an  account  that  takes  a 


Hart,  a  reporter,  editor  and  journalism 
school  professor,  is  staff  development 
director  and  writing  coach  at  the 
Portland  Oregonian 


radically  different  approach  from  the 
typical  inverted-pyramid  news  report. 

You  can’t  always  exploit  such  story 
opportunities.  Maybe  the  reporter  who 
turns  up  a  subject  with  great  story  ele¬ 
ments  already  is  involved  in  a  big  pro¬ 
ject.  Maybe  the  story’s  news  angle  is  so 
urgent  that  you  have  to  get  a  basic 
news  story  into  print  pronto.  That’s  the 
nature  of  the  business. 

But  while  you  may  have  to  pass  up 
some  great  stories  because  of  deadlines 
or  staffing,  you  should  never  pass  them 
up  because  you  don’t  recognize  them 
for  what  they  are.  Unfortunately,  that 
kind  of  ignorance  probably  accounts 
for  more  missed  opportunities  than  we 
would  like  to  admit. 

My  own  paper  is  typical.  A  few  win¬ 
ters  back,  for  example,  a  72-year-old 
local  woman  froze  to  death  when  her 
furnace  ran  out  of  heating  oil.  The 
woman,  as  it  turned  out,  had  plenty  of 
money,  but  she  could  be  crotchety.  She 
sometimes  yelled  at  neighborhood 
kids,  harassed  retailers  and  refused  to 
open  the  door  for  housekeepers.  A 
brother-in-law  said  the  woman,  who 
could  be  foul-mouthed,  was  “made  of 
rawhide  and  whalebone.” 

All  told,  the  woman’s  last  years  held 
the  potential  for  a  fascinating  tale.  She 
was  a  great  character.  The  restricted 
confines  of  her  house  made  for  a  great 
setting.  Her  own  personality  produced 
the  isolation  that  led  to  her  death. 

news  report,  not  a  story  in  the  more 
engaging,  literary  sense.  We  began  it 
not  with  the  kind  of  action  line  that 
launches  most  true  stories  but  with  a 
standard  summary  lead,  complete  with 
unnecessary  attribution:  “A  72-year- 
old  woman  whose  oil  furnace  tank  had 
gone  dry  was  found  dead  of  hypother¬ 
mia  in  the  North  Portland  home  where 
she  lived  for  45  years,  authorities  said 


Tuesday.” 

We  took  a  similar  approach  to  the 
story  of  an  unusual  suburban  murder. 
We  began  it  with  this  lead:  “A  59- 
year-old  woman  dying  of  cancer 
was  sentenced  to  life  imprisonment 
Wednesday  for  shooting  her  husband 
to  death  while  he  slept  in  her  Milwau¬ 
kee  town  house.” 

As  it  turns  out,  the  dead  man  had 
been  carrying  on  with  another  woman 
for  nearly  20  years.  He  and  his  wife 
were  finally  separated,  but  she  hoped 
for  a  reconciliation.  Then  he  got  in¬ 
volved  with  yet  another  woman.  She 
blasted  him,  saying  she’d  had  all  she 
could  take. 

That’s  the  stuff  of  a  movie.  It  sure 
goes  beyond  10  inches  of  quotes.  But 
to  capitalize  on  this  sort  of  thing,  we 
have  to  recognize  the  story  elements 
and  know  how  to  handle  them. 

^^ikewise  with  the  tale  (forgive  me) 
of  Tazz  the  dog.  Some  central  Oregon 
ranchers  have  turned  away  from  a 
tough  beef  market  and  are  raising 
llamas.  Tazz  turned  to  killing  them. 
Authorities  ordered  the  dog  done  away 
with.  Tazz’  owner  spent  thousands 
fighting  the  execution  order  for  two 
years,  appealing  to  the  U.S.  Court  of 
Appeals  and  Supreme  Court.  When 
the  animal-control  people  finally  put 
Tazz  away,  the  man  showed  up  at  the 
shelter,  where  it  took  four  deputies  to 
subdue  him. 

We  gave  the  story  two  4- inch  slots  in 
regional  roundups. 

We  probably  had  a  good  excuse  for 
the  way  we  handled  each  of  these  ex¬ 
amples.  But  each  was  nonetheless  a 
missed  opportunity.  If  we’re  going  to 
compete  in  a  crowded  media  market, 
we  have  to  get  more  true  stories  in  the 
paper,  human  dramas  that  offer  far 
more  meaning  than  the  unadorned  re¬ 
ports  we  usually  run.  BE^fP 
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Negative 

Continued  from  page  15 
the  story.” 

It  may  have  been  a  “fair”  point,  but 
it  wasn’t  the  kind  of  coverage  Journal 
Register  wanted. 

On  Monday  morning,  Healy  was 
called  into  the  publisher’s  office.  The 
publisher,  Geoffrey  Moser,  “was  very 
upset  about  the  article,”  Healy  said. 
“He  said  it  reflected  negatively  on  the 
company  .  .  .  and  then  he  said  that  he 
wanted  me  to  fire  [Epworth]. 

“I  said  if  the  corporate  people  were 
so  upset  about  the  story,  that  it  ought 
not  to  be  [Epworth]  fired.  It  was  my  re¬ 
sponsibility  because  I  had  assigned  her 
to  write  the  story,  and  if  he  was  going 
to  fire  somebody,  it  should  be  me,” 
Healy  said. 

She  also  offered  to  run  a  correction, 
“but  he  wouldn’t  do  that.  He  said  I  had 
to  fire  Marsden  or  he  would  and  I  said, 
‘Well,  if  you  do.  I’m  leaving.’  ” 

Healy  walked  out,  and  later  that  day, 
Epworth  was  fired. 

“I  really  don’t  want  to  be  a  part  of  a 
business  that  is  responsible  to  some 
corporate  entity  in  New  Jersey,”  Healy 
said.  “It’s  not  like  I  want  to  crash  and 
burn  over  some  stupid  story,  but  it  was 
so  incredibly  wrong,  I  didn’t  feel  like  I 
had  a  choice.  I  certainly  could  not  go 
back  to  work  like  that  was  OK  with 
me.” 

Epworth  was  equally  surprised  by 
the  reaction  to  her  article.  “I  asked 
specifically  why  I  was  being  fired  and 
was  told  it  was  because  there  is  a  poli¬ 
cy  that  you  cannot  write  anything  that 
embarrasses  the  Journal  Register  Com¬ 
pany  or  casts  it  in  a  bad  light,”  she  said. 

Like  Healy,  Epworth  is  concerned 
about  the  “chilling  effect”  of  such  a 
policy.  “The  implications,  of  course, 
are  that  if  we  write  anything  that  em¬ 
barrasses  an  advertiser  or  a  friend  or  a 
political  ally  of  the  company,  we  might 
be  in  the  same  position  of  having  our 
jobs  threatened.” 

Some  employees  of  the  Register  Citi¬ 
zen  have  sided  with  Healy  and  Ep¬ 
worth.  Two  days  after  Epworth  was 
fired,  Dolores  Laschever,  a  15-year  vet¬ 
eran  of  the  paper,  walked  out  in  a  re¬ 
lated  dispute. 

As  part  of  her  responsibilities, 
Laschever  handled  letters  to  the  edi¬ 
tor.  After  Epworth  was  fired,  “I  got  a 
letter  to  the  editor  from  someone  who 
commented  about  what  happened  with 
Marsden  and  Liz  and  said  that  the  pa¬ 
per  needed  to  lighten  up  a  little  bit,” 
Laschever  said. 


Although  the  paper  has  maintained 
a  long-standing  policy  of  printing  “just 
about  every  letter  we  receive,”  Laschev¬ 
er  said,  she  was  forbidden  by  the  pub¬ 
lisher  to  print  the  letter.  “He  said  he 
considered  it  a  personnel  matter  .  .  . 
and  he  wanted  me  to  turn  over  any 
other  letters  we  got  about  it.” 

Laschever  walked  out. 

“People  in  a  community  like  ours 
consider  the  newspaper  the  voice  of 
the  community  because  they  have 
been  free  to  write  in  and  speak,”  she 
said.  “If  we  don’t  allow  them  to  do 
that,  it  ceases  to  be  their  voice  and 
they  can  no  longer  trust  our  integrity.” 

After  repeated  phone  calls.  Journal 
Register  officials  refused  to  comment. 

Campus 

Continued  from  page  30 

One  scrawl  described  a  certain 
teacher  as  a  “fag.”  An  essay  made  an 
obscene  anatomical  reference  to  a  fe¬ 
male  teacher,  who  was  named.  Ob¬ 
scenities  were  used  in  other  references 
in  the  paper. 

Fleischli  termed  the  Exploited  “nine¬ 
ty-eight  percent  brilliant  and  two  per¬ 
cent  debatable.” 

“It  was  fair  comment  and  there  was 
no  abuse  of  privilege,  malice  or  ill  will,” 
he  added.  “But  you  have  school  offi¬ 
cials  who  don’t  understand  the  First 
Amendment.  They  just  see  it  as  show¬ 
ing  disrespect  for  the  system.” 

Canyon  principal  Ralph  Jameson 
contended  that  Kadri’s  ouster  had 
nothing  to  do  with  the  First  Amend¬ 
ment  and  everything  to  do  with  the 
state’s  education  code. 

“The  code  says  that  free  speech  can¬ 
not  be  used  for  libel  and  abuse  of  any¬ 
one,”  Jameson  added.  He  said  Kadri’s 
tabloid  was  “not  consistent  with  the 
school’s  educational  mission.” 

Jameson  denied  that  Kadri  was 
kicked  out  because  he  circulated  an 
underground  newspaper. 

“We  get  criticized  fairly  often  in 
Smoke  Signals  (the  school  newspaper),” 
he  said.  “We’ve  never  said  we’re  per¬ 
fect.  But  this  [the  Exploited]  was  a  vi¬ 
cious  attack  on  staff  members.  If  a  stu¬ 
dent  made  these  comments  orally,  he 
would  be  immediately  subjected  to  dis¬ 
ciplinary  procedure.  Being  disrespect¬ 
ful  to  the  teaching  staff  is  unaccept¬ 
able.” 

The  principal  said  Kadri’s  paper  was 
inserted  into  student  lockers  and 
teachers’  mailboxes  and  handed  out 
during  an  assembly. 


School  district  attorney  Ronald 
Wenkart  contended  that  Kadri  got  a 
break  by  initially  being  punished  with 
an  “involuntary  transfer,”  which  meant 
that  he  would  have  been  shifted  to  an¬ 
other  school  in  the  same  district. 

Even  though  this  action  would  have 
been  a  black  mark  on  his  record,  it  was 
less  severe  than  expulsion,  the  lawyer 
said. 

If  he  were  expelled,  no  other  school 
in  the  district  would  be  obligated  to 
take  him  and  probably  would  not,  he 
explained.  However,  the  court  compro¬ 
mise  was  an  even  better  deal  for  Kadri 
because  it  enabled  him  to  choose  his 
new  school,  Wenkart  said. 

He  noted  that  Supreme  Court  deci¬ 
sions  extending  First  Amendment 
rights  to  school  newspapers  contain  an 
exemption  for  publications  that  violate 
a  school’s  conduct  rules. 

Before  the  court  hearing,  Kadri 
wrote  to  the  school  board,  “I  only  have 
three  and  a  half  months  to  go  before  I 
graduate.  Please  do  not  let  this  one 
mistake  ruin  all  I  have  worked  for  and 
accomplished.” 

Shop  Talk 

Continued  from  page  60 

printed  product.  The  goal  is  to  teach 
the  Hispanic  periodistas  how  to  write 
well  in  Spanish  and  how  to  become 
leaders  in  both  their  newsrooms  and 
communities. 

5.  Look  for  the  momentum. 

There  may  be  occasions  when  Span- 

ish-language  supplements  can  be  an 
added-value  to  your  daily  product  (  .  . . 
there  is  a  soccer  World  Cup  this  sum¬ 
mer  in  the  United  States). 

6.  And  practice  bench-marking. 

Look  at  what  Latin  American  news¬ 
papers  and  magazines  are  doing  to  in¬ 
novate  in  their  markets.  But  don’t  try 
to  copy  them  because  your  audience  in 
the  United  States  surely  has  gone 
through  an  acculturation  process  al¬ 
ready. 

Currently,  there  are  some  important 
newspaper  projects  developing  in  Texas 
to  approach  the  Hispanic  population. 
It  seems  that  during  this  decade,  no¬ 
body  wants  to  take  a  siesta  but  rather 
join  the  fiesta  and  expand  its  market 
share. 

In  coming  years,  Spanish-language 
publications  will  set  their  own  tune  as 
their  local  communities  evolve  and  de¬ 
cide  how  to  preserve  their  values:  a 
mother  language,  a  nuclear  family  and 
a  loyalty  to  traditions. 
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Did  You  Read  These 
Important  E&P  Articles 

In  March? 


No  Joke:  No  Snakes 

Alameda  Newspaper  Group  bans 
photos  of  snakes;  editor  says 
readers  do  not  want  to  see  such 
photos  with  their  breakfast. 

Selective  Exclusion 

Newspaper  files  civil  suit  charging 
school  board  with  violating  rights 
of  reporter  cited  with  trespass, 
barred  from  schools. 

Classified  Ad  Controversy 
Is  Resolved  In  Iowa 

Iowa  campus  papers  told  by  the 
state  that  it  was  illegal  to  run  ads 
seeking  roommates  of  a  particular 
gender  later  are  told  it  is  legal. 

Adobe  To  Acquire  Aldus 

Consolidation  reaches  the  desktop 
market;  Adobe-Aldus  a  challenge 
to  Quark?  Freehand’s  future? 

One  Order/One  Bill  System 
Gets  A  Dress  Rehearsal 

Newspaper  Association  of  America 
tests  its  National  Newspaper  Net¬ 
work  concept  with  a  75-newspaper, 
$1  million  ROP  ad  buy  from 
Chrysler. 

Is  The  Delicate 
Balance  Teetering? 

Bell  companies  are  upset  with  ad¬ 
ditions  to  a  Senate  telco  bill  they 
and  newspapers  previously  found 
acceptable. 


Releasing  Classified 
Government  Documents 

Congressman,  senator  introduce 
separate  bills  aimed  at  reducing 
amount  of  time  that  sensitive  gov¬ 
ernment  information  remains 
secret. 

Standard  Ad  Invoice 
Plans  On  Target 

NAA  executive  expects  full  imple¬ 
mentation  by  newspapers  by 
September. 

Media  Coverage  Played 
A  Role  In  Settlement 

Lawyer  who  represented  boy  in 
molestation  suit  against  Michael 
Jackson  says  intense  coverage 
facilitated  agreement  before  trial. 

Re-establishing  Relevance 
For  Newspaper  Readers 

Panelists  examine  concepts  aimed 


at  stopping  erosion  of  readership. 

Audiotex  Yields  A 
^Gushing  River 
Of  Revenue' 

Voice  personal  ads  brought 
$231,000  in  revenue  last  year  at 
the  Allentown,  Pa.,  Morning  Call. 

Many  Promises, 

Little  Action 

Reporters  Committee  report  says 
that  despite  pledge,  the  Clinton 
administration  has  opened  some 
areas  of  government  but  continues 
restrictive  Reagan/Bush  policies  in 
others. 

National  Security  Vs.  The 
Public's  Right  To  Know 

Congressional  committee  considers 
whether  the  government  should 
release  financial  information  on 
intelligence  operations. 


You  miss  a  lot  in  the  newspaper  industry  if  you  miss  a  week  of  E&P. 


Editor(^Piiblisher 

The  Only  Independent  Weekly  Journal  ofNewspapering 


Start  your  own  subscription  —  delivered  to  your  home  or  office  —  today!  Look  for  the  convenient 
subscription  reply  cara  bound  in  this  issue  or  call  the  Circulation  Department  at  (212)  675-4380. 


EOT 


Classified  Advertising 

11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE 


ADVERTORIAL 


ADVERTORIAL  FOR  SPECIAL  SEQION 
EDITORS.  Weekly  advertorial  copy  you 
want  to  be  associated  with  -  Automotive 
Nevrs,  Real  Estate,  Modern  Healthcare, 
and  more.  Joe  Hanley,  CRAIN  NEWS 
SERVICE,  Phone:  (212)  254-0890.  Fox: 
(212)254-7646. 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicote.  1-800-322-5101 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia,  auto  history.  (810)  573- 
2755. 


CARTOONS 

ENVIRONMENT  CARTOON  FEATURES 
Wildlife  humor 

For  samples  call  (216)  251-1389 

ENTERTAINMENT 

PHOTO  ILLUSTRATED  11  X  14  enter¬ 
tainment  pace  -  movie,  trivia, 
nostalgio.  Weekly,  monthly.  Free  sam¬ 
ples.  NY  Arts,  23  Kenyon,  Mount 
Vernon,  NY  1 1552.  (914)  664-8780. 

Tiumor 

AWARD-WINNING  column  with  high 
readership.  Currently  in  19  dailies,  7 
weeklies.  Extremely  reasonable  rates. 
Walt  Brasche,  Spectrum  Features, 
(717)  784-2460  or  (717)  389-4825. 


ANNOUNCEMENTS 


INVESTORS  WANTED 

3  YEAR  old  publishing  company  needs 
active  partner  with  magazine  experi¬ 
ence  (or  national  program.  Contact 
American  Psychic  Magazine  at  Box  20, 
303  Loma  Alta  Drive,  Santa  Barbara, 
CA,  93109  or  call  (805)963-7952. 


NEWSPAPER  APPRAISERS 


APPRAISERS  &  BROKERS 
Appraisals  (or  estates,  partnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  222 
Berkeley  St.,  Box  54,  Boston,  MA 
02116.  (617)536-1900 


C.  BERKY  &  ASSOCIATES,  INC. 
Consuhonts  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
partrters,  ESOP,  other. 
BOLITHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach 
FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozzeman, 
MT59715,  (406)586-6621 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  8.  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301)  540-0636 
Dick  Smith-S/SE-(601 )  627-7906 
D.  Claussen-MWest-(414)  272-6173 
Geoff  Edwards-E/SE-(703)  750-8675 
Bruce  Lantz-CANADA-(51 9)  631  -5709 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
tor  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  o  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO-CRIBB  &  Associates 
Our  Firm  Established  in  1 923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Nevrspaper  -  Shopper  -  Specialty 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Soles  -  Consulting 
9210  Thornton  Rd.  -  Ste.  3 
Stockton,  CA  95209  (209)  952-0852 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


HUMOR 


WARNING:  "IN  A  NUTSHEa"  may  be 
hazardous  to  your  readers'  health. 
Thousands  hove  already  died  laughing. 
Award-winning,  700  words,  weekly. 
Free  samples,  rates.  Barbara  Naness, 
1 1 9  Washington  Avenue,  Staten  Island, 
NY  10314,  (718)  698-6979. 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843 

Compassion  is  the  basis  of  morality. 

Arnold  Schopenhauer 


SENIOR  HEALTH 


"SENIOR  CLINIC."  America's  ONLY 
doctor  written  column  on  Senior  Health. 
1 0  years  in  Rochester  (NY)  Democrat  & 
Chronicle.  Weekly,  600  words.  Sam¬ 
ples,  rates.  Frank  Mocinnis,  M.D.  HFM 
Literary  Enterprise,  #104-3282  Casorso 
Rood,  Kelowna,  British  Columbia,  Can- 
odaV1W3L6. 

(604)  868-8603 

SYNDICATION  SERVICES 

FREE  TRIAL  1  (800)-PUNCHIN 
Travel  Theater  Restaurant  Wine 
Computer.  Revievrs,  Columns,  Feotures 


Classified  Advertisers:  If  you  don’t  see  a  category 
that  fits  your  needs,  please  call  us  at 
(212)  675-4380 


NEWSPAPER  BROKERS 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  vrork.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fox  (404)233-2318 
Lon  W.  Williams 

MEL  HODELL,  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fax  (909)624-8852 

MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 

PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestments 
Management-Brokers 
PO  Box  3308 

Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


NEWSPAPER  BROKERS 

Whitesmith  Publication  Services 
Rod  VYhitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPER  FINANCING 

NEWSPAPER  PROS  seek  equity 
investors  (or  a  growing  company.  Box 
06873,  Editor  &  Publisher. 

NEWSPAPERS  FOR  SALE 

ESTABUSHED  MONTHLY  paper  serving 
upscale  Northwest  destination  resort  com  - 
munity  with  skiing  and  golf.  Solid  ad 
base.  Terrific  grawth  potential. 
$45,000  cash.  Reply  to  Box  06869, 
Editor  &  Publisher. 

FOR  SALE;  Profitable  central  Iowa 
weekly;  over  $200,000  grass;  excellent 
net.  Contact  John  van  der  Linden, 
broker,  PO  Box  275,  Spirit  Lake,  lA 
51360.  (712)  336-2805. 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  persanal  service. 
Call  for  a  brochure  and  propasal 
before  listing  your  paper.  222  Berkeley 
St.,  Box  54,  toston,  MA  021 16.  (617) 
536-1900. 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisal  -  Brokerage 
PO  Box  627,  Raymond,  WA  98577 
(206)  942-3560 

When  o  person  is  down  in  the  world, 
an  ourrce  of  help  is  better  than  a  pound 
of  preaching. 

Edward  Bufwer-Lytton 


It’s  a  Classified  Secret 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  on  envelope  addressed  to  the  E&P 
Classified  Advertising  Department  with  on  attached  note 
listing  the  newspapers  or  companies  you 
do  not  wont  the  reply  to  reach. 

If  the  Box  Number  you're  answering  is  on  your  list, 
we'll  discard  your  reply. 
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NEWSPAPERS  WANTED 


TRADE  ASSOCIATION 


NEWSPAPERS  FOR  SALE 


GOOD  PRESSES  and  buildings.  New 
replacement  cost  close  to  total  soles 
price.  Doily  or  o  weekly,  very  little  more 
than  cost  of  new  equipment.  Many 
others,  good  values.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition  Blvd.,  Austin,  TX  78703. 
(512)476-3950. 


NORTH  ILLINOIS  weekly.  $129,000 
gross.  Good  income  (or  nusband/wife 
or  group.  Priced  to  sell.  Reply  to  Box 
06879,  Editor  &  Publisher. 


Those  who  are  free  of  resentful  thoughts 
surely  find  peace. 

Buddha 


NEWSPAPERS  FOR  SALE 


TWO  WEEKLIES  in  suburbs  of  Kansas 
City.  Established,  growing,  presses, 
property.  Open  to  investors.  Write  Jock 
Davis,  1156  W.  103rd,  Suite  230, 
Kansas  City,  MO  64114  or  call  (913) 
469-6540. 


WEEKLY  IN  PACIFIC  Northwest  with 
bright  future  but  must  sell  (or  personal 
reasons.  Will  sacrifice  to  best  offer. 
Include  letter  head  and  phone.  Box 
06870,  Editor  &  Publisher. 


WEST  COAST  WEEKUES  -  established, 
profitable,  one  (or  $205,000,  another 
priced  at  $160,000.  Bruce  Wright, 
Media  Consultant,  (209)  952-0852. 


FAMILY  OWNED/OPERATED  NEWS¬ 
PAPER  GROUP  aggressively  seeking 
acquisitions  of  doily/ weekly  newspa¬ 
pers/shoppers  in  U.S.  All  correspon¬ 
dences  and  discussions  are  confiden¬ 
tial.  Contact: 

EDWARDS  PUBLX^TIONS 
PO  Box  1193 
Seneca,  SC  29679 
(803)  882-3272 


WE  ARE  SEEKING  newspapers  and 
shoppers  in  Zones  7,  8  and  9  with  a 
$200,000  +  gross.  Write  PO  Box  118, 
Hohville,  CA  92250 


Kirtdrtess  is  the  golden  chain  by  which 
society  is  bound  together. 

Johann  van  Goethe 


American  Association  of  Independent 
New^per  Distributors  -  an  organiza¬ 
tion  for  the  professional.  Far  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 
16  Santa  Ana  Place,  Walnut  Creek,  CA 
94598. 


SEND  E&PBOXREPUES 
TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  1001 1 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOptical  (310)  372-0372. 


COMPUTERS 


XEROX  820-11  computer,  disk  drive  Com¬ 
panion  P32CQ1  printer,  cable,  disks, 
circulation  software.  Available  about 
June  1 .  Make  offer.  Contact  Alice, 
Highland  News  Leader,  Highland,  IL 
(618)654-2366 


CONVEYORS 


WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-521 8  Fox  (407)  273-901 1 


EQUIPMENT  FOR  SALE 


SAVE  $200,000 

DIADEM  Carat  500  Page  assembly 
CEPS  system 

Couplers  to  2  Crosfield  Scanners  (or 
input  or  output  to  Scanners 
Software  plug-in  to  X-connect  to  MAC 
Call  (708)  587-2177 
Mr.  Van  Buren 


MAILROOM 


RECONDmONED, 

with  new  machine  warranly. 

Model  CN-70  Stackers,  19%"  stock  height 
Delivery  to  left  and  right.  Two  available. 

Bargain  priced  at  $39,000  each. 


MULLER  MARTINI 


MULLER  MARTINI  CORP.  P.O.  Box  3360 
Smithtown.  NY  11787-0811  (516)  582-4343 


MAILROOM 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  ond  multiwide  label  heads  ond 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used,  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discount 


Coll  MidAmerica  Graphics 
at  (800)  356-4886 


3  Muller-Martini  5-1  227S  Inserters 

4  Ferag  single  gripper  coneyors 
200*  l^g  each 

Signode  MLN-2A 
Signode  MLEE 

1  Stepper  tying  and  inserting  machines 
1987 

2  Cheshire  quarter  folders  and  labeling 
machines 

Northeast  Industries  (21 3)  256-4791 


MAILROOM 

Harris  848  and  1372  Inserters  *  Muller 
227E  5  into  1  Inserter  *  Muller  227S  5 
into  1  Inserter  *  Muller  CS-70  Com¬ 
mercial  Stocker  *  Hall  Monitor  Stackers 
*  Cheshire  Newspaper  Labeler  *  New, 
Used,  and  Rebuilt  Harris  Hoppers. 
Robert  Lumino:  K&M  NEWSPAPER 
SERVICES,  INC.  (800)  828-0242  FAX 
(914)  368-3459. 


Modular  Distribution  Systems 
1  tyline/2  docks;  2  tyline/4  docks 
3  t^ine/6  docks;  4  t^ine/8  docks 
(407)  273-521 8  FAX  (407)  273-901 1 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Konipe  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  IrK. 
(407)  273-5218  or  (800)  741-1937 


MAILROOM 


REA4ANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 


VALLEY  REMANUFACTURING  CO. 
Bruce  L  Seidel  (215)  820-9669 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Coll  MidAmerica  Graphics  at 
(800)  356-4886. 


PLATEMAKING 


NEWSIMAGE  LETTERFLEX 
PUTEMAKING  MACHINES 
3  Systems  Available  -  8  years  old 
John  Hihoo  -  (303)892-5355 


AUTOLOGIC  APS-5  (or  parts;  APS-5U 
in  working  condition.  As  is  -  where  is. 
(216)  329-7000  Bill  McCartney  or  Mel 
Shook 


GOSS  Headliner  MK  1 

•  44  print  couples  -  23  9/1 6  cutoff 
•3  folders  (2/1) 

•  17  PEC  converted  reels  with  oufo  roll 
chonge  (1983) 

•  Crabtree  Vickers  Civilox  Inking 

•  K-F  3  pin  registration  system  and 
associotea  plate  making  equipment 

•  Hurletron  DC  drive  (5  years  old), 
Baldor  motors  Alan  Bradley  PLC 

•  Web  Microtrak  9500  color  compensa¬ 
tion  system 


rently  operating.  Available  Oct/Nov 
94 

For  sale  as  orte  pockoge  or  in  pieces 

Contact:  David  Roy 

SOUTH  BEND  TRIBUNE 
(219)235-6161 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 


The  jealous  are  troublesome  to  others, 
but  torment  to  themselves. 

WilKam  Penn 
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EQUIPMENT  &  SUPPLIES 


PRESS  ROOM 
MAN-Roland  Folders 
160  po^s  -  double  out  -  22-21 A  with 
3  high  fomner  &  angle  bars 
Only  7  years  old 

GOSS  R.T.P's  42"  with  Y  columns  and 
wall  brackets  10  AVAILABLE 
Goss  3-2  folders 
21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60HPG.E.  drives 
Only  7  years  old 

Northeast  Industries  (21 3)  256-4791 


WANTED  TO  BUY 


CALLUS  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 

ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
'  . 62. 


IMMEDIATELY  NEEDED 
4  odd  on  Metro  units  22  3/4  . 
4  to  8  Unit  Harris  VI 5D. 

2  to  1 0  Unit  Harris  VI 5A. 

Call  John  Velilla  (91 3)  541  -8886. 


CLASSIFIED  ADVERTISING  DEADLINES 

IN-COLUMN  ADVERTISEMENTS  Tuesday  noon  (EST)  for  following 
Saturday  issue 

CLASSIFIED  DISPLAY  Friday  5pm  (ESTl  8  days  prior  to  publication 


NOW  ON  SALE 

1994 

Editor  &  Publisher 

Market  Guide 

To  order  your  copy, 
contact  E&lP’s 
Circulation 
Department  at 
(212)  675-4380. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN 
Home  Delivery/Single  Copy  Sales 
NaHonwide  (516)  379-2797 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


CIRCULATION  III 
Telemarketing  coast  to  coast 
John  Dinan  -  John  Lyons 
(214)  352-1123 


CONVERT  to  private  delivery  and  new 
distribution  start-up.  TMC/saturation  pro¬ 
ducts.  Call  Midwest  Independent  Postal 
(616)  324-1008 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


CIRCULATION  SERVICES 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (61 6)  458-661 1 


Are  You 

Exploring  Opportunities  To  Decrease 
Market  Churn,  Customer  Complaints  & 
Overall  Cost  Per  Order,  While 
Increasing  The  Professionalism 
Of  Your  Tdemarketing  Program? 
Available  For  Short  Term  & 
Auxilliary  Campaigns. 

THE  CIRCULATION  SALES  COMPANIES 
Subsidiaries  of  Sunset  Crews,  Inc. 

1(800)877-7176 

Where  IT s  NOT  Just  Another  Call!! 


SOUTHERN  TELEMARKETING 
Has  what  it  takes  to  increase  your 
newspaper's  circulation,  nationwide 
capabilities.  Call  John  Bonsai,  1  (800) 
929-1845 


LEM  MARKETING 
Crevrs... Turn-Key  &  Seminars 
(609)  822-3701 


SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 


TELEMARKETING  PROFESSIONALS 
Specialists  at  upgrades 
Stop  Savers  and  more 
Allan  Schreibman,  (810)  399-6100. 


HELP  WANTED 


ADMINISTRATIVE 


AMERICAN  Friends  Service  Committee, 
Philadelphia,  Director,  Communications 
Department:  design,  implement  com¬ 
munications  strategies  to  interpret  and 
project  vrork  of  AFSC  to  varied  publics, 
including  contributors;  monoge  work  of 
10-person  department,  including  Media 
Relations,  Publications,  Photography 
units;  manage  budget;  member  of 
management  team.  Requires:  substan¬ 
tial,  broad  media  experience,  pre¬ 
ferably  print  and  electronic;  experience 
writing  and  editing;  experience  in 
supervision,  management;  understand¬ 
ing  of  and  compatability  with  philoso¬ 
phy  of  AFSC,  beliefs  of  Religious 
Society  of  Friends;  strong  oral  and  writ¬ 
ten  communication  skills.  Send  resume, 
cover  letter:  Lydia  Wilcox,  AFSC,  1501 
Cherry,  Philadelphia.  PA  19102.  Affir¬ 
mative  Action  employer. 


ADMINISTRATIVE 


CIRCULATION  SERVICES 

Now  There  Is  An  Alternotivel 

Start  Verification 
Stop-Saver  Programs 
Upgrade  Projects 

Unequaled  Service  &  Support 
From  A  Professionally 
Managed  Service  Bureau 

High  Quality  Results.. .Guaranteed! 

INFORMATIONAL  SERVICES,  INC. 
1(800)260-1488 


CONSULTANTS 


45  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(414)  272-6173. 


YOUR  newspaper. ..habla  Espanol? 
Don't  lose  market  share!  We  help  you 
to  tailor  the  best  product  (or  your  niche. 
Call  Mr.  Hinojosa  in  Mexico  (from  the 
US:  01 1-528-356-9921) 


LAF»TOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (onlv!) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  Fax. 


Unihared  joy  is  an  unlighted  candle. 

Spanish  Proverb 


PRESSROOM  SERVICES 


ARE  YOUR  PRESS  DRIVES  KEEPING 
YOU  AWAKE  AT  NIGHT? 

ICS  Has  20  plus  years  experience 
correcting  drive  problems  and  has 
developed  unique  techniques  to 
modernize  press  drives  &  controls. 

CALL  (413)  739-1113 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  damaging  systems,  parallel 
drives,  horsepower  upgrades  and  nrad- 
ernization. 

MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  (505)  842- 1 357 
24-Hour  Line  PO  Box  1 952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  wolls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  hondling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CAUTOLL  FREE  1  (800)  657-21 10 


GENERAL  MANAGER 
For  33,000  daily  circulation  student 
new^oper.  Independently-operated. 
The  State  News  corporation  publishes 
newspaper  for  community  of  Michigan 
State  University.  Candidate  must  have 
Bachelor's  degree  and  management 
experience  in  newspaper  industry.  Busi¬ 
ness  and  editorial  experience  preferred. 
Candidate  should  demonstrate  ability  to 
manage  budgets,  professional  person¬ 
nel,  and  other  functions.  Candidate 
must  show  sensitivity  to  student  con¬ 
cerns.  Salary  in  area  of  $50,000, 
depending  on  gualifications  and  expe¬ 
rience.  Send  fetter  of  apolicotion, 
resume,  names  of  three  references  to 
General  Manager.  345  Student  Ser¬ 
vices  Building,  Michigan  State  Univer¬ 
sity,  East  Lansing,  Ml  48824.  The  State 
News  is  an  Equal  Opportunity 
employer.  Deadline  May  1,  1994. 


ADMINISTRATIVE 


GENERAL  MANAGER 

Texas  Student  Publications 
The  University  of  Texas  at  Austin 
The  General  Manager  oversees  the 
day-to-day  operations  of  o  $2.5  million 
student  media  operation  consisting  of  a 
newspaper,  radio  station,  television  sta¬ 
tion  and  two  yearbooks,  with  increas¬ 
ing  emphasis  on  radio  and  television. 
Required  qualifications  are  a  Bachelor's 
degree,  five  years  of  managerial  expe¬ 
rience,  and  experience  in  the  adminis¬ 
tration  of  budgets  and  personnel.  Expe¬ 
rience  in  the  management  of  print  or 
electronic  media  is  preferred.  Salary  is 
open;  excellent  fringe  benefits.  Com¬ 
plete  information  on  this  vocancy  will 
be  provided  to  finalists  at  the  interview. 
To  apply,  submit  letter  of  interest, 
resume,  and  three  letters  of  reference 
to:  CaHene  Wooley;  Texas  Student  Pub¬ 
lications;  TSP  3.304;  Austin,  Texas 
78712.  An  Equal  Opportunity/ 
Affirmative  Action  Employer.  Minority 
applicants  are  encouraged  to  apply. 


ADVERTISING 


DYNAMITE 

OPPORTUNITY 

E&.P  is  looking  for  am¬ 
bitious  self-starters  to 
complete  development  staff 
on  the  Advertising  Module 
of  our  soon  to  be  released 
Online  service. These 
entry  level  positions  are 
available  immediately. 
Zone  2  applicants  preferred. 
Computer  knowledge  a  plus. 
Please  Fax  resumes  and 
salary  requirements  to 

E&P(212)691-7287. 

Attn:  Colin  Phillips. 


54 


EditorfifPublisher  •  April  9,  1994 


ADVERTISING 


ADVERTISING  DIREaOR 

The  Plainsman  has  an  opening  for 
adverlising  director  due  to  the  rtfoca- 
tion  of  the  current  A.D.  We  are  looking 
for  o  competitive,  results-oriented  indi¬ 
vidual  to  lead  our  15-member  soles 
and  creotive  staff. 

A  proven  track  record  in  advertising 
soles  is  essential,  os  ore  communica¬ 
tions  and  interpersonal  skills.  TMC  and 
classified  experience  is  helpful.  A  com¬ 
mitment  to  the  community  and  to  the  pro¬ 
fessional  development  of  the  staff  is 
required. 

Good  salary  and  benefits  with  MBO 
and  profit  incentives.  The  Plainsman  is 
a  member  of  the  World  Newspapers 
group,  a  progressive  company  com- 
mitted  to  Equal  Employment 
Opportunity. 

Please  send  application  and  resume  to: 

Daryl  Beall,  Publisher 
PLAINSMAN 
POBox  1278 
Huron,  SD  57350 


ADVERTISING  SALES 

LIVE  IN  THE  ROCKIESI  100,000  circula¬ 
tion  award-winning  Colorado  Springs 
Gazette  Telegraph  seeks  motivated 
account  sales  professionals.  Send 
resume,  salary  history  and  letter  of 
introduction  to  the: 

Gazette  Telegraph 
Freedom  Communications,  Inc. 
Human  Resources  Department 
POBox  1779 

Colorado  Springs,  CO  80901 
EOE  MFDV 


ADVERTSING  SALES  manager  wanted. 
Upstate  NY  daily  has  an  immediate 
opening.  Bachelor's  degree  or 
equivalent  in  experience  required.  Full 
company  benefits.  401  K  program, 
major  medical,  vacation,  bonus  pro¬ 
gram  and  room  for  advancement  within 
the  company.  Send  resume  to  Frank 
LockwocxJ,  The  Evening  Telegram,  1 1 1 
Green  St.,  Herkimer,  NY  1 3350. 


PHONEROOM  SUPERVISOR- 
Immediate  opening  for  Phoneroom 
Supervisor  in  fast  growing  outbound 
telemarketing  department.  Our  5 
paper,  38,000  suburban  weekly  group 
is  in  New  York's  lower  Hudson  Vall^. 


ADVERTISING 


CLASSIFIED  AD  MANAGER  OR 
PHONE  ROOM  MANAGER 

Try  Something  Different! 

Join  0  team  of  experienced  software  pro¬ 
fessionals  with  an  established  customer 
base  and  a  hot  product  line.  Use  your 
industry  knowler^  and  skill  lo  assist  in 
marketing  the  coming  generation  of 
remote  adWtising  sofl^re  solutions  to 
Classified.  Our  n^rm  specializes  in  pro¬ 
viding  client/server  applications  to 
address  the  rapidly  changing  ad 
environment  in  newspapers.  It  you 
believe  the  industry  must  adapt  to 
change  and  you  can  canvey  that 
message  to  management,  we  could  be 
a  motch.  We  need  East  and  West 
Coast  representatives.  PC,  Sll,  and 
ATEX  knowledge  is  a  real  plus.  Work 
out  of  your  home,  travel,  and  enjoy  a 
base  salary,  great  commission  plan, 
and  a  competitive  benefits  progrom. 
Send  a  resume  and  cover  letter  to: 

Mission  Critical  Technologies 
696  Virginia  Rd. 

Comtech  Park 
Concord,  MA  01 742 
or 

Fax  (508)  287-0012 
Attn;  Ben  Smylie-Vice  President/Sales 


CLASSIFIED  TELEPHONE 
SALES  MANAGER 

Needed  for  #2  paper  in  major  metro 
market.  Entrepreneurial  spirit  with  solid 
cbssified  operational  experience  essen¬ 
tial.  Lead  two  supervisors  and  23 
salespeople.  This  is  an  exciting 
opportunity  for  the  right  person  tired  or 
the  same  old  grind.  Very  competitive 
salary  and  bonus  plan.  All  inquiries 
held  confidential.  Box  06871 ,  Editor  & 
Publisher. 


RETAIL  SALES  MANAGER 

The  Son  Francisco  Newspaper  agency, 
agent  for  the  San  Francisco  Chronic  and 
Examiner  has  openings  for  Retail  Man¬ 
agers  in  our  Disploy  Advertising 
Department.  These  positions  will  be 
responsible  for  the  motivation  and  train¬ 
ing  of  a  talented  salesforce.  They  will 
formulate  and  implement  sales  plans  for 
this  group  as  well  as  develop  revenue 
forecasts  and  budgets  for  the  Executive 
Staff.  We  ore  looking  for  two  individu¬ 
als  vrho  hove  a  proven  Irock  record  in 
sales  and  leadership,  with  strengths  in 
working  with  peers,  subordinates  and 
managers.  Previous  metro  doily  experi¬ 
ence  rs  required.  College  degree  in 


ART/EDITORIAL 


WE  WANT  A  STRONG  page  designer 
who  knows  the  difference  between  ^rt 
and  succinct,  vrants  to  mossage  copy 
not  cut  it,  writes  unconventional  heads 
that  capture  readers'  attention  AND  a 
story's  soul.  Our  ideal  candidate  will 
believe  content  and  design  are  equally 
important,  and  that  investigative 
reporters  and  photographers  aren't  the 
only  journalists  with  passion.  If  you 
wont  to  work  for  an  innovative,  oword- 
winning  daily  that's  not  satisfied  its  suc¬ 
cess,  send  resume  and  tearsheets  by 
April  20  to:  Terri  Kuhle,  Human 
Resources  Manager,  Herald  &  Review, 
PO  Box  311,  Decatur,  IL  62525. 


We  ore  looking  for  an  aggressive  I  you  have  a  strong  background  in  com- 


we  ore  looking  tor  an  aggressive 
results  oriented  individual  with  excellent 
communication  skills.  Responsibilities 
include  training,  motivating,  planning 
promotions  ancT assisting  customers  in  a 
professional  manner.  If  you  work  well 
under  pressure  and  have  a  positive  atti¬ 
tude,  send  resume  to  Kathy  Hivish, 
Straus  Newspapers,  45  Gilbert  Street, 
Monroe,  NY  10950 


you  have  a  strong  background  in  com¬ 
petitive  marketing,  budgets  and  fore¬ 
casts,  this  opportunity  may  be  for  you. 
Please  submit  a  confidential  resume 
and  cover  letter  (including  salary  re¬ 
quirements)  to: 

Son  Francisco  Newspaper  Agency 
Human  Resources  Department  #94-0l6 
925  Mission  Street 
Son  Francisco,  CA  94103 


SEND  E&P  BOX  REPLIES  TO: 

Editor  &  Publisher  Classified  Ad  Dept., 
1 1  West  19th  St.,  New  York,  NY  1001 1 


ART/GRAPHICS 


ART  DIREQOR 

National  Real  Estate  Publisher  has 
immediate  need  for  creative,  experi¬ 
enced  Art  Director.  Circulation  4.5 
million  per  month.  Must  be  able  to  work 
as  free  lancer  on  contract.  Send 
resume,  rates  and  portfolio  or  work 
samples  to:  COLOR  OPTIONS-TKS 
1600  Capital  Circle,  SW  Tallahassee, 
FL  32310. 


ART  DIREQOR 

Washington,  D.C.  publishing/ 
marketing  company  seeks  strong  art 
director  to  head  up  design  team.  Must 
be  innovative  and  creative  designer 
with  minimum  of  10  years  experience. 
Must  have  solid  management,  Mac/ 
QuarkXPress,  production  and  budget¬ 
ing  experience.  Resume  and  salary  his- 
toiy  to:  COO,  Snyder  Communications, 
6903  Rockledge  Drive,  Dept.  AD,  15th 
Floor,  Bethesdo,  MD  20817. 


ELEQRONIC  ILLUSTRATOR: 

With  thorough  knowledge  of  ADOBE 
ILLUSTRATOR,  PHOTOSHOP  and 
QUARK.  SA&A,  Inc.  is  a  progressive 
Atlanta,  GA  graphic  design  firm.  Job 
requires  prior  work  in  newspaper  or 
other  hi-production  environment  with  a 
BFA  degree  preferred.  $30's.  Call 
Nancy  at  (404)636-0134,  Fax  633- 
2277. 


OPENING  FOR  GRAPHICS  ARTIST 

A  Knight-Ridder  newspaper  in  Duluth, 
MN,  a  picturesque  city  built  on  a  bluff 
overlooking  Lake  Superior,  is  in  urgent 
need  of  a  grophics  artist.  Can  you 
create  display  graphics  that  entice 
readers  and  convey  complex  informa¬ 
tion?  Are  you  o  blend  of  reporter, 
researcher  and  artist  who  loves  to  get 
out  to  the  scene  of  a  story  and  then  tell 
It  in  a  new  and  vivid  way?  Do  you  love 
to  work  closely  with  reporters  and 
editors  to  present  information  in  excit¬ 
ing  ways?  Are  you  3  risk-taker?  If  this 
sounds  like  you,  please  apply.  Send 
resume,  autobiographical  sketch  and 
work  samples  to:  Vicki  Sue  Gowler, 
executive  Mitor,  Duluth  News-Tribune, 
PO  Box  169000,  Duluth,  MN  55816- 
9000 


CIRCULATION 


CIRCULATION  MANAGER  FOR  news¬ 
paper  group  in  Zone  1  sought.  This 
position  requires  an  innovative,  experi¬ 
enced,  and  highly  organized  person.  8 
mastheads;  100,000  circ.  Must  know 
DMM  inside  and  out.  Experience  with 
2nd  class/controlled  and  3rd  class 
publications  o  must.  Development  and 
enhancement  of  fulfillment  ond 
promotional  programs  required.  Send 
resume  and  salary  requirements  to  Box 
06778,  Editor  &  Publisner. 


CIRCULATION 


CIRCULATION  DIRECTOR  for  7-day 
newspaper  in  Zone  1 .  Applicant  should 
hove  o  proven  track  recora  in  increased 
home  delivery  and  single  copy  sales. 
Individual  should  hove  working  know¬ 
ledge  of  the  Collier- Jackson  Circulation 
Computer  Softwore  System  and  ABC 
auditing  procedures.  Must  possess 
good  communication  skills  ond  be  o 
well  organized,  innovative  and  self- 
motivated  leader.  Individual  should  olso 
be  experienced  in  union  relotions. 
Please  send  resume  and  salary  require¬ 
ments  lo:  Box  06874,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  FIELD  MANAGER 

The  Blade,  Toledo,  OH,  is  seeking  a  prov¬ 
en  professional  to  direct  district-level 
carrier  force.  Qualified  candidate  must 
be  service  driven  ond  a  true  motivator 
with  strong  interpersonal  skills.  Field 
and  sales  experience  a  must.  College 
desired.  Salary  in  mid  S40K  range  plus 
complete  benefits. 

Send  resume  to  Jo  Kerns,  Human 
Resources  Director,  The  Blade,  541  N. 
I  Superior  St.,  Toledo,  OH  43660 

An  equal  opportunity  employer 


CIRCULATION  DIREQOR 

Centrol  Iowa  daily  newspaper  is  look¬ 
ing  for  a  hord-working,  shirt  sleeve 
circulation  manager.  Position  will  open 
June  1  after  current  manager  transfers. 
Candidate  should  hove  service,  sales, 
and  collection  experience  os  a  circula¬ 
tion  manager  on  a  smoller  newspaper 
or  as  a  number  two  person  who  wants 
to  advance.  Carrier,  motor  route,  single 
copy,  mail,  and  promotional  experi¬ 
ence  is  a  must.  Good  salary,  chance  of 
advancement  within  25  newspaper 
group,  401 K,  and  other  benefits.  Send 
resume  to:  Mike  Schlesinger,  Publisher, 
Times-Republican,  PO  Box  1300, 
Marshalltown,  Iowa  501 58. 


SINGLE  COPY  MANAGER 

The  Times,  a  23,000  daily  in 
Pawtucket,  Rhode  Island,  is  seeking  an 

Zessive  self-starter  to  manage  its  dis- 
tion  and  single  copy  operations. 

A  proven  record  of  success  increasing 
single  copy  sales,  including  return 
administration,  outlet  development  and 
howker  sales  is  required. 

Interested  candidates  should  forward  a 
resume  with  solory  requirements  in  con¬ 
fidence  to  Anthony  Simmons,  Circula¬ 
tion  Director,  The  Times,  23  Exchange 
Street,  Pawtucket,  Rl  02862. 

EDITORIAL 

A  SEVEN-DAY  AM  needs  an  experi¬ 
enced  desk  person  to  edit  copy,  write 
headlines,  design  pages  and  provide 
leadership  under  deadline  pressure. 
Must  have  extensive  experience  with 
Macintosh.  Serfd  resume  and  tearsheets 
to:  Box  06881,  Editor  &  Publisher. 

Nothing  is  more  limihng  than  a  closed 
circle  of  acquaintanceship  where  every 
j  avenue  of  conversation  has  been 
I  explored  and  social  exchanges  are 
fixed  in  a  routine. 

Archibald  J.  Cronin 
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HELP  WANTED 


EDITORIAL 


AGGRESSIVE,  enterprising  night-side 
reporter  sought  for  mid-size  AM  Wis¬ 
consin  doily.  Ideal  candidate  will  have 
at  least  two  years  daily  newspaper 
experience,  familiarity  with  computer- 
based  reporting  and  a  penchant  for  find¬ 
ing  stories  where  others  have  failed. 
Send  clips,  resume  and  references  to 
City  Editor  Steve  Pradarelli,  Oshkosh 
Northwestern,  PO  Box  2926,  Oshkosh, 
Wl  54903.  No  calls. 


AGRICULTURAL  REPORTER 
Respected  livestock  publication  seeking 
an  individual  that  is  dedicated  and 
knowledgeable.  Journalism  degree  pre¬ 
ferred  but  not  required.  Ranching  back¬ 
ground  a  plus.  Must  be  familiar  with 
cattle,  sheep  and  goats.  Write  Box 
06856,  Editor  &  Publisher. 


ASSISTANT  Lifestyles  Editor:  The  Burl¬ 
ington  (VT)  Free  Press  (55,000-70,000) 
seeks  o  Moc-sowy  page  designer/copy 
editor  who  wants  to  work  in  a  beautiful 
college  town.  Clean  design  and  strong 
headlines  a  must.  Vision  and  story 
ideas  a  plus.  Plenty  of  freedom  to  flex 
good  design  ideas.  Send  tearsheets  and 
resume  to:  Joe  Cutts,  Burlington  Free 
Press,  PO  Box  10,  Burlington  VT 
05420. 


ASSISTANT  NEWS  EDITOR 

The  Bucks  County  Courier  Times,  a 
73,000  circulation  daily  (77,000  Sun¬ 
day)  in  suburban  Philadelphia,  seeks 
an  assistant  news  editor  with  copy  edit¬ 
ing  and  layout  experience.  Monage- 
ment  experience  a  plus.  Creativity  in 
helping  to  establish  a  lively,  consumer- 
oriented  readers'  newspaper  a  must. 
Women  and  minorities  encouraged  to 
apply.  Send  resumes  to  Bill  Steinouer, 
Executive  Editor,  8400  Route  13,  Levit- 
tovm,  PA  19057. 


COPY  EDITOR  (SPORTS) 

The  Houston  Post  currently  hos  a  posi¬ 
tion  availoble  for  a  Sports  Copy  Editor. 
Will  edit  sports  copy,  manage  sports 
wire  copy  and  layout  and  design  sports 
poges.  Requires  2  -  4  years  experience 
at  a  doily  newspaper.  Strong  sports 
knowledge.  Must  be  able  to  work  on 
deadline.  Strong  spelling  and  grammar 
skills.  Five  days  a  week,  usudly  5:00 
pm  to  1:00  am.  Excellent  benefits. 
Interested  candidates  may  send 
resume/clippings  to  The  Houston  Post, 
Attention  George  Woods,  Sports 
Department,  4747  Southwest  Freeway, 
Houston,  Texas  77027.  EOE  M/F/ 
VET/DISABLED 


COPY  EDITOR  for  25,000  capital  city 
daily.  Strang  page  design  skills 
required.  Send  resume,  tearsheets  to: 
Dagny  Scott,  News  Ecfitor,  Santo  Fe 
New  Mexican,  202  E.  Marcy  St.,  Santa 
Fe,  NM  87501 


COPY/LAYOUT  EDITOR 
Versatile,  creative  copy  editor  sought 
for  fast-paced  night  desk  at  60,000 
circulation  New  Jersey-New  York  metro 
area  daily.  Strong  background  in  handl¬ 
ing  local  news  copy  and  writing 
accurate,  lively  headlines  is  essentiaL 
Applicants  must  show  an  ability  to 
design  news  pages  on  deadline,  and 
be  able  to  step  into  any  news  desk  slot. 
Opportunity  for  advancement.  Send 
resume  and  tearsheets  to  Box  06872, 
Editor  &  Publisher. 


EDITORIAL 


COPY  EDITOR/GRAPHIC  ARTIST- 
DAY  SHIFT 

Tired  of  pounding  out  pages  on  the 
night  shift?  Tired  of  living  in  a  mailed- 
over,  stripped-streeted,  Stepfordized 
suburban  desert?  Come  to  a  news-rich 
environment  where  the  people  are  real 
and  the  living  is  good.  One  of  our 
talented  copy  editors  has  been  lured 
away  by  the  big  daily  in  our  region, 
instead  of  crying,  we  want  to  make  this 
change  work  for  us.  We  will  hire  a 
desk  editor  with  strong  copy-editing 
and  graphics  skills.  Will  create  bright, 
compelling  story  packages.  Pagination 
experience  a  plus.  Reporting  and  desk 
experience  a  must.  Will  ploy  key  role  in 
helping  us  move  forward  on  computer 
upgrades  and  product  design.  Hours  6 
am  to  2  pm  weekdays.  Salary  and 
benefits  competitive.  We  are  a  six-day, 
hard-news  oriented,  13,000  PM  in 
northeast  Oregon.  Economically  and 
culturally  diverse  area.  Traffic  sparse. 
Crowds  few.  Schools  good.  Great  out¬ 
door  recreation  close  by.  Easy  driving 
to  Portland,  Boise.  Send  letter,  resume, 
and  work  samples  to  Bill  Crompton, 
Editor,  East  Oregonian,  PO  Box  1 089, 
Pendleton,  OR,  97801.  Fox:  (503)276- 
8314.  Phone:  (503)276-2211. 


COPY/DESIGN  EDITOR 
The  Post-Tribune,  a  Knight-Ridder 
newspaper,  is  seeking  someone  who  com¬ 
bines  detail-conscious  editing  with  the 
ability  to  produce  appealing,  balanced 
pages.  Must  be  experienced  in  Macin¬ 
tosh  and  QuarkXPress,  and  be  profi¬ 
cient  in  spelling,  grammar  and  headline 
skills.  Looking  for  2  to  5  years  experi¬ 
ence.  If  you  want  to  join  a  forward- 
thinking  newspaper  only  45  minutes 
from  Chicago,  coll  News  Editor  Steve 
Greenberg,  at  (219)  881-3242,  or  send 
a  cover  letter,  resume,  work  samples, 
salary  history  and  references  to:  Steve 
Greenberg,  News  Editor,  Post-Tribune, 
1065  Broadway,  Gary,  IN  46402.  An 
equal  opportunity  employer. 


DYNAMIC  COMMUNITY  DAILY,  FL, 
west  coast,  accepting  resumes  for 
reporter,  copy  desk  editor  (QuarkX¬ 
Press).  Box  06882,  Editor  &  Publisher. 


EDITORIAL 

METRO  EDITOR  —  We  need  a  smart, 
driven  metro  editor  to  lead  our  local 
news  staff.  This  is  a  top  rank,  shirt¬ 
sleeved  position  directing  3  assistant 
editors  and  19  reporters  compiling  a 
report  that  prizes  local  hard  news  and 
compelling  enterprise.  You  compete 
with  larger  papers  for  some  of  the  most 
savvy,  well-educated,  upper-income 
readers  anywhere.  The  team  is  yours. 
The  challenge  is  to  produce  must-read 
local  stories  day  after  day.  Applicants 
should  have  several  years  experience 
directing  news  reporters,  superior 
assigning  and  line  editing  skills,  and  pro¬ 
ven  manogement  ability.  Tell  us  about 
yourself  and  send  a  few  examples  of 
your  best  work  as  an  editor  to  Bill  Don- 
nellon.  Editor,  Daily  Record,  PO  Box 
217,  Parsippony,  NJ  07054-0217. 


piNG?  HIRING?  HIRING?  HIRING? 
lOR  JUST  LOOKING?  OR  JUST  LOOK 
NG?  BUYING?  BUYING?  BUYING 
[SELLING?  SELLING?  SELLING?  SE 
RING?  HIRING?  HIRING?  HIRING? 
NG?  OR  JUST  LOOKING?  OR 
NG?  BUYING?  BUYING?  BUYING? 
LLING?  SELLING?  SELLING?  SELLIN 
RING?  HIRING?  HIRING?  HIRING? 


Use  the  Classified 
Ad  Pages  of 
E&P! 


E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used  equip¬ 
ment  you  want  to  sell,  discover  new  employment 
opportunities  and  hire  the  key  people  who  will 
make  your  newspaper  run. 

E&P  Classified  contains  up  to  9  pages  of  new, 
fresh  and  up-to-date  classified  listings  every  week ! 

Rates  and  order  form  are  in  this  section.  To  place 
your  classified  ad  Fax  us  at  (212)  929-1259,  or 
mail  it  to:  E&P  Classified  Department,  1 1  West 
19th  St.,  New  York,  NY  10011. 


Never  befriend  the  oppressed  unless 
you  are  prepared  to  take  on  the 
oppressor. 

Ogden  Nash 


PLACE  YOUR 
AD  TODAY! 


EOT 


EOT  Classified 

...the  difference  is  in  the  results 
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HELP  WANTED 


EDITORIAL _ 

EDITOR,  BUCKNEa  WORLD 

Bucknell  University  invites  applications 
for  the  position  or  editor  of  its  award¬ 
winning  alumni  publication,  BUCKNELL 
WORLD,  a  bimonthly  tabloid  with  a 
circulation  of  45,000.  The  editor,  who 
reports  to  the  Director  of  Public  Rela¬ 
tions  and  Publications,  is  responsible 
for  all  focets  of  the  publication,  includ¬ 
ing  working  with  freelance  writers  and 
directing  the  class  notes  editor,  and  is 
expected  to  write  regularly  for  the  pub¬ 
lication.  The  editor  also  serves  os  a 
member  of  the  communications  plan¬ 
ning  team  for  the  Division  of  University 
Relations.  Candidates  must  have  a 
Bachelor's  degree,  possess  good  writ¬ 
ing  and  editing  skills,  and  demonstrate 
imagination  and  an  understanding  of 
the  university  environment.  Letters  of 
application,  including  resumes  and 
samples  of  work,  should  be  sent  by 
April  25  to  Sharon  Poff,  Director  of 
Public  Relations  and  Publications, 
Bucknell  University,  Lewisburg,  PA 
17837.  Women  and  members  of 
minority  groups  are  especially 
encouragM  to  apply. 


EDITORIAL  PAGE  EDITOR 

Region  2  daily,  1 00,000  plus,  wants  an 
editor  with  vision  and  vitality  to  put  new 
life  into  editorial  and  op-ed  pages. 
Must  hove  at  least  five  years  experience 
as  editorial  page  writer  as  well  as 
ability  to  supervise  and  teach.  Send 
cover  letter  and  resume  to  Box  06844, 
Editor  &  Publisher. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  PO  Box  40550,  5136 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


ENTRY  TO  SENIOR  JOBS  In  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertisina  open  throughout  the  U.S. 
(all  non-soles  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  326-2661 . 


EXCITING  MEDIUM-SIZE  daily  in  beau¬ 
tiful  Southwest  in  Zone  8  seeks 
beginning  reporter  who  is  a  selfistarter 
with  strong  writing  skills,  investigative 
instincts  and  desire  to  move  into  editing 
and  layout  responsibilities.  Opportunity 
for  advancement.  Send  resume, 
references,  clips  to;  Box  06878,  Editor 
&  Publisher. 

EXECUTIVE  SPORTS  EDITOR 

The  Press  Democrat,  a  1  00,000- 
circulation  daily  in  Santa  Rosa,  CA,  an 
hour  north  of  San  Francisco  in  the  heart 
of  the  northern  California  wine  country, 
has  an  immediate  opening  for  an  Exec¬ 
utive  Sports  Editor.  We  cover  pro  sports 
in  the  Boy  Area  and  high  schools  in  our 
3-county  circulation  area.  The  Press 
Democrat  is  a  New  York  Times  Co. 
newspaper. 

Send  samples  of  your  section  and  a 
resume  to  Managing  Editor  Bob  Svrof- 
ford,  427  Mendocino  Ave.,  Santa 
Rosa,  CA  95401  by  April  24. 


_ EDITORIAL _ 

FEaOWSHIPS 

Seeking  applicants  for  national  fellow¬ 
ship  in  education  reporting.  SperKl  two 
months  on  a  story  you've  always 
wanted  to  write.  Expert  advice,  stipend, 
opportunity  for  travel.  Deadline  May 
16.  Contact  Education  Writers  Associa¬ 
tion,  1001  Connecticut  Ave.  N.W. 
#310,  Washington,  DC  20036,  (202) 
429-9680 


HELP  WANTED -EDITOR 
Retirement  creates  rare  chief  news 
executive  opening  at  independent, 
developing  16,000  daily.  Seeking 
strong,  organized  leader  for  our  six- 
day  PM  who  has  proven  newsroom 
management.  Hands-on  editor  for  staff 
of  19  must  be  good  communicator  and 
motivator  to  cooch  continuous  improve¬ 
ment.  We  want  a  personable  pro¬ 
fessional  who  can  hap  build  both  inte¬ 
grity  and  circulation.  Local  news,  photo 
appreciation  and  technology  skills 
necessary.  Good  package  and  benefits. 
A  career  opportunity  to  join  a  new 
management  team  that  appreciates  and 
supports  quality  work.  Northwesterner 
preferred.  All  inquiries  confidential. 
Send  resume,  earnings  history  and 
career  goals  to  Dennis  R.  Waller,  THE 
CHRONICLE,  POB  580,  Centralla,  WA 
98531. 


MANAGING  EDITOR.  Cammunity 
weekly  seeks  journalist  with  first  rate 
writing,  editing  skills,  daily  or  weekly 
newspaper  experience,  knowledge  of 
Jewish  troditions.  Send  resume,  cover 
letter,  clips  to  Flo  Eckstein,  Publisher, 
Jewish  News,  7220  N.  16th  St.,  Ste  G, 
Pheonix,AZ  85202. 


METRO  DAILY  seeks  business  editor 
with  commitment  to  covering  local  busi¬ 
ness  and  personal  finance  to  oversee 
five-person  business  desk.  Must  hove 
solid  reporting  and  some  supervisory 
experience.  Minority  candidates  are 
encouraged  to  apply.  Send  resume  and 
clips  to  Manoging  Editor,  The  Indi¬ 
anapolis  News,  PO  Box  145,  Indi- 
anapolis,  IN  46206. _ 

MID-SIZED  daily  seeks  journalist- 
computer  maven  who  is  thoroughly 
familiar  with  the  Internet.  This  person 
will  manage  on-line  services  and 
coordinate  news  coverage  with  Internet 
resources,  coordinate  and  develop 
bulletin  board  services.  Programming 
skills  a  big  plus.  Daify  news  experience 
is  essential.  Send  resume  to  Box 

06860,  Editor  &  Publisher. _ 

REPORTER:  Specializing  in  politics,  busi¬ 
ness  and  the  environment.  Need  expe¬ 
rienced  professional  newsperson  with 
desire  to  work  on  twice  a  week  news¬ 
paper  in  challenging  town.  Send 
resume  to  Editor,  Westport  News,  136 
Main  Street,  Westport,  CT  06880. 


_ EDITORIAL _ 

NEWS  REPORTER  -  Award-winning, 
twice  weekly  newspaper  is  seeking  full¬ 
time  reporter  for  coverage  of  local  gov¬ 
ernment.  Applicants  must  desire 
challenging  opportunities  to  produce 
their  best.  Please  send  resumes  to:  Sul¬ 
livan  County  Democrat,  PO  Box  308, 
Callicoon,  NY  12723. 


NIGHT  NEWS  EDITOR 
25,000  PM  doily  has  immediate  open¬ 
ing  for  a  night  news  editor  to  work  with 
reporters,  edit  copy,  and  lay  out  po^. 
The  right  candidate  will  hdve  the  daily 
newspaper  experience  and  skills  to  take 
over  editing  of  our  Saturday  morning 
edition.  Send  resume  and  somples  of 
your  reporting  and  page  design  to: 
Ned  Bristol,  Managing  Editor,  The  Sun 
Chronicle,  Box  600,  Attleboro,  MA 
02703. 


REPORTER  for  national  oword-winning 
weekly  in  greater  New  Yark 
metropolitan  area.  Ability  to  write  in- 
depth.  Minimum  four  years  and  news 
editing  experierKe.  Opjxxtunity  to  start 
in  the  middle  and  move  up.  Send 
resume  and  clips  to  Box  06876,  Editor 
&  Publisher. 


REPORTER 

We're  looking  for  a  reporter  with  at 
least  two  years  of  daily  newspaper 
experience  whose  talent  can  help  bring 
our  paper  even  closer  to  its  readers. 
We're  a  30,000  AM  daily  that  tops 
Florida  in  market  penetration.  Local 
news  got  us  there,  if  you  hove  the  writ¬ 
ing  ability,  can  use  a  camera,  and 
thrive  on  competition  we  have  a  place 
for  vou  on  our  staff.  We  offer  good  pay 
and  benefits  and  the  opportunity  to 
work  ond  live  in  an  area  ranked 
among  the  best  in  the  nation.  Please 
send  resume,  references  and  three  sam¬ 
ples  of  your  work  to  Sheilo  Tuttle, 
Personnel  Monager,  Vero  Beach  Press- 
Journal,  PO  Box  1268,  Vero  Beach,  FL 
32961 .  No  telephone  calls  please. 

SMALL  CARIBBEAN  weekly  requires 
desktop  publisher  to  assume  all  produc¬ 
tion  duties  including  pasteup,  od  design 
and  photo  processing.  Mac  savvy, 
photo  skills  a  must,  journalism  degree 
an  asset.  Salary  $225.  Box  06880, 
Editor  &  Publisher. 

TRENDS/ISSUES  EDITOR 

Like  to  step  back  from  the  news  and 
help  reporters  analyze  it?  The  York  Dis¬ 
patch/Sunday  News,  again  the  No.  1 
paper  its  size  in  PA,  seeks  editor  to 
oversee  daily  centerpieces,  religion 
issues,  work  on  Sunday  projects  with 
Sunday  editor.  Looking  for  someone 
with  spark,  spirit,  as  well  as  general 
editing  skills.  Mid-Atlantic  applicants 
preferred.  Resume/work  samples  to 
managing  editor  Deena  Gross,  PO  Box 
2807,  York,  PA  17405. 


g^Media  Grapevine  i 

M  NewspcperJobs  Large &Smci  Papers  hexperistve  M 
Bto  start  a  subscription  or  post  a  fob  call  1  -602-745- 1997S 

S  $6.96 Issue  $19.95(4)  $39.g6(12)orMnddMckK>:  y 

A  M«Ssas>**s.  Nwwpsps  JSs.  P.O.  Box  12689.  Tut»cn.W  667392683  Q 

jj  For  Jobs  via  the  phone  1  -900-787-7800s».99pefrr«h.  jj 


_ EDITORIAL _ 

SPORTS  AND  FEATURES  EDITOR  AND 
INTERNATIONAL  EDITOR 

Growing  doily  in  sunny  Nassou, 
Bahamas  seeks  two  hard-working 
editors  for  its  Sports/Features  depart¬ 
ment  ar>d  its  International  Edition.  Appli¬ 
cants  must  be  fully  experienced  with 
Macintosh  (QuarkXPress/Adobe 
Illustrator)  and  with  page  layouts  (full 
pagination)  and  with  a  minimum  of  three 
years  experience  os  an  editor.  Appli¬ 
cants  must  hove  a  college  degree  and 
must  be  willing  to  wear  many  hats  and 
relocate  quickly.  Interested  applicants 
should  mail  a  resume,  with  clippings 
and  references,  to  Managing  Editor, 
The  Tribune  Ltd.,  PO  Box  N-3207, 
Nassau,  Bahamas.  Fax  #  (809)  328- 
2398. 


TAKE  CFIARGE  edilor/vrriter  sought  for 
entrepreneurial  New  York  City  telecom¬ 
munications  company.  Minimum  five 
years  daily  newspaper  or  equivalent 
PR/corporate  communications  experi¬ 
ence  required.  Excellent  writing  skills 
essential.  Draft  executive  speeches, 
press  releases  and  articles.  Work  with 
media.  Desktop  publishing,  knowledge 
of  video  production/scriptwriting  a 
plus.  Great  benefits,  opportunity.  Please 
state  salary  objectives.  Box  06866, 
Editor  &  Publisher. 


THE  HOBBS  DAILY  NEWS-SUN  is  look¬ 
ing  for  two  experienced  reporters,  one 
to  focus  on  business  and  the  other  to 
cover  police  and  courts.  Pay  and  bene¬ 
fits  are  good.  Weather  is  terrific.  Rush 
clips  and  resume  to  Janet  Terry,  Manag¬ 
ing  Editor,  Box  860,  Hobbs,  NM 
88240. 

UNIVERSAL  DESK  EDITOR 
GRAPHIC  ARTIST 
ASSISTANT  ASSIGNING  EDITOR 

A  small  Knight-Ridder  daily  located  in 
a  Big  Ten  university  town  is  looking  for 
three  key  newsroom  professionals  who 
aren't  satisfied  with  traditional  ways  of 
newspopering.  Help  lead  our  staff  in  a 
complete  reorganization  and  redesign 
of  the  newspaper.  The  Universal  Desk 
Editor  will  head  the  production  of  all  of 
the  newspaper's  pages,  including  news, 
features,  sports  and  opinion.  The  right 
person  will  have  wire,  copy  editing, 
design,  and  graphics  experience, 
should  have  coaching  abilities  and 
should  be  current  in  newsroom 
technology.  The  Graphic  Artist  must  be 
able  to  generate  top-notch  full-color 
informational  graphics  and  must  be 
vrell  versed  in  all  components  of  nevrs- 
paper  design,  including  typography 
and  art,  in  order  to  help  guide  the 
redesign.  The  assistant  assigning  editor 
must  hove  newsgathering  experience 
and  must  be  able  to  work  with  other 
assigning  editors  and  staff  writers  in 
planning  and  executing  local  news  cov¬ 
erage. 

If  you  are  looking  for  a  new  challenge, 
send  resume,  cover  letter  and  clips  to 
Cindy  Burton,  managing  editor.  The 
Centre  Doily  Times,  PO  Box  89,  Stote 
College,  PA  16804 _ 


Freedom  is  not  procured  by  a  full 
enjoyment  of  whot  is  desired,  but  by 
controlling  that  desire. 

Epictetus 
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HELP  WANTED 


EDITORIAL 


MARKETING 


WORK  in  the  Fabulous  Florida  Keys.  MARKET  DEVELOPMENT  DIREQOR 


WORK  in  me  rabulous  hlorido  Keys. 
The  Keynoter,  o  twice-weekly  Knignt- 
Ridder  newspaper  is  looking  For  o 
General  Assignment  Reporter  that  also 
has  knowledge  in  saltwater  Fishing. 
Must  cover  oil  types  oF  news  os  well  os 
produce  six  Fishing  publications  a  year. 
Must  have  camera  equipment  and 
good  transportation.  Send  clips  and 
resume  to  Tom  Tuell,  Editor,  The  Key¬ 
noter,  PO  Box  500158,  Marathon,  FL 
33050. 


ZONE  6  metro  newspaper  has  an 
excellent  career  opportunity  For  a 
SPORTS  EDITOR.  Responsible  (or  han¬ 
dling  reporting  staFF,  daily  and  long 
range  planning  oF  the  section,  scheduL 
ing,  helping  daily  production,  and 
special  section  production.  Also  has  a 
role  in  the  hiring  and  evaluation  oF 
personnel.  Requires  2  -  4  years  experi¬ 
ence  on  at  least  mid-sized  metro  daily, 
strong  sports  knowledge,  excellent  edit¬ 
ing,  organizational,  and  people  skills. 
Excellent  beneFits.  Box  06851,  Editor  & 
Publisher. 


MAILROOM 


MAILROOM  SUPERVISOR 

Large  midwest  col-set-web  printer  seeks 
a  proven  proFessional  to  oversee  all 
mailroom  responsibilities  For  three-shiFt 
operation.  Stote-oF-the-ort  Facility  prints 
three  daily  papers  plus  a  variety  oF  com¬ 
mercial  work.  Mailroom  equipment 
includes  two  SLS  GMA  inserters, 
Muller-Martini  stitcher/trimmer,  IDAB 
slackers,  Harris  stacker,  and  Cheshire 
labeling  machine.  Requirements:  10 
years  experience  in  mailroom  opera¬ 
tions,  proven  management  skills  and 
decision-making  abilities.  Send  resume 
and  salary  history  to  PO  Box  06861, 
Editor  &  Publisher. 


The  El  Paso  Times,  Inc.  (96,000  daily/ 
104,000  Sunday)  seeks  a  newspaper 
marketing  proFessional  to  manage  a  Fast- 
paced  market  development  department 
in  a  growth  market.  Applicants  should 
have  experience  in  market  segmentation, 
research,  sales  development,  creating 
targeting  strategies,  and  coordinating 
marketing  programs.  Experience  work¬ 
ing  in  an  Mispanic-dominant  community 
is  preFerred.  Fluency  in  Spanish  will  be 
considered  a  plus.  The  El  Poso  Times  is 
a  Gannett  newspaper.  Please  Fax 
resume  and  cover  letter  including  salary 
history  to  Diane  E.  Keeley,  Manager, 
Recruiting/Placement,  Gannett  Co., 
Inc.,  (703)558-3810.  Gannett  is  an 
Equal  Opportunity  Employer.  We 
recognize  and  appreciate  the  beneFits 
oF  diversity  in  the  workplace.  People 
who  shore  this  belieF  or  reFlect  a  diverse 
background  are  encouraged  to  apply. 


PHOTCXSRAPHY 


PHOTOGRAPHER 

We're  a  growing  Texas  daily  looking 
For  an  entry-level  photographer  who 
knows  the  value  oF  hustle,  quality  and 
going  the  extra  mile.  The  right  appli¬ 
cant  is  expected  to  excel  in  color  and 
black-and-white  photography.  We'll 
provide  the  challenge;  you  provide  the 
top-notch  photos  and  cuHines.  Starting 
date:  ASAP.  Send  resume  with 
reFerences  to  Dan  Turner,  Editor,  Con¬ 
roe  Courier,  PO  Box  601,  Conroe,  TX, 
77305. 

There  are  three  ingredients  in  the  good 
life:  learning,  earning,  and  yearning. 

Christopher  MoHey 


Attention  Advertisers: 

Please  note  these  reminders 
when  sending  classified  ad  copy: 


•  Specify  an  exact  classification  within  a  section  of  ads:  for 
instance,  Equipment  &  Supplies  -  Phototypesetting;  Industry 
Services  -  Consultants;  Help  Wanted  -  Sales.  You  will  be 
helping  us  put  your  ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  your  ad  to 
appear,  and  whether  an  E&.P  box  number  is  required. 

•  Orders  for  classified  display  advertising  should  include  the 
number  of  columns  and  inches  you  wish  the  ad  to  be,  as  well 
as  how  many  weeks  the  ad  should  run. 

Remember — in  all  correspondence  regarding  your  ad,  please 
include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 


PRESSROOM 


LARGE  DAILY  NEWSPAPER  in  the 
Southeast  has  an  opportunitv  For  a 
Pressroom  Manager.  The  ideal  candi¬ 
date  will  have  exceptional  interpersonal 
skills,  at  least  5  years  oF  supervisory 
experience  in  or  around  an  industrial 
environment,  and  proven  project  man¬ 
agement  and  administrative  experi¬ 
ence.  Responsibilities  include  devel¬ 
oping  policies,  procedures,  programs 
and  other  objectives  For  all  pressroom 
and  plateroom  Functions.  In  addition, 
individual  will  have  overall  responsibil¬ 
ity  For  operating  and  capital  budgets. 
Due  to  the  complexity  oF  the  operation, 
this  individual  must  be  available  to 
work  both  day  and  evening  shiFts. 

A  comprehensive  beneFits  package  is 
available.  Please  send  your  resume  in 
conFidence  to  Box  06817,  Editor  &  Pub¬ 
lisher. 


PRESSROOM  MANAGER  -  Immediate 
opening  For  person  with  prior 
supervisory  and  double-wide  oFFset 
experience.  Harris  press,  supervise 
crew  oF  1 2.  Largest  daily  newspaper  in 
South  Dakota,  76,000  Sunday  circula¬ 
tion.  A  Gannett  newspaper.  Excellent 
salary  and  beneFits.  Please  send  resume 
to  Pat  Curtis,  Argus  Leader,  PO  Box 
5034,  Sioux  Falls,  SD  57117-5034 


Midsize  daily  located  in  suburban 
Detroit  area  seeks  oFFset  pressman  For 
midnight  shiFt  with  a  minimum  oF  3  to  5 
years  double  wide  experience.  Lead¬ 
ership  and  reliability  a  must.  Good 
beneFit  package.  Send  resume  and 
salary  requirements  to  Mark  J.  Hall,  The 
Oakland  Press,  PO  Box  436009,  Pon¬ 
tiac,  Ml.  48343-6009 

PRODUCnON/TECH 

PRODUaiON  DIREaOR 

A  large  100,000  daily/1 30,000  Sun¬ 
day  In  Zone  1  is  seeking  an  executive 
with  a  broad  range  oF  experience  in  the 
management  oF  all  production  depart¬ 
ments,  which  include  composing,  press¬ 
room,  mollroom/inserting,  commercial 
printing,  vehicle  maintenance,  and 
building.  Must  have  demonstrated 
abilities  in  administrative  procedure, 
budget  preparation,  and  cost  control. 
Candidate  should  possess  strong  com¬ 
munication,  motivational,  and  technical 
skills.  Send  resume  and  salary  history  to 
Box  06854,  Editor  &  Publisher. 


I>UBUC  RELATIONS 


PUBUCITY  MANAGER  | 

Beacon  Press,  a  Boston-bosed  pub¬ 
lisher,  is  seeking  an  energetic  seasoned 
proFessional  with  minimum  5  years 
book  publicity  or  journalism  experience 
to  carry  out  publicity  and  public  rela¬ 
tions  activities.  Responsibilities  will 
include  overall  strategic  planning  For 
the  press.  Formulation  oF  seasonal  pub¬ 
licity  plan,  writing  press  releases  and 
press  kit  materials,  overseeing  publicity 
budget,  and  arranging  media  tours. 
QuoliFied  candidates  may  serve  on 
executive  committee  oF  press.  Please 
send  detailed  cover  letter,  resume  and 
salary  requirements  to:  Marketing 
Director,  Beacon  Press,  25  Beacon 
Street,  Boston,  MA  02108.  Or  Fax  to: 
(617)742-2290.  No  calls  please. 
Beacon  Press  values  a  diverse 
workForce. 


SALES  PERSON  to  sell  syndicated  col¬ 
umns  to  national  dailies,  weeklies, 
monthlies.  Excellent  commission. 
Resume  to:  L.A.  Features,  650  Win- 
netka  Mews  #110,  Winnetka,  IL 
60093. 


WEB  NON-HEAT.  Immediate  opening. 
We  ship  and  mail  nation-wide.  Your 
present  location  okay.  We  print  inserts, 
signatures,  digests,  coupon  books, 
catalogs.  Trimmed  and  glued-on  press 
or  saddle  stitched.  16  units-3  Folders. 
Open  24  hours.  Excellent  earnings. 
Huge  press  capacities.  Contact  K.  A. 
Lesnar.  1(800)843-6805.  M-F,  8-5 
CST. 


SOFTWARE 


NEWSPAPER  SYSTEM  DEVELOPERS 

IF  you're  a  cut  above,  we  have  an 
exceptional  career  opportunity  For  you. 

We're  Collier-Jockson,  the  leading  pro¬ 
vider  oF  business  soFtware  to  the  news¬ 
paper  industry.  Continuing  growth  has 
created  several  outstanding 
opportunities  on  our  systems  devel¬ 
opment  teams. 

We're  looking  For  serious  developers 
with  3-5  years  oF  signlFicant  experience 
in  newspaper  applications.  We  support 
HP,  IBM,  VAX,  and  PC  applications. 
Working  knowledge  oF  UNIX,  client/ 
server  and  SQL  a  plus. 

IF  you  are  seeking  a  challenging  and 
exciting  career  opportunity  in  a  people- 
oriented,  non-smoking  environment, 
send  resume  to:  Collier-Jackson,  Inc., 
Attn:  HR  Manager  (777262),  3707  W. 
Cherry  St.,  Tampa,  FL  33607.  EEO 

COMPUSERVE 

COLLIER-JACKSON 


The 

communication 
link 
of  the 
newspaper 
industry  every 
week 

since  1884. 
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CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


POSITIONS  WANTED 


LINE  ADS 

1  weel<-S7.85  per  line 

2  weeks-S6.95  per  line,  per  issue. 

3  weeks-$6.05  per  line,  per  Issue. 

4  weel(s-$5.20  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-$4.10  per  line 

2  weeks-$3.40  per  line,  per  Issue. 

3  weeks-S2.85  per  line,  per  issue. 

4  weeks-  S2.65  per  line,  per  issue. 


Add  $6.00  per  insertion  for  box  service.  Add  $4.50  per  insertion  for  box  service. 
Count  os  an  additional  line  in  copy.  Count  os  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday.  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldtace,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  foliovring  rates  per  column  inch,  per  insertion:  1  time,  $95;  2  to  5  times,  $90 
6  to  13  times,  $85;  14  to  26  times  $80;  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  ore  mailed  each  day  os  they  are  received. 


Company_ 


Classification 


Authorized  Signature_ 


ADMINISTRATIVE 


TALENTED  newspaperman  seeks  man¬ 
agerial  role  with  quality  daily.  Editor, 
reporter  at  7  papers,  wire  service  rang¬ 
ing  from  800-circulation  weekly  to  USA 
TODAY.  1991  Govel  Award  winner.  I'll 
grcKkiate  from  Missouri  with  Master's  in 
media  management  in  May.  Write  Bill 
Maurer,  3708  Sierra  Madre,  Col¬ 
umbia,  MO,  65203,  or  coll  (314)  874- 
4497. 


ADVERTISING 


AWARD-WINNING  Account  Executive, 
15  years  experience  mid-large  doily 
seeks  new  challenge.  Box  06864, 
Editor  &  Publisher. 


EDITORIAL 


ACCURATE,  Literate,  adept.  News  ond 
feature  writer  will  intern  as  reporter/ 
copy-editor  in  New  York  area.  Call  for 
clips.  Jake,  (212)864-9372. 


AWARD-WINNING  publisher/editor, 
16  years  experience,  seeks  editorship 
of  weekly.  Respond  to  Box  06859, 
Editor  &  Publisher. 


AWARD-WINNING  sports  editor  of 
small  daily  seeks  to  move  up  to  larger 
paper  as  beat  writer  and/or  columnist. 
Ten  years  experience.  Call  George, 
(504)  447-8304. 


EDITORIAL  WRITER 
DECLARES  FREE  AGENCY 
Seasoned  pro,  hits  solidly  to  center  and 
left,  fields  all  positions,  makes  few 
errors.  Also  manages.  (617)444-4658. 


EDITORS:  Want  to  get  started  in  com¬ 
puter-assisted  but  con't  afford  the 
hardware?  Experienced  reporter  with 
equipment  in  Oakland,  CA  ready  to 
move  to  your  newsroom  and  plug  in. 
Coll  (510)  839-4068  or  CIS 
72561,1200. 


OUTDOOR  WRITER  with  written  and 
first-hand  outdoor  experiences  seeks  a 
challenging  position  with  newspaper, 
magazine.  Reply  to  Box  06875,  Editor 
&  FVblisher. 


WASHINGTON,  DC-BASED  journalist, 
a  metaphysician  of  cattle  futures,  with 
17  years'  experience  reporting 
finonce/  energy/  environment  for 
Institutional  Investor,  New  York  Times, 
McGrow  Hill,  seeks  position  with  news¬ 
paper,  magazine,  newsletter.  Ideal 
would  include  column  where  I  could 
unleash  my  style.  Attention  editors:  I  am 
available  to  meet  week  of  ASNE  con¬ 
vention  in  DC.  (202)  328-1090. 


WEEKLY  EDITOR'S  position  sought  by 
experienced,  energetic  editor/reporter. 
Prefer  Zones  5,  7,  8,  9.  (305)  891- 
2595,  (305)  836-2385. 


FREELANCE 


BUSINESS  WRITER/PHOTOGRAPHER 
news  features  and  quality  photos,  con 
do  PR  work.  Zone  2  based,  will  travel. 
Robert  H.  office/FAX  (71 8)461  -5622. 


OUTDOOR  WRITER/PHOTOGRAPHER. 
Specialty  in  covering  the  shooting 
sports.  Box  541565  Flushing,  NY 
11354-7565. 


SOUTH  AFRICA;  Experienced  Johan¬ 
nesburg-based  journalist  seeks  assign¬ 
ments.  Drusilla  Menoker  (27-11)  786- 
7720. 


PRODUCnON/TECH 


PACKAGING  &  DISTRIBUTION 
Looking  (or  an  opportunity  where  my 
skills  and  knowlerw  will  be  utilized  (or 
results.  I  possess  »ills  and  knowle^e 
in  all  aspects  of  management,  prr^ect 
methodology  and  new  technolc^.  Peo¬ 
ple  oriented,  quality  minded.  Respond 
to  Box  06716,  editor  &  Publisher. 


ENVIRONMENT  REPORTER.  Two  years  TRAVEL  WRITERS  WANTED 
experience  as  editor  of  daily  environ-  PHOTOGRAPHER  with  travel 

ment  news  service.  Coll  Dan  (703)237-  connechons  seeks  writers!  FREE 

3241  travel/cruises!  Jeff  (201 )  773-7966 


No.  Of  Insertions:  Amount  Enclosed:  $ 

EditorCTublisher 

1 1  West  19fh  Street,  NY.  NY  1001 1 .  (212)  675-4380,  FAX  (212)  929-1259. 


For  quicker  placement,  you  can  Fox  your  Positions  Wonted  od  along  with 
your  Visa/ MasterCard  number  and  expiration  dote  to  (21 2)  929-1259. 


.  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  Indicate  location  without  specific  Identification 
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by  Homero  Hinojosa 


Shop  Talk  at  Thirty 

U.S.  NEWSPAPERS  END  THE 
SIESTA  AND  JOIN  THE  FIESTA 


I 


SUDDENLY,  NEWSPAPERS  through¬ 
out  the  United  States  are  discovering 
the  Spanish  language  as  a  vehicle  to 
conquer  and  serve  their  local  markets. 

Last  fall,  for  example,  the  Houston 
Chronicle  printed  in  both  English  and 
Spanish  a  series  of  articles  detailing 
the  decline  of  the  Rio  Grande.  Titled 
“River  To  Ruin,”  the  pieces  focused  on 
the  social,  economic  and  environmen¬ 
tal  problems  the  border  is  facing  just  in 
the  debut  of  the  North  American  Free 
Trade  Agreement. 

This  news  strategy  followed  by  the 
Chronicle  is  not  new.  After  Mexico 
City’s  earthquake  in  1985,  major  news¬ 
papers  from  Dallas  printed  several 
pages  in  Spanish  describing  the  drama 
and  aftershock  and  serving  as  a  chan¬ 
nel  of  communication  between  rela¬ 
tives  both  in  Mexico  and  the  United 
States. 

In  these  two  examples,  the  main 
goal  was  very  clear:  to  serve  a  growing 
Hispanic  community  who  still  prefers 
its  own  language  as  a  resource  of  infor¬ 
mation. 

Currently,  the  United  States  seems 
to  be  experiencing  a  “boom”  of  Span- 
ish-language  publications.  Today,  lead¬ 
ing  Spanish-language  newspapers  such 
as  El  Nuevo  Herald  (a  publication  of 
the  Miami  Herald)  claim  to  have  a  dai¬ 
ly  circulation  of  more  than  100,000. 
Other  newspapers,  such  as  Los  Ange¬ 
les’  La  Opinion  and  New  York’s  El  Di- 
ario/La  Prensa,  are  also  leaders  in  their 
markets. 

Other  cities  with  a  large  concentra¬ 
tion  of  Hispanics,  such  as  Chicago  and 
San  Antonio,  also  are  following  the 
trend  and  setting  clearly  their  editorial 
line  and  goals  for  their  editorial  prod¬ 
ucts.  That  is  the  case,  for  example,  of 
the  Chicago’s  Tribune’s  weekly  Exito. 


Hinojosa  is  a  former  managing  editor  at 
El  Norte,  Monterrey,  Mexico,  and  a 
University  of  Texas  graduate  in 
journalism.  He  now  is  a  newspaper 
consultant  in  the  United  States  and 
Latin  America. 
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Before  its  launch,  Exito’s  publisher 
Mario  Aranda  said,  “Chicago’s  Exito 
will  be  a  strong  reflection  of  traditional 
Hispanic  values,  a  strong  family  orien¬ 
tation.” 

Not  just  family  values  and  news  it¬ 
self  but  also  entertainment  seem  to  be 
the  basic  ingredients  of  these  growing 
products.  And  advertising  is  timely 
joining  the  bandwagon. 

But  what  are  the  editorial  barriers 
that  the  Spanish-language  newspapers 
are  finding  on  the  way  to  expansion? 
One  of  the  top  obstacles  is  the  lack  of 
trained  journalists  skilled  to  write  in 
Spanish.  You  can  visit  El  Nuevo  Her- 
aid  and  find  that  many  of  the  paper’s 
reporters  and  editors  have  been  “im¬ 
ported”  from  Latin  America  to  fill  this 

gap- 

In  a  recent  consulting  visit,  one  ed¬ 
itor  at  the  Herald  explained  to  me  that 


you  can  barely  find  U.S.-born  Hispan¬ 
ics  who  know  how  to  write  accurately 
in  Spanish.  Those  who  graduate  from 
American  journalism  schools  go  direct¬ 
ly  to  join  the  ranks  of  English-language 
newspapers,  he  told  me. 

A  second  major  barrier  is  the  lack  of 
middle  and  top  managers  with  bilin¬ 
gual  skills.  At  the  present,  there  is  a 
huge  demand,  but  little  supply.  Just 
look  at  the  classifieds  in  a  recent  edi¬ 
tion  of  E&P  and  you  will  find  two 
press  associations  and  one  major  news¬ 
paper  looking  for  Spanish-speaking 
managers. 

Third,  an  important  obstacle  is  the 
lack  of  vision  to  be  original  and  to  see 
the  newspaper  as  a  real  business.  The 
Spanish-language  newspapers  should 
avoid  being  “translations”  of  their  Eng¬ 
lish-language  counterparts.  On  the 
contrary,  they  deserve  to  have  their 


own  tone  and  soul,  some  of  them  pos¬ 
sibly  staying  in  the  alternative  press. 

Even  though  there  are  real  limits  for 
these  kind  of  publications,  the  outlook, 
on  the  other  hand,  is  promising.  The 
market  is  there,  waiting  and  develop¬ 
ing  faster. 

But  how  can  you  take  advantage  of 
these  trends?  Here  are  some  tips  that 
may  help: 

1.  Design  the  kind  of  product  that 
you  want  to  publish  according  to  the 
nature  and  habits  of  your  Hispanic  au¬ 
dience. 

Unlike  Chicago’s  family-oriented 
Exito,  publisher  Aranda  said,  its  Miami 
edition  is  more  showbiz-  and  enter¬ 
tainment-oriented  because  of  the  char¬ 
acteristics  of  that  market. 

2.  Break  with  the  old  paradigms  and 
follow  the  trends  in  the  newspaper 
business. 


According  to  the  experts,  the  advice 
is  to  go  for  more  news-that-you-can- 
use,  features,  images  and  entertain¬ 
ment.  We  may  see  in  the  near  future 
more  Spanish-language  magaz-papers 
and  magaz-weeklies. 

3.  Diversify  your  business  and  look 
for  joint  ventures. 

El  Diario/La  Prensa  agreed  last  fall 
with  Inter-American  Media  Corp.,  a 
magazine  publisher,  to  produce  10 
sports  and  business  magazines  to  be  in¬ 
serted  in  Spanish-language  papers  in 
the  nation’s  top  seven  Hispanic  mar¬ 
kets  this  year. 

4.  Invest  in  training  and  manage¬ 
ment. 

The  formula  to  stay  —  and  survive 
—  in  the  market  will  depend  on  the 
quality  of  your  journalists  and  your 

(See  Shop  Talk  on  page  50) 
Editor6?Publisher  •  April  9,  1994 


The  goal  is  to  teach  the  Hispanic  periodistas  how 
to  write  well  in  Spanish  and  how  to  become  leaders 
in  both  their  newsrooms  and  communities. 


New  1994 

Editor  &  Publisher  International 

Year  Book 


\mOW  ALSO  ON  CD-ROM! 


YearBook 


The  Comprehensive  Source  of  Newspaper  Industry  Information 


Essential  Data  for  Everyone  Working  In 
or  With  the  Newspaper  Industry! 

EIGHT  EASY-TO-USE  SECTIONS  WITH 
CONVENIENT  TAB  DIVIDERS 

•  Section  I-U.S.  Dailies 

•  Section  11— U.S.  Weeklies  and  Special  Newspapers 

•  Section  III— Canadian  Newspapers 

•  Section  IV— Foreign  Newspapers 

Thorough  data  for  these  sections  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special 
editions/sections,  mechanical  specifications  and  more.  Find 
the  people  you  really  need  with  comprehensive  lists  of  names, 
titles,  areas  of  responsibility,  addresses,  phone  and  fax 
numbers. 

•  Section  V— News,  Picture  and  Syndicated  Services 

•  Section  VI— Newspaper  Equipment,  Supplies  and  Services 

•  Section  Vll-Other  Organizations  and  Industry  Services 

Names,  titles,  addresses,  phone  and  fax  numbers, 
membership  directories,  journalism  schools  and  faculty, 
newspaper  representatives,  foreign  correspondents,  brokers 
and  appraisers.. .and  more. 

•  Section  VIII— Who’s  Where 

A  listing  of  daily  and  weekly  newspaper  personnel 
alphabetically  by  last  name  with  title,  newspaper  and  phone 
number. 

More  than  250,000  Newspaper  Facts! 


1994  EDITION  ON  CD-ROM,  TOO! 

Find  The  Information  You  Want  Instantly 
With  a  CD-ROM  drive  linked  to  your  PC,  you'll  have 
access  to  Year  Book  information  instantly.  A  fully  indexed, 
searchable  database  allows  you  to  pull  out  Year  Book 
information  with  the  criteria  you  select. 

It’s  Easy,  It’s  Fast 

The  simple,  menu-activated  search-and-display  capability 
of  our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

Exportable  Data 

All  the  information  can  be  exported  to  your  PC  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 

ASCII,  etc. 

Listing  Capabilities  fur  Mailings 
The  CD-ROM  can  be  purchased  with  listing  capabilities, 
too.  Customize  mailing  lists  for  each  of  your  communications 
projects. 

CD-ROM  Sections 

The  Year  Book  CD-ROM  includes  all  the  Year  Btxik  data 
for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s 
Where  sections.. .names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information  about 
newspapers,  newspaper  suppliers  and  .service  companies. 


For  answers  to  technical  questions  about  the 
CD-ROM,  call  (212)  675-4380,  ext.  444. 


Oriier  Now! 


Mail  your  order  and  payment  to:  Editor  &  Publisher,  Year 
Book,  11  West  19th  Street,  New  York,  NY  10011-4234. 

Or  to  charge  your  order  to  your  Visa/MC  account,  call 
(212)  675-4380,  ext.  333. 

Payments  must  accompany  all  orders.  NY,  CA,  DC,  LA  and 
Canada  add  appropriate  tax.  Please  supply  proper  street 
address  for  UPS  delivery.  No  deliveries  will  be  made  to  P.O. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 


Pricing 


One  to  four  copies:  $  100  per  copy 

Bulk  orders  of  five  or  more:  $92  per  copy 

International  orders  (outside  U.S.  or  Canada):  $1 25  per  copy 

Year  Book  and  CD-ROM  without  listing  capabilities:  $495 

Year  Book  and  CD-ROM  with  listing  capabilities:  $895 


Network  versions  are  available.  Please  call 
(212)  675-4380,  ext.  333  for  pricing. 
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Ken  Hamblins  weekly  commentary 
is  becoming  the  buzz  of  op-ed 
pages  across  the  country. 


♦  Because  of  what  The  New  York 


Times  calls  his  “wicked  zest.” 


♦  Because  of  his  voice,  which  The 
Economist  says  “rings  loud  and  clear.’ 


♦  And  because  —  whether  he’s 


railing  against  urban  renewal  and 
welfare  or  arguing  for  “tough  love’ 


in  our  ghettos  —  Ken  Hamblin 
knows  how  to  stir  readers. 


♦  For  samples,  call  John  Brewer  at 
800-972-3550,  fax  212-645-3949 


or  write  him  at  the  address  below. 


m  KEN  Hamblin. 


Some  may  cheer  him, 
some  may  curse  him. 

But  he  will  not  go  unnoticed. 


yoric  Stmejsi 


S  Y  Y  I)  I  n  T  n 


130  Fifth  Ave.  New  York,  N.Y.  lOOlli 
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